
º

Featuring:  
London’s Bid To Be A Blockchain Leader
Where Next For London’s Start-Ups?
Canary Wharf Smartens Up
The 25 Hottest Start-Ups In London
Where Is London’s LGBT Tech Scene?

Where Business Meets Innovation

Start-ups are raising capital and 
recruiting technologists from 
Britain’s intelligence services, 
writes Jennifer L. Schenker

CONTINUED ON PAGES 02-03

The timing of UK cybersecurity compa-
ny Sophos’s planned July IPO couldn’t 
be better. The company, which offers 
IT protection to medium-sized firms, is 
expected to secure a valuation of between 
$1.5 billion and $2.5 billion, in what could 
be London’s largest technology float.

News of the planned listing comes as Lon-
don prepares for Tech Week, June 15-21.

At the week-long event, which aims to 
confirm London’s place as the tech capital of 
Europe, the government plans to promote 
the UK as a place where companies can scale. 
The planned Sophos IPO will also bolster the 
government’s on-going campaign to expand 
the capital’s reputation beyond that of a 
global hub for fintech and fashion tech to 
include cybersecurity, a multi-billion-dollar 
global market that is on track to get bigger as 
everything from U.S. government databases 
to the networks of the world’s largest corpora-
tions get hacked.

Technology analyst firm Gartner is predict-
ing that some $79 billion will be spent on cy-
bersecurity technology in 2015 (see page 20).

It is little wonder then that in the last five 
years, $7.3 billion has been invested globally 
into 1,208 cybersecurity start-ups, according 
to CB Insights, with funding in 2014 breaking 
the $2 billion barrier for the first time.

The UK cybersecurity sector alone is 
already worth £6 billion and employs 40,000 
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LONDON AS CYBER CAPITAL

people, with exports rising by 22% last year, 
according to the UK government.

And it is poised to get bigger. The UK 
government has pledged to spend £3 billion 
over nine years to develop the next stage of 
national cyber intelligence.

Of course, when it comes to churning out 
cybersecurity start-up successes the UK has 
some catching up to do with the U.S., home 
to venture-backed cybersecurity companies 
such as Good Technology (which has raised 
more than $550 million in venture capital), 
Lookout, FireEye and AlienVault.

Israel is also a formidable competitor: it 
has leveraged its defense capabilities into 
cyberspace in recent years, spawning an 
industry with at least 350 active cybersecurity 
companies, 18 of which are publicly traded. 
Check Point, one of the earliest entrants, has a 
market cap of $15.15 billion. 

Some 200 cybersecurity companies have 
raised nearly $850 million in private financing 
rounds over the past five years, according to 
the IVC Research Center, which maintains 
a database of information about the Israeli 
start-up sector. JVP, a Jerusalem-based Israeli 
venture firm, says that in the past three years 
alone its partners have been approached for 
investment by 290 Israeli cybersecurity firms.

“Clearly Israel is one of the places London 
will be compared with, but it is not uniquely 
equipped to deliver this kind of innovation,” 
says Alex van Someren, managing partner of 
the early-stage funds at UK venture capital 
firm Amadeus Capital Partners, and co-found-
er of Cyber London (CyLon), Europe’s first 
cybersecurity accelerator program, which 
opened its doors in April. 

“The UK has a longer history, slightly 
longer than the existence of Israel in this 
domain. We’ve been recruiting and training 
code-breakers for more than 70 years,” says 
van Someren, referring to Bletchley Park, the 
UK’s Government Code and Cypher School, 
which regularly decoded the secret communi-

cations of the Axis Powers, most importantly 
the German Enigma and Lorenz ciphers, 
helping to shorten World War II.

Van Someren is a co-founder of nCipher, 
the last cybersecurity company to go public 
on the London Exchange, some 15 years ago 
at a £350 million valuation. It was later sold to 
Thales SA in 2008.

Expect to see more fund-raising and maybe 
even a few more IPOs in this space in London 
as cooperation is strengthened between 
accelerators, investors, academics and the UK 
government, including GCHQ, the UK equiv-
alent of the U.S. National Security Agency 
and successor of the Government Code and 
Cypher School.

Today GCHQ acts as an intelligence and se-
curity organization responsible for providing 
signals intelligence and information assurance 
to the UK armed forces. It is also serving as 
a de facto training camp for budding tech 
entrepreneurs.

Take the case of Ripjar, one of the com-
panies housed at CyLon. Its chief executive, 
Tom Griffin, previously worked for GCHQ; the 
four other co-founders worked in the defense 
sector before founding Ripjar. The company 
uses proprietary natural language processing, 
deep learning algorithms and visualization 
to monitor reams of data — including social 
media — to give clients real-time actionable 
information about everything from brand 
affinity to cyber threats.

Ripjar, which splits its offices between 

Cheltenham, Gloucestershire and the CyLon 
accelerator in London, got its initial funding 
through government grants and is now raising 
its first round, says Griffin.

Then there’s Darktrace, which in March 
raised $18 million in a series A round led by 
Invoke Capital, the London-based venture 
capital firm started by Autonomy founder 
Mike Lynch.

“We have a unique expertise and under-
standing of dealing with very sophisticated at-
tacks,” says Darktrace CEO Nicole Eagan. The 
mission of the secret services and start-ups 
like Darktrace is the same: finding new ways 
“to keep the bad guys out,” she says.

Darktrace’s technology is capable of learn-
ing what constitutes the normal pattern of life 
for an organization, its users and devices, so 
it can detect subtle deviations that suggest a 
compromise, breach or cyber-attack. 

It is already working with large corporate 
customers in Europe, the U.S., the Middle East 
and Asia and has quickly become “the fastest 
growing European cybersecurity firm,” says 
Hussein Kanji, a partner at Hoxton Ventures, 
which also invested in the round that valued 

Darktrace at $80 million. He predicts that the 
cybersecurity start-up could become one of 
London’s next billion-pound companies. 

On Her Majesty’s Secret Service
CyLon was set up without government fund-

ing and companies like Darktrace appear to 
have no trouble attracting private backing, so 
how is the government planning to boost the 
sector with its pledged £3 billion? The answer 
is classified. “We can’t comment on the details 
of investment that comes from the Single 
Intelligence Account,” says a UK government 
spokeswoman.

In general, she says, it will be used “to 
help to boost the growth of UK cybersecurity 
SMEs” and to “build our cyber capabilities.”

The Government is already supporting the 
UK cybersecurity industry through a five-year 
£860 million National Cyber Security Pro-
gramme (NCSP). 

It has set up a joint government/industry/
academia Cyber Growth Partnership (CGP) 
to support the UK sector and boost the UK’s 
global market position in cybersecurity prod-
ucts and services. More than 70 small cyber-

security companies have sprung up in recent 
years in and around Malvern, in Worcester-
shire. Today there are 13 academic centers of 
excellence based at UK universities.

Among them is the UK’s National Innova-
tion and Knowledge Centre for Cybersecurity, 
which is is based out of Queen’s College in 
Belfast. The center has spun out three start-
ups: Titan IC Systems, which makes hardware 
engines for content and network processing; 
ActivWireless, which develops technology 
to track people and assets; and Sensurity, a 
maker of high-end microwave sensors for the 
security industry which secured £1 million in 
investment from existing and new sharehold-
ers in November of last year. 

The Center’s member companies and 
partners include large organizations such as 
BAE Systems, Thales, IBM and Intel as well as 
start-ups such as RepKnight, Seven Technolo-
gies, Cyberlytic and Guru Ping. “As we move 
from the Internet of screens to the Internet of 
things everything is exposed to hacking,” says 
Stephen Wray, the Queen’s College center’s 
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The UK has a 
long history in 
cybersecurity. 
Alan Turing’s 
statue is at 
Bletchley 
Park where he 
lead efforts to 
crack German 
codes during 
World War II

“The UK cybersecurity sector  
is worth £6 billion and employs 
40,000 people, with exports 
rising by 22% last year.”

UK Companies 
To Watch
Sophos: This 30-year old company, 
which develops security software 
and hardware, is expected to float 
in July with a valuation between $1 
billion to $2.5 billion, in what could 
be one of the largest tech listings to 
date on the London Exchange.

GeoLang: The nine-year-old data 
loss prevention firm’s flagship Asce-
ma product analyzes unstructured 
as well as structured content to 
prevent sensitive information from 
being duplicated or copied. In June 
it was named the UK’s Most Innova-
tive Small Cyber Security Company 
at the Infosecurity Europe 2015 
conference in London.

Digital Shadows: This four-year-old 
cyber intelligence start-up helps 
clients discover sensitive data ex-
posed through social media, cloud 
services and mobile devices, then 
helps mitigate risks. Customers 
include some of the world’s largest 
banks. In February it raised $8 mil-
lion from Storm Ventures, Passion 
Capital and TenEleven Ventures.

Darktrace: Founded in 2013 
by senior members of the UK 
government’s cyber community, 
Darktrace’s technology is capable 
of learning what constitutes the 
normal pattern of life for an organ-
ization, its users and devices so it 
can detect subtle deviations that 
suggest a compromise, breach or 
cyber-attack. In March it raised $18 
million (at a valuation of $80 mil-
lion) from Invoke Capital, Talis Capi-
tal, Hoxton Ventures and angels.

Ripjar: This 18-month-old start-up 
uses proprietary natural language 
processing, deep learning algorithms 
and visualization to monitor reams 
of data — including social media — 
to give clients real-time actionable 
information about everything from 
brand affinity to cyber threats. It 
was part of a January UK trade del-
egation to the U.S. led by UK Prime 
Minister David Cameron. 

Picture: Christopher 
Brown, released 
under CC4.0
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round valued the company at close to $1 
billion, a claim that has not been confirmed. 
Horowitz said that the company was growing 
at 15-20% per month at the time of invest-
ment. At that time the company had trans-
ferred over £3 billion of customers’ money.

But Hinrikus is far from complacent, 
despite the many plaudits. “If the story ended 
now, if this is as big as TransferWise gets, 
then I would call it a failure,” he says.

