
It will produce a print magazine that will be distributed inside the 
conference center. In addition, the GSMA will post a PDF of the 
publication on its official social networking site, My MWC, which will be 
viewable to all registered attendees before, during and after the event.
During the event, conference goers will be able to scan QR 
codes in networking lounges that will link directly to Informilo’s 
publication for viewing on their mobile phones. The articles will 
also be visible to a broader business audience as they will be posted 
on Informilo’s own web site.
Informilo’s print, Web and mobile editions will be overseen by 
Jennifer L. Schenker, a journalist who has worked full-time, at 
various points in her career, covering technology in Europe for the 
Wall Street Journal Europe, Time  Magazine, International Herald 
Tribune, Red Herring and BusinessWeek.

The publication will put business and technological developments 
in the mobile sector in context, examining the strategies of mobile 
operators and equipment providers as well as big Silicon Valley 
players like Google and Facebook. 
The report will also feature the investors who are financing the mobile 
Web’s transformation by helping start-ups disrupt the sector and the 
entrepreneurs behind the most promising  young mobile companies.
The reporting will be done by first-rate independent journalists 
who  are committed to Informilo’s mission to up hold the highest 
standards of journalistic integrity.
A range of opportunities are available for sponsors wishing to  
effectively reach and influence the key players in the global mobile 
industry.  To advertise please contact Luke Vernon on 447818186068  
or by emailing luke@informilo.com.

Sincerely,
Jennifer L. Schenker
Founder and Editor-in-Chief, Informilo
33181298550
jennifer@informilo  

Informilo, the technology news site that links business with innovation, is an official 
gold media partner of the Mobile World Congress, the annual meeting in Barcelona 
that brings together 60,000 key people in the global mobile sector. 
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Advertisements (Full Color)
Full Page: 10,000 euros
Back Page: 12,000 euros
Half Page: 5,000 euros
Front page banner: 8,000 euros (bottom of the page)

Dimensions (height x width)
Full Page: 300mm x 230mm
Back Page: 300mm x 230mm
Half Page: 130mm x 202mm
Front page banner: 40mm x 206mm

Editorial Policy:  Informilo does not produce or accept advertorials
Informilo also does not sanction “pay for play”.  Buying an advertisement is not a 
guarantee of editorial coverage and does not give the sponsor any editorial control. 

Format: glossy with color photography
Readers:  60,000 key players from the global mobile industry.
Pages: 16-20
Publication Date: February 27, 2012
Copy Deadline:  February 15, 2012
Size (h x w): 300mm x 230mm
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Resolution
All images  must be a minimum of 300dpi at the used size.

Colour format
Colour images should be CMYK. If artwork (including any images and adverts) is not 
compliant to the above, we will endeavour to correct. However, we will not be held 
responsible for any result different to what was expected. 

Fonts
Please ensure all fonts are Postscript, OpenType or outline. 
TrueType & CID fonts can not be accepted. If in doubt please convert all fonts  
to outline.

Delivery
Files should be emailed to informilo@thedesignsurgery.co.uk
For larger than 20mb files please contact The Surgery on +44 (0)7940 283570 or email 
informilo@thedesignsurgery.co.uk.

File Dimensions
All adverts except full page or douible page ad files must be constructed to the exact 
dimensions of the booked space. NB* No bleed, crop marks or additional whitespace.
Full and double page ads must have a minimum or 3mm bleed on all sides.
Any adverts that have white or light colour background will be given a black key line 
border of 0.5pt to separate advertisement from the page.
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