“We’re on the runway, we are accelerat-
ing, we know we are going to take off, we’re 
confident we’re going to take off, but the 
question is do we have enough speed to get to 
the moon? We don’t know that yet.”

The moon, as far as Hinrikus is concerned, 
is toppling the banks. Is there a risk that 
rather than lose the business, all the banks 
need to do is to adopt his model? If they do 
then rather than reach the moon, isn’t he just 
going to crash to earth?

“The danger exists, but I think it is very the-
oretical,” says Hinrikus.  “The much bigger 

threat is that we end up becoming like them. 
At one point, 10 years from now, there might 
be TransferWise and Western Union and we 
will both be big and slow and ugly.”

Speed, the need for it, is a thread through 
Hinrikus’s 34 years. He was just 10 years old, 
living in Estonia’s second city, Tartu, when 
the Soviet Union collapsed. He was 13 when 
the last Russian troops withdrew from the 
Baltic republic. While the geo-political world 
was in upheaval so too was the technological 
world. He was determined to be a part of it.

“My mom worked at the Estonian Liter-
ature Museum. My dad was a professor at 
university. They got computers — probably 
sent through as aid. This was in 1992. I had 
never seen computers before. That was when 
I decided I wanted to learned to program.”

But learning to program back then was no 
simple task. There was no World Wide Web 
in Estonia at the time. “I remember using FTP 
over email,” he says. 

It must have worked. Hinrikus quickly 
grew tired of life as an Estonian high school 
student, so he got a job as a programmer after 
school. He was 16.

After graduating high school he moved 

ENTREPRENEUR PROFILE

The Quiet 
Revolutionary
Taavet Hinrikus saw the Soviets 
toppled in Estonia. Now it is the 
banks’ turn, writes Ben Rooney

Taavet Hinrikus grew up in the fin de siècle 
days of the Soviet Union as one after anoth-
er eastern European country threw off the 
oppressive shackles of Communism. That 
may go some way to explaining his desire 
for yet more revolutions.

He was employee No. 1 of Skype, which 
was built in the former Soviet republic of 
Estonia. For Hinrikus, whose world was 
utterly transformed when Estonia was freed, 
the idea of changing the rest of the world had 
a huge attraction. 

“‘Let’s go out and build a global telco.’ Let’s 
go change the world. That sounds kind of 
scary to do,” he says.

Scary was good. Coming from one of 
Europe’s smallest countries — Estonia has a 
population no greater than that of Copenha-
gen — Hinrikus saw that revolutions are built 

on the size of the dream, not the size of your 
country or company.

“The lesson was that you can change the 
world sitting in an old Soviet-era building, in 
a room that has not seen a renovation in 20 
years,” he says “You can start a revolution 
from there.”

“Seeing that you can have this profound 
impact on the world it is a bit like a drug. After 
you have done that, you don’t really want to 
go and get an average job.”

Hinrikus is on to his second, or perhaps 
third, revolution depending if you count the 
revolution in his homeland. As the co-founder 
of currency exchange start-up TransferWise, 
he wants to topple the banks as his coun-
try once toppled its Soviet oppressors. He 
doesn’t mind if it is a peaceful toppling, or if 
they fall hard.

“If the banks lower their rates, and every-
one gets access to better services, then I 
would say we have a huge impact,” he says.

TransferWise started, like all good start-ups, 
by solving a very simple problem. Hinrikus 
and his co-founder, Kristo Käärmann, had 
moved to London from Tallinn. Hinrikus 
was working for Skype, while Käärmann was 
employed locally.

“I was being paid in Estonian kroon and had 
to get it converted to sterling. My co-founder 
had to pay a mortgage in Estonia in kroon, but 
was being paid over here in pounds. We were 
both getting hit by fees,” he explains.

“I started to pay my kroon to his account 
in Estonia, and he did the same with sterling 
here. We would look online for the mid-mar-
ket rate to set the exchange rate,” he said. 
They had a couple of other friends join in, and 
by the end, there were five or so people doing 
this regularly, he says. And so the company 
was born.

Since those early days in 2011, the company 
has mushroomed. 

Earlier this year it landed a $58 million 
round led by Silicon Valley venture firm 
Andreessen Horowitz, backers of Facebook, 
Twitter, Airbnb, Github and Pinterest. Ben 
Horowitz joined the board, his first European 
board seat. 

It’s not as if the company lacked for inves-
tors before: existing TransferWise backers 
Sir Richard Branson, Peter Thiel’s Valar 
Ventures, Index Ventures, IA Ventures, and 
Seedcamp all joined the round.

Some reports suggested that the $58 million 

Hinrikus: 
being an 
entrepreneur 
‘a bit like a 
drug’

The Bank Battler 
From Estonia

June 1981
Hinrikus is born in 
Estonia, in the former 
Soviet Union.

September 2000
He becomes project 
manager at Equitygate.com,  
a financial advisory 
partnership.

January 2003
Hinrikus drops out of his 
computer science degree 
at Tallinna Tehnikaülikool 
and becomes the 
Director of Strategy and 
first employee at Skype. 
Oversees Skype’s rapid 
growth.

January 2011
Hinrikus and his 
co-founder Kristo 
Käärmann launch 
TransferWise.

April 2014
TransferWise hits  
£1 billion of customers’ 
money transferred.

February 2015
TransferWise hits  
£3 billion of customers’ 
money transferred.

February 2015
TransferWise launches 
in the U.S, bringing the 
number of TransferWise 
offices to five: London, 
Tallinn, Cherkassy, New 
York and Tampa.

October 1997
At 16 years old, he is 
taken on as a senior 
engineer at Halo 
Interactive DDB, the  
first digital media agency 
in Estonia.

February 2002
Hired as product 
manager at Joltid, the 
world leader in peer-
to-peer technologies. 
Hinrikus is put in charge 
of product development 
and the launch of 
PeerEnabler.

December 2010
After leaving Skype, 
Hinrikus returns 
to university, and 
graduates from INSEAD 
with an MBA in General 
Management.

May 2013
TransferWise secures  
$6 million investment 
from Peter Thiel, first 
investor in Facebook.

June 2014
Hinrikus and Käärmann 
secure $25 million 
investment from Sir 
Richard Branson.

February 2015
TransferWise receives 
$58 million funding in a 
round led by Andreessen 
Horowitz.

to the capital, Tallinn, to start his studies at 
Tallinn’s technical university. It didn’t last; he 
had already moved on.

“One day I got a note from my bank saying 
I had to pay back my student loans. And I was 
thinking, ‘why did they send me this?’ So I 
call my university, and they said, ‘oh, we are 
very sorry. I guess you didn’t get the memo. 
You were thrown out about six months ago.’”

The problem was that Hinrikus had 
bumped into an old friend, Toivo Annus, 
who was working with Niklas Zennström and 
Janus Friis. They had just sold the controver-
sial Kazaa, an early music-sharing service that 
was the target of countless lawsuits, and were 
looking at what was later to become Skype. 
He ended up joining them and forgot the 
lecture theater.

“I remember thinking these guys are far 
from being done with disruption. Whatever 
they are doing, it was going to be an un-
known outcome. The unknown is exciting.”

He intended to stay only a short while with 
Skype, but that quickly became seven years. 
He only left after the company was sold to 
eBay (which brought him to London) and it 
was clear eBay was going to sell it again.

After doing a one-year MBA at Insead in 
Singapore (“Living for a year in a tropical 
climate — if you come from Estonia — is kind 
of exciting.”) he returned to London to found 
TransferWise.

Today his company has north of 350 em-
ployees, in London, Florida, Ukraine and in 
his native Tallinn where he spends time every 
month, and vacations there in the summer.

So what is next? Does politics attract him? 
Hinrikus is an advisor to the Estonian Prime 
Minister and was a signatory to a controver-
sial letter that backed the Conservative party 
in the recent UK election, despite not being 
eligible to vote in that election.  He doesn’t 
think so. “People who are 10 years older than 
me — they’re leading businessmen or politi-
cians in Estonia,” he says. “I was too young 
when the revolution came.” 

At one point, having left Skype, he toyed 
with the idea of becoming a VC but “I realized 
that hands-on building something is so much 
more exciting.”

Like many other successful entrepreneurs, 
Hinrikus wants to give back to his communi-
ty. He is an angel investor although he admits 
he doesn’t have much time to spend with his 
companies. “I tell them that I’m never going 
to call you because you have your business to 
run, I have my business to run.” 

What Hinrikus really wants to do is to 
change the world in the same way that Skype 
did. Anything short of a revolution, you get 
the feeling, just isn’t going to be enough.

TransferWise 
has adopted 
high-profile 
campaigns

“You can change the 
world from an old Soviet-
era building. You can 
start a revolution.”
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More €100 million deals are 
being made in Europe but it’s 
American VCs backing the 
start-ups, writes Ben Rooney

Europe 
Hits The 
Highs

It is a good time to be an entrepreneur 
in Europe. In the last year, the number 
of companies whose total funding has 
broken through the €100 million bar-
rier has more than doubled, compared 
with the previous four years.

Why the dramatic increase? A surge in 
interest from U.S. investors. According to 
Go4Venture Advisers LLP, between 2010 
and the first half of 2014, 14 companies 
in Europe had raised more than €100 
million. Of those, only four were funded 
solely by European investors. 

A year later, according to research from 
Go4Venture and Informilo, more than 35 
companies had exceeded €100 million 
in investment. But while the number of 
companies achieving high levels of invest-
ment has leapt up, only one more compa-
ny raised more than €100 million without 
a U.S. investor: Delivery Hero. Its Series H 
round came from Rocket Internet.

Go4Venture warns that U.S VCs are 
becoming better pan-European investors 
than their European counterparts. But it 
singles out London- and Geneva-based 
Index Ventures among European VCs for 
the scope of its ambition and its will-
ingness to team up with U.S. investors. 
Between 2010 and the first half of 2014 
Index was involved in 32 such deals. 
Go4Venture considers Index the first 
European fund to become a global fund.

Looking at the period 2010 — 2014H1, 
among U.S. VCs it was those with Euro-
pean offices that were the most active. 
Accel Partners, which conducted 31 deals 
greater than $10 million, was the leader.

U.S. investors may be redefining the Eu-
ropean venture arena, particularly when it 
comes to the size and speed of investment. 
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Europe’s €100 Million Club

Involving U.S. investors European Investors Only

European Companies 
That Have Raised Over 
€100 Million (2010-15)

Top 10 U.S. Investors With 
European Offices By Number 
Of Deals In Europe (2010-14)

Top 10 European Investors 
By Number Of Deals With 
U.S. Investors (2010-14)

2010-May 2015  (€ million)Deal Size ≥$10 million Deal Size  ≥$10 million

A

B

C

D

E

F

G H
I

J

K

L

M

N

Privalia
Spain
€156.36

H
Spotify
Sweden
€185.20

I
Supercell
Finland
€108.00

J
Intelligent 
Energy
UK
€109.40

K
Ozon
Russia 
€109.14

L
Plastic 
Logic
UK 
€226.94

M
Zalando
Germany
€100.00

BioCartis
Switzerland
€105.50

A
Borro
UK
€111.91

B
Crocus  
Technology
France
€116.00

C
Deezer
France
€100.17

D
Delivery Hero
Germany 
€126.10

E
Klarna
Sweden 
€117.62

F
Mobileye
Netherlands
€305.87

G

N

European Companies That Have 
Raised Over €100 Million (2010-14)
2010-H1 2014  
(€ million)

Involving U.S. 
Investors

European 
Investors Only

Source: Go4Ventures and Informilo
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Accel Partners Index Ventures

Balderton Capital

Idinvest Partners

Atomico

Wellington  
Partners

Intel Capital

General Atlantic

Goldman Sachs

Qualcomm Ventures

Fidelity Growth Partners

Silverlake
Dawn Capital

Creandum

Amadeus Capital Partners

Acton Capital Partners

Eden Ventures

Highland Capital 
Partners

Greylock Partners

DFJ Esprit
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Adyen
€203.00
Netherlands

Takeaway.com
€105.93
Netherlands

Mobileye
€305.87
Netherlands

Kobalt
€154.93
UK

KupiVIP
€107.64
Russia

Ozon
€109.14
Russia

SoundCloud
€110.97
Germany

Scytl
€101.88

Spain

Foodpanda
€279.00
Germany

Deezer
€100.17
France

Sigfox
€100.17
France

Borro
€111.91
UK

Intelligent Energy
€109.40
UK

Farfetch
€174.60
UK

Financial Force
€101.50
UK

Privalia
€156.36
Spain

Delivery Hero
€397.20
Germany

Delivery Hero
€496.00
Germany

Momondo
€123.03
Denmark

Tradeshift
€116.10
Denmark

Spotify
€185.20
Sweden

HelloFresh
€151.36
Germany

iZettle
€102.87
Sweden

Klarna
€253.80
Sweden

BioCartis
€170.00
Switzerland

Powa
€121.28
UK

Shazam
€117.00
UK

Wonga
€130.86
UK

World Remit
€126.00
UK

Funding Circle
€279.00
UK

Zalando
€137.00
Germany

Westwing
€173.00
Germany

Crocus Technology
€116.00
France

Plastic Logic
€226.94
UK

Value Of European 
Deals Involving 
U.S. Investors
2010-2014 H1, ≥$10 million
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Blockchain represents a big 
opportunity for the capital’s fintech 
sector, says Jennifer L. Schenker

Riding On  
New Rails 

d Informilo.com

A distributed ledger called blockchain 
could be as revolutionary as the Internet 
itself. It promises to transform a wide range 
of industries, enabling loans without banks, 
contracts without lawyers and stocks trad-
ed without brokers.

If blockchain works as it is claimed, and no 
one really can cheat, and transactions can be 
carried out automatically with high levels of 
safety, then it could potentially disrupt whole 
new areas outside of pure finance that in the 
past have relied on trusted third parties.

Such services open up the opportunity for 
a new group of start-ups — including some in 
London — to become global giants.

Although the VC funds that have invested in 

the greatest number of Bitcoin and blockchain 
companies are almost all in the U.S. (see table), 
funds in London such as Mosaic Ventures, 
which invested in Blockchain and Blockstream, 
and Index Ventures, which backed U.S. com-
panies Xapo and BitPay, are placing big bets of 
their own. 

Entrepreneurs from outside London, such as 
Pascal Gauthier, the ex-COO of French adtech 
company Criteo, are coming to the UK capital 
to set up Bitcoin and blockchain companies.

“The great thing about Bitcoin is that you 
don’t start with a disadvantage compared to 
the U.S.,” says Gauthier, who chose London 
for his new venture, Challenger Deep Project, 
a company that aims to deliver market news, 

Crypto Currency Partners  
Location: Silicon Valley 
Investments: Over 20 including 
AlphaPoint, Authy, Bex.io, Bitaccess, 
BitFury, BitGo, BitPesa, BlockCypher, 
Blockstream, Bonafide, BTCChina, 
Chain, Coinbase, Coinsetter, express-
coin, FreshPay, Gem, Koinify, Kraken 
and LedgerX

Bitcoin Opportunity Corp.  
Location: New York City 
Investments: More than 12, includ-
ing BitFlyer, BitGo, Bitnet, BitX, Circle, 
Coinapult, Korbit, Melotic, Ripple, 
Safello, TradeBlock, Unocoin and 
VeloBit

500 Startups 
Location: Silicon Valley 
Investments: Chain, GogoCoin, 
Bonafide, Coinalytics, Neuroware, 
Monetsu and Melotic

Boost Bitcoin Fund 
Location: Silicon Valley 
Investments: Mirror, BitPagos, Arbi-
ter, Bitwall, VerifyBTC

Lightspeed Ventures 
Location: Silicon Valley 
Investments: BlockScore, BTCChina, 
Ripple, Blockchain and the Boost 
Bitcoin Fund

RRE Ventures 
Location: New York City 
Investments: itBit, BitPay, Ripple, 21 
Inc., Chain

Khosla Ventures 
Location: Silicon Valley 
Investments: 21 Inc., Blockstream, 
Chain, BlockScore

Andreessen Horowitz 
Location: Silicon Valley 
Investments: 21 Inc., Circle, Coinbase

BitFury Capital 
Location: Amsterdam/San Francisco 
Investments: Xapo, BitGo, GoCoin

Liberty City Ventures 
Location: New York City 
Investments: itBit, Libra, SolidX

 

Source: Informilo, Coindesk, Crunchbase

Top 10 VC 
Investors

Blockchain: The company offers 
a search engine that helps people 
track assets in the blockchain’s 
decentralized database, a bitcoin 
wallet used by 2.4 million people and 
a developer platform. 
BlockOps: Compliance and business 
intelligence for blockchain.
Blockverify: Blockchain-based 
anti-counterfeiting technology. The 
company has been testing its tech-
nology in pilot programs with both a 
Swiss pharmaceutical company and a 
London-based company specialized in 
beauty products.
Blockchain Bio: Provides weekly mar-
ket intelligence reports on the crypto-
currency industry.
Blockvue: Tools to extract insights 
from blockchain.
BTC.sx: Bitcoin trading platform that 
allows holders of the alternative cur-

rency to place long and short positions. 
Finalist in SWIFT Innotribe’s London 
Start-Up Challenge 2015.
Coinfloor: UK-based bitcoin exchange. 
Backers include Passion Capital, Trans-
ferWise co-founder Taavet Hinrikus and 
Adam Knight, co-founder of Social and 
Sustainable Capital.
Challenger Deep Project: This 
stealth-mode company, founded by 
Pascal Gauthier, Criteo’s former COO, 
aims to become the “Bloomberg” 
of cryptocurrencies when it officially 
launches in September. 
Elliptic: Custodian for blockchain 
assets. Its offerings include a vault 
service that has international accred-
itation from KPMG. Finalist in SWIFT 
Innotribe’s London Start-Up Chal-
lenge 2015.
queueco: Market maker for digital 
currencies.

UK Start-Ups To Watch

data and analysis about Bitcoin when it launch-
es in September.

London not only offers access to capital and 
talent from the financial sector, the UK govern-
ment’s policies are friendlier than those in the 
U.S., where Bitcoin companies are forced to 
shell out huge legal fees, says Gauthier. That is 
why he considers the UK capital “one of the top 
places to start a Bitcoin company.” 

Among other aspirants is Blockchain, the 
London-based company behind the Bitcoin 
wallet with the most users globally — some 3.5 
million people. The company also claims it is 
the most popular Bitcoin developer platform, 
home to some 24,000 companies (see box). 

But that is not all. The company, which last 
October raised a $30.5 million Series A round 
led by Lightspeed Venture Partners with 
participation from serial entrepreneur Richard 
Branson and Mosaic Ventures, among others, 
offers a search engine that helps people track 
assets in Blockchain’s decentralized database 
and has some 90% of the market in global 
search of blockchain. 

“We organize information, make it accessi-
ble and build software that enables people to 
leverage the protocol in their business or life,” 
says CEO and co-founder Peter Smith. “We are 
agnostic as to their usage and remain focused 
on that critical task of organizing information 
and building software that makes it easy to use 
the protocol. In a way, you could think of us to 
Bitcoin as what Google is to the Internet.” 

Other companies in the UK’s financial ser-
vices sector — both big and small — are hoping 
to mine the Bitcoin and blockchain opportuni-
ty (see the table).

Even traditional banks are testing blockchain 
in London. UBS has set up a crypto lab in 
Canary Wharf at Level39, which bills itself as 
Europe’s largest fintech accelerator, to investi-
gate the use of distributed ledger technologies 
for smart contracts and everything from settle-
ment and clearance to securities and loans.

The City — one of the world’s global financial 
services hubs — can’t afford to ignore Bitcoin’s 
transformation from an alternative currency 
into an open-source, distributed financial 
exchange mechanism that can handle payment 

processing, deposits, withdrawals/overdrafts, 
foreign exchange, float, transfer/wire services, 
title insurance, exchange trading, collections 
and notary services.

Rather than viewing blockchain as a threat, 
traditional financial institutions could use the 
technology to their advantage, because it has 
the potential to enhance transparency and 
trust while significantly reducing transaction 
and processing costs, says Alex Batlin, Group 
CTO Applied Innovation (R&D) and Market Re-
search Director at UBS and head of the bank’s 
crypto program at L39. 

“Blockchain assets including crypto cash 
can be made much smarter than normal cash 
… [e.g. transactions that self-pay VAT. There 
are huge advantages to having transactions on 
the chain rather than off,” says Batlin. Cutting 
out the middleman reduces cost and risk and 
increases the speed of transactions. “If we can 
settle a few days faster for our clients we can 
better manage their capital with less risks.” 

The bank is also testing a “smart bond” using 
a platform called Ethereum, a network devel-
oped by Vitalik Buterin, which can be used 
to codify, decentralize, secure and trade just 
about anything. So what does a “smart bond” 
on blockchain look like? “The terms are inside 

the digital asset — who to pay and when and 
how much,” says Batlin.

UBS is additionally running a number of 
experiments to determine not only if smart 
contracts can work technically but “whether 
there is a business case,” he says.

A whole raft of issues have to resolved before 
smart contracts are put in use, he says. What 
happens in a cross-border transaction when 
one party fails to settle and the other sues? 
Which country has jurisdiction? And would a 
judge accept a contract that has been notarized 
in a digital ledger? “Nobody knows,” says Bat-
lin. UBS said it was planning to organize a mock 
trial at L39, with lawyers and technologists, to 
try to identify the issues and solve them.

The impact of blockchain on the role of 
banks — including central banks — is potentially 
huge. “The Bank of England and the FCA [UK 
Financial Conduct Authority] are interested in 
these technologies and are taking them serious-
ly,” says Batlin, noting that the Bank of England 
has teams looking at how sterling might be 
placed on blockchain. “If you follow this to the 
logical conclusion potentially you don’t need 
the current banking system at all.”

The introduction of blockchain could also 
change the role of central banks to a dynamic 
one where compliance code is baked into the 
digital ledger, says Batlin.

UBS is working with start-ups to test the tech-
nology “What we are running this year is an 
experiment — we are not expecting a produc-
tion outcome.” says Batlin. 

It doesn’t have to be a zero-sum game in 
which disruptors win and banks lose, says 
Batlin. “My focus at the lab is to determine 
what are the roadblocks and socialize the 
community to the challenges so we can address 
some of those aspects and apply blockchain to 
real-world business problems.”

The most well-known use of blockchain 
is as the technology that underpins 
Bitcoin. Bitcoin relies on a peer-to-peer 
network that authenticates all trans-
actions using blockchain — effectively 
a ledger of record. Every transaction 
is processed by the network. All of 
the transactions in this “block” are 
processed through a highly complex 
mathematical process to generate a 
hash that also contains every previous 
block (hence “block chain”), so the 
integrity of the system is built in. While 
Bitcoin is one use, blockchain technol-

ogy also makes it possible to transfer 
property rights such as shares without 
the involvement of a trusted interme-
diary using “smart contracts” that will 
embed the contractual terms.
Other uses being developed on UK 
start-up Blockchain’s platform include:
Asset tracking;
Connecting Bitcoin ATMs;
Settling transactions;
Placing bounty prizes inside games;
Digital contracts transferring value;
Banks, and others, are using block-
chain for internal settlement.

How Blockchain Is Used
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AZIMO
WWW.AZIMO.COM

What it does: Social and mobile remittance network.
Why it’s hot: Azimo enables individuals to make direct 
money transfers between international bank accounts via 
Facebook; it calls its solution “a digital wallet within your 
Facebook profile.” The company offers its low-cost social 
solution to close to 200 countries. In 2014 it raised $10 
million in a round led by Greycroft Partners. It recently 
extended its services to China. Azimo is committed to 
donating 10% of its annual profits to charity. 

DUEDIL
WWW.DUEDIL.COM

What it does: Source of information on companies.
Why it’s hot: Duedil aggregates company information 
from UK Companies House, credit ratings agencies 
and other sources from 25 countries and provides it to 
business via a freemium model. Received seed funding 
from Passion Capital and angels. In 2014 it raised 
a further $17 million from Oak Investment Partners, 
Passion Capital and Notion Capital, bringing total funding 
to $22 million. It now serves more than one million users.

FARFETCH
WWW.FARFETCH.COM

What it does: Marketplace for independent boutiques.
Why it’s hot: Farfetch offers 450,000 shoppers access 
to more than 300 online designer boutiques. Gross 
merchandise value is now $1 million/day, with year-on-
year growth of 100%. In March the company raised $86 
million at a $1 billion valuation. Farfetch previously raised 
$100+ million. Investors include DST Global, Vitruvian, 
Index Ventures, eVenture Capital Partners, Advent 
Venture Partners and Condé Nast. 

FUNDING CIRCLE
WWW.FUNDINGCIRCLE.COM

What it does: Enables individuals to lend to SMEs.
Why it’s hot: As of April 2015, Funding Circle has 
facilitated over £600 million in loans to 8,000 SMEs. In 
2013 it merged with San Francisco-based Endurance 
Lending Network. In April it raised $150 million at a $1 
billion valuation. The company has raised $288 million 
from Accel Partners, Index Ventures, Union Square 
Ventures, Ribbit Capital, angels and new investors DST 
Global, BlackRock, Sands Capital Ventures and Temasek.

HUDDLE
WWW.HUDDLE.COM

What it does: Enterprise cloud collaboration and content 
management.
Why it’s hot: Huddle is “building the most trusted network 
for secure cross-organization collaboration in the cloud.” 
Its services are used by more than 100,000 organizations 
worldwide, including SEGA, AKQA, Unilever, P&G and 
KIA Motors. Sales tripled in 2014. In December Huddle 
raised $51 million in a Series D round led by Zouk Capital, 
bringing total funding to $81 million. 

MEDICANIMAL
WWW.MEDICANIMAL.COM

What it does: Online retailer of pet health products.
Why it’s hot: Launched in 2007, MedicAnimal sells pet 
supplies that are typically only available at veterinaries. It 
also offers news and advice on general animal care and 
health and live chat facilities with vets in five languages. 
It has more than 1.5 million customers; 2013 revenue 
exceeded £70 million. More than £15 million in funding 
has come from private investors, Iris Capital and 
Balderton Capital. Rumored to be seeking a buyer. 

QUBIT DIGITAL
WWW.QUBIT.COM

What it does: Customer experience platform.
Why it’s hot: Qubit collects more than 300 data points to 
help its customers understand visitors in detail. Founded 
by four former Google employees, Qubit’s visitor data 
hub processes more than 1.5 billion customer events 
online every day. Clients include Pandora, Superdry and 
BT. In September it closed a $26 million Series B round; 
investors included Accel Partners, Salesforce Ventures 
and Balderton Capital.

SECRET ESCAPES
WWW.SECRETESCAPES.COM

What it does: Members-only travel flash sale site.
Why it’s hot: Secret Escapes negotiates exclusive discounted 
rates (up to 70% off) for luxury hotels and holidays. It’s the 
UK’s largest private sales site for luxury travel, with over 10 
million members worldwide. It operates  in Germany, Sweden, 
Norway, Denmark, Poland and the U.S. Secret Escapes has 
raised more than £14 million in funding from Index Ventures, 
Octopus Investments and Atlas Venture. 

SWIFTKEY
WWW.SWIFTKEY.COM

What it does: Smart mobile keyboard.
Why it’s hot: SwiftKey builds apps that learn from users 
to make text entry easier and faster. In 2013 and 2012 
its app spent more days as Google Play’s No.1 paid 
download than any other; it had more than one million 
downloads in its first day on Apple’s App Store. It’s now 
on more than 200 million devices. SwiftKey has raised 
$21.6 million from Index Ventures, Octopus, Cambridge 
Capital Group and angels.

TRANSFERWISE
WWW.TRANSFERWISE.COM

What it does: Foreign currency transfer services.
Why it’s hot: TransferWise keeps currency transfer costs 
down by using the real exchange rate and charging a low 
service fee. Customers are exchanging £500 million a 
month, the company says. In January it raised $58 million 
from Andreessen Horowitz, Sir Richard Branson, Valar 
Ventures, Index Ventures, IA Ventures and Seedcamp, 
bringing total funding to $91 million.

WORLDREMIT
WWW.WORLDREMIT.COM

What it does: International money transfer.
Why it’s hot: WorldRemit enables customers to transfer 
funds from 50 countries to more than 120 destinations 
using smartphones, debit or credit cards or bank transfers. 
Revenues tripled in 2014 to £15.2 million. In February the 
company raised $100 million from Technology Crossover 
Ventures at a $500 million valuation. It raised $40 million 
from Accel Partners in 2014. The investments will fund 
entry into new markets and creation of new products. 

ADBRAIN
WWW.ADBRAIN.COM

What it does: Cross-device digital advertising platform.
Why it’s hot: Adbrain’s wants to empower global 
advertisers with technology that allows them to use their 
data to better understand and reach mobile-first, multi-
screen consumers. Customers include Omnicom Media 
Group and M&C Saatchi Mobile. Following a $1.5 million 
seed investment in June 2013, in March 2014 Adbrain 
raised $7.5 million from Octopus Investments and Notion 
Capital. Now expanding into the U.S. and Europe.

BLOCKCHAIN
BLOCKCHAIN.INFO

What it does: Search engine for the blockchain, Bitcoin 
wallet and developer platform.
Why it’s hot: Blockchain’s site began in 2011 as a tool to 
enable users to analyze the bitcoin economy. Blockchain 
Wallet was launched soon after; it’s now the world’s 
most popular web-based bitcoin wallet with 3.5 million 
users ; 24,000 companies use its platform to develop 
applications for the blockchain. Has raised more than 
$30 million.

CALASTONE
WWW.CALASTONE.COM

What it does: Global fund industry transaction network.
Why it’s hot: Launched in 2007, Calastone claims its 
service has enabled the fund industry to reduce the cost 
of transactions by over 60%. It has more than 780 clients 
in 23 domiciles and 6,700 network connections. Since 
launch, it has processed over 73 million messages and 
helped the global funds industry save over £100 million. 
In September 2013 the company raised $18 million for 
international expansion.

CITYMAPPER
WWW.CITYMAPPER.COM

What it does: Transport and mapping app.
Why it’s hot: Citymapper’s app provides real-time routing 
using multiple methods of transport in 22 cities. It claims 
the app is installed “on half the smartphones in London.” 
It recently launched its app on the Apple Watch and 
embedded transit agency tweets in its service. In April 
2014 it raised $10 million in a round led by Balderton 
Capital. Existing investors Connect Ventures, Index 
Ventures and Greylock Partners participated in the round.

DARKTRACE
WWW.DARKTRACE.COM

What it does: Cyber security.
Why it’s hot: Founded in 2013 by senior members of the 
UK government’s cyber community, Darktrace seeks to 
close the gap between sophisticated cyber attacks and 
defense technology. Its Enterprise Immune System learns 
automatically and understands what represents a real 
threat in real time within complex environments. In March 
it raised $18 million (at a valuation of $80 million) from 
Invoke Capital, Talis Capital, Hoxton Ventures and angels.

DELIVEROO
WWW.DELIVEROO.COM

What it does: Hyper-local premium food delivery service.
Why it’s hot: Deliveroo delivers meals from more than 
750 high-quality restaurants. It delivers customers’ orders 
itself, unlike some food delivery websites. Deliveroo is in 
eight UK cities and Dublin, Paris and Berlin; it plans to be 
in 20 cities by yearend. In January it raised $25 million 
from Accel Partners and existing investors Index Ventures 
and Hoxton Ventures at a $100 million valuation; total 
funding is just under $30 million.

DIGITAL SHADOWS
WWW.DIGITALSHADOWS.COM

What it does: Cyber intelligence service.
Why it’s hot: Digital Shadows helps clients discover 
sensitive data exposed through social media, cloud 
services and mobile devices. Using over 80 million 
sources of information, it delivers a “hacker’s eye view” of 
an organization, then identifies and helps mitigate risks. 
Customers include some of the world’s largest banks; 
revenues in 2014 were expected to exceed £1 million. 

GOCARDLESS
WWW.GOCARDLESS.COM

What it does: Direct debit collection.
Why it’s hot: GoCardless collects more than half a billion 
pounds each year for over 30,000 businesses and 
organizations, with year-on-year growth of 600% since it 
started. In January 2013 it raised a $7 million Series B 
round from Balderton Capital and existing investors Accel 
Partners and Passion Capital, bringing the total raised 
to $11.8 million. In October GoCardless launched an 
enterprise service for larger businesses.

LYST
WWW.LYST.COM

What it does: Social fashion shopping site.
Why it’s hot: Lyst partners with more than 12,000 leading 
brands and stores, so users can follow favorites and shop 
from one place. It has tripled revenues in the past three 
years to $150 million. Two million shoppers visit the site 
each month. In April the company raised $40 million from 
Groupe Arnault, Accel Partners, Balderton Capital, DFJ, 
14W and a New York hedge fund, bringing total funding to 
$60 million.

THE CURRENCY CLOUD
WWW.CURRENCYCLOUD.COM

What it does: Global phone directory app.
Why it’s hot: The Currency Cloud supports cross-currency 
payments for users in 212 countries. Over 150,000 
businesses and consumers use its payment capabilities 
through 125 application partners and financial 
institutions, processing more than $10 billion every 
year. In April it raised $10 million from Atlas Ventures, 
Anthemis Group, Notion Capital, XAnge Private Equity and 
Silicon Valley Bank, bringing funding to $18 million.

EMOOV
EMOOV.CO.UK

What it does: Online estate agent.
Why it’s hot: eMoov lists properties for sale on the UK’s 
major property portals. It charges a flat fee rather than a 
percentage of the sale, starting at £495. Since its launch 
in 2010 the company has sold more than 3,500 homes, 
with a total property value of over £1 billion. In January 
it raised £1.5 million from Episode 1; previous investors 
include Spire Ventures and James Caan’s HBRE.

PROPERTY PARTNER
PROPERTYPARTNER.CO

What it does: Property crowd-funding.
Why it’s hot: Launched in January 2015, Property Partner 
allows anyone to invest in property to rent, for as little as 
£50. Its 2,000 investors receive a share of rental income 
and of any upside if the property is sold. The company 
charges 2% of the purchase price and 12.5% of rental 
income. In April Property Partner raised £5.2 million from 
Index Ventures and existing investors Octopus Ventures 
and Seedcamp.

SIGNAL
WWW.SIGNAL.UK.COM

What it does: Media monitoring services.
Why it’s hot: Signal is a market intelligence, media 
monitoring and information discovery platform. By 
scouring over 75,000 news outlets, 3.5 million blogs 
and 100 social networks, Signal enables individuals and 
businesses to analyze and monitor real-time information. 
It raised a $1.8 million seed round in March; investors 
include Frontline Ventures, Samos Investments, Reed 
Ventures and angels.

YIELDIFY
WWW.YIELDIFY.COM

What it does: Improves yield for e-commerce merchants.
Why it’s hot: Yieldify’s analytics platform converts visitors 
into customers. It influences user behavior to drive down 
cart abandonment. Its communications increase the opt-
in rate to 5%-30%, which translates into a real increase of 
1,000%-6,000% (average opt-ins are typically just 0.5%). 
Clients include O2, Phillips and Play.com. It closed a $1.3 
million round with leading angel investors in March 2014. 
Last year revenue grew 411%.

Informilo polled some of 
the most active venture 
capital and angel investors 
in London to come up with 
a list of the current hot crop 
of start-ups, including some 
that are below the radar. 
Nominations are vetted by 
the group and only those 
companies that get votes by 
non-investors make it on to 
the list.
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Accenture Open Innovation: 
working with top-tier accelerators, 
start-ups, venture capitalists, 
universities and corporate R&D 
labs to build and bring to market 
innovative solutions

accenture.com/openinnovation
openinnovation@accenture.com
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London Technology Week Timetable
MONDAY, 15 JUNE 15

Stretching digital boundaries in a customer 
centric economy
Using Tech to Find a Job at Home or Abroad 
The Future of Software Design in Organisations 
Catching the Big Phish
How can creativity and Tech work better together?
RE.WORK The Future of Education
Setting Up and Growing Your Business in London
Enterprise and Innovation in Science and 
Technology 
Goldman Sachs Engineering - Solutions to 
Complex Problems at Scale 
Spain and the UK – Partners in Technology – BDO 
Event 
Partnerships, Scalability and the Journey to 
Success 
WHAT IS THE DIGITAL WORLD DOING TO OUR 
MINDS & BODIES? 
CONNECTED LIVES & LIFESTYLE – IS THE FUTURE 
REALLY BETTER
THE FUTURE OF WORK – SURVIVING VS THRIVING  

What must tech clusters outside London do to 
thrive? 
Tax on digital sales & how payments can help you 
be part of the next generation of e-commerce. 
Unlock the Talent of the Future - a Breakfast with 
Decoded  
Official Launch of London Technology Week 2015

Tanner Warehouse 

Impact Hub Islington 
Mackenzie Room
Altitude360 
TBC 
The Hub Westminster, 1st floor
Rainmaking Loft, International House
115 New Cavendish Street  

TBC 

BDO Head Office 
 
The Google Campus 
 
Old Street Roundabout  

Old Street Roundabout, Unit 3, Old Street 
Station
Old Street Roundabout, Unit 3, Old Street 
Station 
Goodman Derrick LLP  

Innovation Warehouse 

Decoded HQ 

N/A 

50A Bermondsey St 

5 Torrens Street 
Canada House, Trafalgar Square
Millbank Tower, 30 Millbank

New Zealand House, 80 Haymarket
1 St Katherine’s Way
 
 
 
 
55 Baker Street  

4-5 Bonhill Street, Shoreditch 
 
Unit 3, Old Street Station 

 
 
 
10 St Bride Street  

1E Poultry Avenue 

20 Underwood Row 

N/A 

SE1 3UD 

EC1V 1NQ 
SW1Y 5BJ
SW1P 4RS 

SW1Y 4TE
E1W 1UN
W1W 6UW 
 
SE19UY 
 
W1U 7EU 
 
EC2A4BX 
 
EC1Y 1EB 
 
EC1Y 1EB 

EC1Y 1EB 
 
EC4A 4AD 
 
EC1A 9PT 

N1 7LQ  

N/A

Monday, 15 June 15 

Monday, 15 June 15
Monday, 15 June 15
Monday, 15 June 15
Monday, 15 June 15
Monday, 15 June 15
Monday, 15 June 15
Monday, 15 June 15 

Monday, 15 June 15 

Monday, 15 June 15 

Monday, 15 June 15 

Monday, 15 June 15 

Monday, 15 June 15 

Monday, 15 June 15 

Monday, 15 June 15 

Monday, 15 June 15 

Monday, 15 June 15 

Monday, 15 June 15

08:30 - 10:45 

19:00 - 21:00
15:00 -17:00
08:30 - 12:00
11:30 - 17:00
17:00 - 21:00
14:00 - 19:00
16:30 - 20:00 

14:00 - 17:00 

09:00 - 13:00 

14:00 - 18:00 

09:30 - 11:30 

13:30 - 15:30 

16:00 - 18:00 

12:00 - 14:00 

17:00 - 18:00 

08:30 - 11:30 

08:30 - 11:00

WEDNESDAY, 17 JUNE 15

Fintech and the New Parliament
Navigating the “Legals of Things” for the Internet 
of Things 
#Tech meets Law @ Laytons Tech Week 
Lulutrip European Headquarter Launch Event  
Nesta Digital Education Showcase
MGF Icons 
Legal and commercial issues to consider when 
launching and scaling-up your tech business 
Tech is GREAT UK-China Technology Investment 
Forum 
Choose London: Challenges and opportunities when 
building an engineering team in the capital 
Travel Technology: Disruptions in the Supply Chain

Westminster
Cheapside House 

Laytons Solicitors LLP 
6TH FLOOR 
Nesta
The Ritz London 
ExCeL London  

The Royal Society 

2nd Floor, Bentima House  

Unit 12

138 Cheapside 

2 More London Riverside 
2 More London Riverside 
1 Plough Place
150 Picadilly 

6-9 Carlton House Terrace 

168 - 172 Old Street  

7 Wenlock Road

 
EC2V 6BJ 

SE1 2AP 
SE1 2RR
EC4A 1DE
W1J 9BR
E16 1XL  

SW1Y 5AG 

EC1V 9BP 
 

Wednesday, 17 June 15
Wednesday, 17 June 15 

Wednesday, 17 June 15
Wednesday, 17 June 15
Wednesday, 17 June 15
Wednesday, 17 June 15
Wednesday, 17 June 15 

Wednesday, 17 June 15 

Wednesday, 17 June 15 

08:30 - 12:00
17:00 - 19:00 

10:00 - 16:00
15:00 - 17:30
17:00 - 19:30
09:00 - 20:00
10:00 - 17:00 

14:00 - 18:00 

16:00 - 19:30 

TUESDAY, 16 JUNE 15

Raising External Finance - A Business Growth 
Service and Crowdcube event
Finance Raising for TMT Companies Today
IoT in the City: Design Biases and Market Creation
Retaining your most valuable employees
Imaging Mind: Hack the Visual
Using your IP to fund your growth
The Europas
Big Data Analytics
Trends and Innovations in Software Licensing and 
Security
Baker Tilly’s ‘Tech For Tech’ breakfast seminar 
Tech Day 
Conversations at the Speed of the Market - Content 
& Creativity. Faster vs. Better 
MOOCs and the Future of Elearning
Interop London
Safe Cities
Women in Tech: The Past. The Present. The Future. 
Insuring the future through FinTech
Introduction to Web Development 
UK Lebanon Tech Hub – London Office Launch!
Digital Business - The Big Challenge for Developers
Cognicity Challenge Open House
#CocktailHack 
The Value of Big Data - What Does It Mean For 
Government?
Tech in the press: how to get your brand noticed 
ahead of the competition 
Malaysia Creative Tech Showcase
Make Your Own Augmented Reality Experiences 
Bloomberg Tech Week Breakfast  
Conversations at the Speed of the Market - Digital 
Media Innovation 

Grant Thornton UK LLP 
 
The Soho Hotel 
Urban Innovation Centre
Royal College of Paediatrics
Central Working Whitechapel
The Shard
Old Billingsgate
Hotel Russell
The London Marriott Hotel, County Hall 

Baker Tilly 
17 Stukeley St, Covent Garden 
Old Street Roundabout, Unit 3, Old Street 
Station
Hornimans Bar

ExCeL London
20 Cavendish Square  
London
Royal Victoria Dock 
Wework 
ACE Hotel 
One Canada Square, Canary Wharf 
Campus London 
10 St Bride Street  

Jigsaw 24  

106 Piccadilly
Unit 1 | Wool House 
Bloomberg Headquarters  
Old Street Roundabout, Unit 3, Old Street 
Station

30 Finsbury Square 
 
4 Richmond Mews
One Sekforde Street
5-11 Theobalds Road
83-89 Mile End Road
32 London Bridge Street
1 Old Billingsgate Walk

Westminster Bridge Road 

25 Farringdon Street 

 
Hays Galleria

Royal Victoria Dock
 
London

9 Devonshire Square
100 Shoreditch High St  

High Growth Space:24  
4-5 Bonhill Street  

8 Golden Square, Soho  

74 Back Church Lane 
City Gate House, 39-45 Finsbury Square

EC2P 2YU
 
W1D 3DH 
EC1R 0BE
WC1X 8SH
E14UJ
SE1 9SG
EC3R 6DX
WC1B 5BE
SE1 7PB 

EC4A 4AB 
WC2B 5LT 
EC1Y 1EB 

SE1 2HD

E16 1XL
W1G 0RN 
 

E16 1XL 
EC2M 4YD 
E1 6JQ  

E14 5AB 
EC2A 4BX  
EC4A 4AD  
W1F 9HY  
W1J 7NL
E1 1AB 
EC2A 1PQ 
EC1Y 1EB

Tuesday, 16 June 15
 
Tuesday, 16 June 15
Tuesday, 16 June 15
Tuesday, 16 June 15
Tuesday, 16 June 15
Tuesday, 16 June 15
Tuesday, 16 June 15
Tuesday, 16 June 15
Tuesday, 16 June 15 

Tuesday, 16 June 15
Tuesday, 16 June 15
Tuesday, 16 June 15 

16 June 2015 
 
16 - 18 June 2015 
16 - 18 June 2015 
 
16 June 2015 
16 June 2015 
16 June 2015 
16 June 2015 
 16 June 2015 
16 June 2015 
16 June 2015 
16 June 2015  
16 June 2015 
15 - 16 June 2015
16 June 2015 
16 June 2015 
Tuesday, 16 June 15

09:00- 11:00
 
08:00 - 11:00
09:00 - 13:00
08:30 - 10:30
19:00 - 22:00
08:00 - 09:30
09:00 - 12:00
08:00 - 17:00
10:00 - 16:00 

08:30 - 10:00
16:30 - 19:30
13:30 - 15:30 

18:30 - 23:00
09:00 - 17:00
10:00 - 16:00
17:00 - 20:00 
12:00 - 16:00
10:30 - 13:00
18:30 - 21:00
08:30 - 10:30 

10:00 - 16:00
18:00 - 21:00
10:00 - 12:00
08:15 - 10:00
 
09:30 - 17:00 
14:00 - 15:30 
08:00 - 09:30
16:00 - 18:00 

Cheapside House 
Bloomberg Headquarters
Cass Business School
ExCeL London 
BCS 
The Walkie Talkie
The Trampery Old Street, home of the 
Publicis Drugstore 
Kings Place
Rainmaking Loft, International House
61-65 Great Queens St
Charlotte Street Hotel, Screening Room
ExCeL London
ExCeL London
Regus CityPoint 
M By Montcalm, Shoreditch London 
Tech City 
DLA Piper London 
London & Partners 
Bulgari Hotel 
9 Devonshire Square 
Google London Campus, Ground Floor 
 
Tech UK, Level 2 

Powa Technologies, Heron Tower, 34th-
35th floor 
Engage Works, Unit 1, Wool House 

Old Street Roundabout, Unit 3, Old 
Street Station
Barbican Centre 
Inmarsat Conference Centre  

Matthews Yard

EC2V 6BW 
EC2A 1PQ
EC1Y 8TZ 
E16 1XL 
WC2E 7HA 
EC3M 3BY
EC1V 9EY 

N1 9AG
E1W 1UN 
WC2B 5BZ
W1T 1RJ113
E16 1XL
E16 1XL
EC2Y 9HT
EC1V 1JT  

EC2V 7EE 
SE1 2RR 
SW7 1DW 
EC2M 4YD 
EC2A 4BX 

EC4A 4AD 
 
EC2N 4AY  

E1 1AB  
 
EC1Y 1EB 

EC2Y 8DS 
EC1Y 1AX  

CR0 1FF 

Thursday, 18 June 15
Thursday, 18 June 15
Thursday, 18 June 15
Thursday, 18 June 15
Thursday, 18 June 15
Thursday, 18 June 15
Thursday, 18 June 15 

Thursday, 18 June 15
Thursday, 18 June 15
Thursday, 18 June 15
Thursday, 18 June 15
Thursday, 18 June 15
Thursday, 18 June 15
Thursday, 18 June 15
Thursday, 18 June 15 

Thursday, 18 June 15
Thursday, 18 June 15
Thursday, 18 June 15
Thursday, 18 June 15
Thursday, 18 June 15 

Thursday, 18 June 15 

Thursday, 18 June 15 

Thursday, 18 June 15 

Thursday, 18 June 15 

Thursday, 18 June 15 
Thursday, 18 June 15 

Thursday, 18 June 15

18:15 - 21:00
08:30 - 17:40
18:00 - 21:00
10:00 - 13:00
13:00 - 17:00
16:00 - 19:00
18:30 - 21:30 

08:00 - 19:00
17:00 - 22:00
18:00 - 22:00
14:00 - 17:00 

10:00 - 15:30
11:30 - 15:30
14:15 - 17:00 

18:00 - 22:00 
17:30 - 21:00
19:00 - 22:00
18:30 - 21:30
16:00 - 21:00 

14:00 - 16:30 
 
16:00 - 19:00 

10:00 - 13:00 

16:00 - 18:00 

18:00 - 20:30 
19:00 - 22:30 

19:30 - 22:00

THURSDAY, 18 JUNE 15

From IoT to Predictive Analytics 
Bloomberg Technology Conference: Smarter Cities
CEN Midsummer Champagne Event 
Build your first cloud-scale application 
Chef on AWS Workshop 
Making The Internet of Things Affordable
It’s all in the name - The importance of having the 
right online brand identity
EdTech Europe 2015
Kokoon: Next Generation Wearables
PCR Rising Stars 
VideoWorks: Enterprise Video Summit
Wireless Medical Devices Conference
CIO Summit in partnership with techUK
Partner with UK Tech Companies
TechTalent: Talent Hack 
The New Degree: Startups at University  

Going Global: Accessing the US Market 
Private Dinner: Box + London Evening Standard 
Salesforce for Startups Meets London 
Korean Tech Startup Demoday @ Google Campus 
London 
Spain and the UK – Partners in Technology –TechUK 
Event 
London: The Retail Technology Capital  

Engaging your customers & people through 
collaborative working 
DIGITAL MASTERCLASSES - SOCIAL MEDIA  

Apps for Good Awards 2015 
An Evening with UKTI USA and Friends: Get unique 
insights into America’s hottest tech hubs
Croydon Tech City: LTW 

138 Cheapside 
City Gate House, 39-45 Finsbury Sqaure,
106 Bunhill Row

The Davidson Building, 5 Southampton Street 
20 Fenchurch Street
239 Old Street
 
90 York Way 
1 St Katharine’s Way

15-17 Charlotte Street

1 Ropemaker Street
151-157 City Road  

Noble Street 
6th Floor, 2 More London, Riverside 
171 Knightsbridge 

4-5 Bonhill St, Shoreditch, London  

10 St. Bride Street 

110 Bishopsgate, Liverpool Street  

74 Back Church Lane 
 

Silk Street  
99 City Road London 
 
1 Matthews Yard 

BOUNCE - The Home of Ping Pong 
3rd Floor, Colechurch House
Digital Catapult Centre 
Excel London
The Trampery
Pi Labs
 
Barbican Centre 

Secret Location
155 Bishopsgate 
Edelman, Southside 
Old Street Roundabout, Unit 3, Old 
Street Station, 
MEC 
1 Kingsland Road
27 - 33 Bethnal Green Road 
Herbert Smith Freehills LLP, Exchange 
House
Brixton Pop 
Westminster Hub 
5 Chancery Lane  

Roberts Building, 421 lecture theatre, 
University College London  
50 Great Sutton Street
Keltie LLP 

Herbert Smith Freehills LLP, Exchange 
House 
Brixton Pop 
Westminster Hub  

LNK Unit

EC1N 2TD 
SE12SX
NW1 2RA
EC3N 4AB
EC1V 9EY
E1 5JL 
 
EC2Y 8DS 

EC2M 3YD 
SW1E 6QT 
EC1Y 1EB 

SE1 8NU 
E2 8AA
E1 6LA 
EC22 2HS 

SW9 8PQ 
SW1Y 4TE 
 
EC4A 1BL 
WC1E 7JE  

EC1V 0DE
SE1 9BA 

EC22 2HS
SW9 8PQ  

SW1Y 4TE 
 
CR0 1TY 

Friday, 19 June 15
Friday, 19 June 15
Friday, 19 June 15
Friday, 19 June 15
Friday, 19 June 15
Friday, 19 June 15 

Friday, 19 June 15 

Friday, 19 June 15 
Friday, 19 June 15
Friday, 19 June 15
Friday, 19 June 15
Friday, 19 June 15 

Friday, 19 June 15
17-19 June 2015
18 - 19 June 2015 

18-19 June 2015
18-19 June 2015 

15 - 19 June 2015
15-19 June 2015 

15- 19 June 2015
15-19 June 2015 

18 - 19 June 2015
18-19 June 2015 

18-19 June 2015 

Saturday, 20 June 15

14:00 - 17:00 
12:00 - 15:00
09:30 - 17:30
08:00 - 19:30
12:00 - 16:00
18:00 - 19:30 

11:00 - 14:00 

18:30 - 21:30
09:30 - 16:30
08:00 - 10:30
09:30 - 11:30 

09:00 - 10:30
16:00 - 18:00
09:00 - 18:00
09:30 - 13:15 

09:00 - 14:00 
13:00 

09:00 - 17:00
12:00 - 13:00 

10:00 - 11:30
09:30 - 16:00 
 
09:30 - 13:15
09:00 - 14:00 

13:00 

12:00 - 16:00

FRIDAY, 19 JUNE 15

DataSift Developer Meet-Up 
DigiSEq  NFC wearable boom
Handling Personal Data: A Legal Conference for SMEs
Tech Fest - Hey! Good Looking
Diversity Challenge Awards
Property Tech - Disrupting the property industry
 
Coding and Caffeine: the global search for 
technical talent
Food of Genius
Recoder 2015 
Will Smart Technology Help Us Save Energy? 
DIGITAL BUSINESS & INNOVATION 
 
How to win in ad-tech 
The Bitcoin Block Party
Devoxx UK 
SCL Technology Law Futures Conference - Keeping 
Humans at the Heart of Technology
Local Banking Re-Imagined 
Climathon
Free advice clinic: intellectual property for start-ups 
and SMEs 
IBME MedTech Week 2015: The business 
perspective on medtech innovation 
SizmekHonours at London Tech Week 
Free Intellectual Property clinics: Inventions, 
branding and design protection advice
SCL Technology Law Futures Conference - Keeping 
Humans at the Heart of Technology
Local Banking Re-Imagined 
Climathon 

Upcycling Cardboard

121 Holborn 
1 London Bridge Walk
101 Euston Road

239 Old Street
Second Home, Britannia House, 68-80 
Hanbury Street, London
Silk Street

 
105 Victoria Street 

 
1 Paris Gardens 
Shoreditch
4th Floor 
Primrose Street 

53 Brixton Station Road 
1st floor, New Zealand House, 80 
Haymarket  

Torrington Place  

1 London Bridge 

Primrose Street
53 Brixton Station Road  

1st floor, New Zealand House, 80 
Haymarket
Upper Mall, Centrale Shopping Centre 

Baker Tilly’s Summer Networking Drinks for London 
Technology Week
Innovation in Mobile Media 
Solving Real World Problems with Connected 
Devices: Flooding, Dementia, & the Internet of Things 
Going Global – helping high velocity businesses 
achieve sustained global growth 
RETAIL – FINDING THE RIGHT KIND OF “NEW” 

IBME MedTech Week 2015: Harnessing the Power 
of Nanotechnology, Mobile Phones and Big Data for 
Global Health 
DISRUPTS ANTIPITCH 
Sir Martin Sorrell talks about the growing 
importance of technology in the world of advertising

Baker Tilly  

White Rabbit Studios 
Unruly  
 
Burson-Marsteller  

Old Street Roundabout, Unit 3, Old 
Street Station 
Roberts Building, 421 lecture theatre, 
University College London  

Central Working Whitechapel 
London & Partners 

25 Farringdon Street  

471-473 The Arches 
42-46 Princelet Street  
 
Central St Giles 

 
 
Torrington Place  
 
 
69 - 89 Mile End Road 
6th Floor, 2 More London Riverside 

N1 7SL
EC4A 4AB  

EC2A 3HJ 
E1 5LP  
 
WC2H 8AG  

EC1Y 1EB 

WC1E 7JE  
 

E1 4UJ  
SE1 2RR

Wednesday, 17 June 15
Wednesday, 17 June 15 

Wednesday, 17 June 15
Wednesday, 17 June 15 
 
Wednesday, 17 June 15 

Wednesday, 17 June 15 

Wednesday, 17 June 15 
 

Wednesday, 17 June 15 
Wednesday, 17 June 15

18:00 - 20:30
17:00 - 20:00 

14:00 - 17:00
18:15 - 20:15 
 
08:30 - 10:00 

09:00 - 12:30 

18:00 - 19:00 
 

19:45 - 21:30 
15:30 - 17:00

WEDNESDAY, 17 JUNE 15 (continued)
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SMART CITIES

Thanks to innovative start-ups, London’s 
newest developments are ready for  
the future, writes Jennifer L. Schenker

London 
Gets Smart
In a typical office block, the air condi-
tioning unit consumes the equivalent 
energy of 500 homes. Left on when it is 
not needed — or kept running simul-
taneously with a boiler — the energy it 
wastes is huge.

Property owners are stuck with big ener-
gy bills and grumpy tenants who complain 
about being either too hot or too cold.  
They may also soon be slapped with fines 
since the UK government recently passed 
a law penalizing both commercial and 
private landlords if their buildings have 
poor energy efficiency ratings.

It is no surprise that new developments 
in London’s Canary Wharf are adding 
technologies, some developed by start-
ups, to make them more energy efficient.

Some are embedding properties with 
all kinds of cutting-edge tech — such as 
power-generating paving tiles that harness 
footfall; solar units that provide free 
battery charging for smart devices; emer-
gency buttons; data about local air quality 
and noise levels — all helping London edge 
closer to becoming a smart city.

The Canary Wharf Group has being do-
ing the most high-profile work with start-
ups in a program called The Cog nicity 

Challenge, part of a smart city 
initiative creat-

ed to 
retrofit 
the 

group’s existing estate and embed innova-
tive technologies in future buildings.

The Cognicity Challenge competition 
was launched in October 2014 and com-
prises six accelerator streams: sustainable 
buildings; integrated transportation; inte-
grated resource management; automated 
building management; connected home; 
and virtual design and construction.

The winners of the first two streams 
were announced in April, when the solar 
energy start-up PolySolar, and the smart 
logistics company Voyage Control, won 
£50,000 each and the opportunity to pilot 
their technologies at Canary Wharf. Ten 
other start-ups have also been chosen to 
demonstrate their solutions (see table).

Among them is Demand Logic, the 
maker of a cloud-based system that plugs 
into the building management systems of 
commercial buildings to detect wasted en-
ergy. Using big data analytics from heating 
and cooling equipment, Demand Logic is 
able to identify inefficiency in the building, 
improve maintenance and so save costs. 

“Many buildings are being heated 
and cooled at the same time. It is 
uncomfortable for the building’s 
occupants and it wastes energy,” 
says Sonny Masero, chairman of 
Demand Logic. “Because we are 

very granular with our data we are able 
to pinpoint exactly where things are not 
working. Not counting maintenance con-
tract savings or reduction of complaints 
our payback period is 12 months and is 
often within nine.”

Demand Logic’s API , which is still in 
development, will eventually allow other 
technologies from the Cognicity program 
to integrate with its platform, a require-
ment of the program.

Demand Logic plans to connect to Asset 
Mapping, another Cognicity start-up, 
that provides a view of the floor plans of 
buildings, making it easy to locate heating 
and cooling equipment located behind 
walls. It also plans to connect with Future 
Decisions, which helps buildings calculate 
their carbon footprints, and with SEaB, 
which converts waste to energy. “We will 
be able to show live metrics of their waste 
management modules and potentially 

feed in fresh water consumption 
data into their system,” says 

Masero. With Stinex, a 
project management 

tool being trialed 
by Canary Wharf, 

“we would export 
data to allow for 
specific actionable 

measures to save on energy and mainte-
nance,” he says.

“The whole principle of smart cities is 
that they will only work with an ecosys-
tem,” says Masero.

In June Demand Logic was awarded 
the Impax Ashden Award for Energy 
Innovation, an award supported by Citi, 
the Coutts Foundation and others to 
champion sustainable energy enterprises. 
It has installed its system in close to 30 
sites around the world, such as towers in 
San Francisco’s financial district.

One of its largest clients is Land Secu-
rities, a commercial property company 
that is rolling out the system to many of its 
buildings including One New Change, an 
office and retail development in London.

To address the future development 
of the Canary Wharf estate, which will 
include residential properties for the first 
time, 12 more start-ups were selected 
in April as finalists in Cognicity’s third 
cohort. This group is competing in the 
Connected Home, and Virtual Design and 
Constructions streams. The residential 
property will be complete by 2020 and 
technology developed by start-ups in the 
cohort will influence the development.

Some of the start-ups’ technology is 
geared towards making the construction 
itself more efficient. For example, 3D 
Repo has developed technology that 
connects various partners in construction 
projects by providing an open-source 
collaborative platform, while CyberCity3D 
specializes in the production of smart 3D 
building models.

Other start-ups are focusing on technol-
ogy for the residential area. Puckily allows 
users to control Internet of Things devices 
around the home from a single interface 
while Current Table integrates solar cell 
technology into a beautifully designed 
piece of furniture that converts indoor 
light into 
electrici-
ty that, 
via inte-
grated 
USB 

ports, can charge mobile devices. 
But start-ups can only do so much. If 

London is to truly become a smart city it 
will have to improve its digital communi-
cations infrastructure, says Gavin Poole, 
CEO of Here East, the former Press and 
Broadcast Centers in Queen Elizabeth 
Olympic Park, which has been trans-
formed into a development for “makers, 
builders and creators.”

A recent report by the House of Lords 
Select Committee on Digital Skills warned 
that the capital is being held back by crip-
plingly slow broadband speeds. London is 
ranked 38th in the top 40 British cities and 
towns and 26th in a league table of Euro-
pean cities, with speeds one-quarter that 
of Bucharest and 10 megabits per second 
(Mbps) slower than the European average.

The problem is particularly severe 
in Hackney Wick, where the existing 
broadband infrastructure is struggling 
to cope with demand from small and 
medium-sized businesses. So Here East 
has turned to Optimity, a 12-year-old Hack-
ney-based Internet service provider.

Beginning this month Optimity is 
providing broadband speeds of up to 
1,000 Mbps in the area, compared with an 
average speed in London of 25.44 Mbps, 
via rooftop technology that bypasses the 
existing cable networks.

Here East is providing space on its 
rooftop to host the equipment that will 
connect local businesses.

In addition, local businesses will be able 
to access the government’s SuperConnect-
ed Cities Voucher program, designed to 
help small and medium-sized businesses 
overcome the prohibitive cost of upgrad-
ing broadband connectivity.

London Mayor Boris Johnson recently 
announced a commitment to ensure 99% 
of properties in the capital have super-fast 
broadband by 2018.

The upgrade can’t come fast enough 
for Poole. “We are doing really badly with 

digital connectivity in London 
and that is a key thing that drives 
economic growth,” he says. “It is 
a struggle to get broadband and 
on mobile coverage. There are 
huge issues of capacity, with really 
bad, patchy WiFi. If we want to be 
a smart city we have to have city-
wide WiFi provision — and have 4G 
and 5G put in as standard across 
the city. Without that that we are 
up against it.” 

The Canary 
Wharf 
development 
is testing a 
number of 
smart -city 
innovations

14

Start-Ups  
On Trial

June 2015

8point3 LED 

Boldmind 

BuzzStreets

Demand Logic

 
 
 
Future Decisions

 
Pavegen

PIE Mapping

PolySolar

SEaB

Stinex

Strawberry Energy

Voyage Control

START-UP TECHNOLOGY 2015 TIMING

Interactive/connected 
lighting

Surge marketing using digital 
displays

Way-finding app for retail

Monitoring of building 
management system 
performance to enable real-
time response

Provides building managers 
with predictive data

Power-generating paving tiles

Safe navigation

Transparent photovoltaics

Waste converted to energy

Project management tool

Smart street furniture

Loading bay optimization

N/A

 
July

 
N/A

June

 
 
 
July

 
May

N/A

August

September

Autumn

August

June - September

London’s Canary Wharf, built in the city’s former docklands area, is  
trialling a number of innovative start-ups to tackle challenges such  
as waste management, raising efficiency and improving services.
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PROPERTY

The Next Hot 
Spot For Cool 
Start-Ups
Rents at Silicon Roundabout are rocketing up, 
driving out the first wave of entrepreneurs. 
Where will they move to, asks Ben Rooney

As recently as 2010 you could get office 
space in and around London’s Silicon 
Roundabout at Old Street for under £30 
a square foot. Not any longer.

According to figures from London 
property specialists JLL, rents in Shored-
itch are now not far off prices in some 
parts of central London. The govern-
ment’s “Tech City” initiative is a victim of 
its own success. 

Where’s next? Katy Turner, Chief 
Marketing Officer for Tech City UK, the 
government agency that was set up to 
help tech clusters firstly in London, but 
now across the UK, is doubtful that there 
will be just one “tech cluster” in London.

“I do not think that the same phenom-
enon will occur in quite the same way,” 
she says. “What we’re seeing much more 
is the emergence of lots of different clus-
ters across London.”

Michael Davis, who heads up JLL’s 
London Unlimited team, says London 
is seeing a huge growth in mini-clusters 
across the capital. “Look at White City,” 
he says. “Imperial College is putting in 
wet labs, biotech facilities, all the inno-
vation it can to try and make Imperial 
College the number one destination over 
Stanford or MIT.”

The company, which produced the 
map to the right, has looked at data 
across the capital to produce this guide 
for tech start-ups looking for office space. 
For London natives there are some 
surprising suggestions. Take Tottenham, 
for example, scene of the 2011 London 
riots. Fashion e-commerce giant Asos 

is developing a technology college for 
fashion. “It could become a rag-trade 
district,” he says.

He says the whole of east London has 
become desirable. “You have people 
clustering in Dalston, you have people 
in Hackney Wick, you have people in 
Deptford.” He says London Fields is par-
ticularly up and coming, even becoming 
a magnet for cinema and TV stars. “That’s 
where Emma Watson lives. Michael 
Fassbender lives around there. Idris Elba 
lives around there. I couldn’t afford to get 
a house there.”

What is driving the decentralization is 
the change in working practice among 
Millennials, he says. People want to live, 
work and socialize in the same area. 
This is particularly true, he says, in the 
creative sector. “They tend to be the 
pioneers, or early adopters, in terms of 
real estate.

“People are eternally chasing the zeit-
geist. Why did people take space in East 
Berlin? Why did people go to Brooklyn 10 
or 15 years ago? Why did they go to east 
London?”

The idea that specialist clusters should 
pop up all over London is not new, says 
Turner. “Think about the history of Lon-
don, the grand sweep of London. Gener-
ations of my family live in Bethnal Green. 
That was the center of the silk trade. If 
you think about Clerkenwell, it was the 
center of clockmaking and watchmaking.

“This kind of clustering — whether it is 
technology or another kind of industry — 
has always happened in London.”
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San Francisco, New York, London, Ber-
lin, Stockholm, Tel Aviv. All major tech 
hubs, all have large and thriving gay 
communities. But while San Francisco 
boasts a thriving gay tech community, 
London’s LGBT tech scene barely gets a 
mention. Is there a scene at all?

“I would not really say there is,” says 
Harry Briggs, who just left London VC 
firm Balderton to start up his own firm. 

“I am very conscious that in the Valley, 
with people like Peter Thiel being one of the 
most prominent gay tech figures, there is 
quite a large group where everyone knows 
each other and words like ‘Mafia’ are used.

“That is definitely not true here. I 
would not say there is a scene here, or 
much of an effort to create a voice.”

Robyn Exton, CEO of Her (previously 
known as Dattch), the dating app for 
lesbian and bisexual women, built her 
company from her experiences as a bi-
sexual woman trying to date in London. 
A graduate of the second cohort in the 
London Wayra, Telefónica’s start-up 
accelerator program, she moved to the 
U.S. to expand her company.

The contrast with London, she said, 
could not be more stark. In the Valley, 
organizations like StartOut and Lesbians 
Who Tech are well established. 

“StartOut has been one of the biggest 
pioneers for this,” she says. “It was set 
up by mainly a bunch of guys, but it has 
been running for quite a long time — 
something like 10 years — and they do a 
lot of pitch events. They managed to get 
in some angel investors. It has value built 
into it from the outset.”

She says she was also very impressed 
by a spin-off group, Lesbians Who Tech. 

LGBT LONDON

LGBT Groups  
In Technology

INTERTECH
www.intertechlgbt.com
Founded: 2013
Location: London, Manchester, UK
LGBT geeks forum based mainly in London, but 
also organizes events in other areas in the UK. 
The aim of the InterTech Diversity Forum is to 
bring together the LGBT employees of all major 
technology players and start-ups. 

LESBIANS WHO TECH
lesbianswhotech.org
Founded: 2012
Location: Mainly U.S (14 cities). Europe 
includes Stockholm, Berlin, Dublin
Claims a membership of over 4,000 women 
across 24 cities. The group organized a shared 
event with Intertech in London last year.

LONDON GAY WOMEN’S NETWORK 
www.gwn.org.uk
Founded: 2008
Location: London, UK
Not just for gay women in tech, GWN, which 
claims over 1,000 members, is a more general 
business networking organization for lesbian and 
bisexual women in London.

STARTOUT
startout.org
Founded: 2009
Location: U.S. only, six cities 
StartOut produces over 60 events nationwide for a 
network of 12,000+ entrepreneurs, technologists 
and investors. Critics say it is dominated by gay 
men. Perhaps in response, in 2012 it started a 
lesbian entrepreneur mentoring program.

LAUNCH ANGELS VENTUREOUT FUND
www.launch-angels.com
Founded: 2008
Location: Boston, MA, U.S.
VentureOut is a $2 million fund that will invest 
only in companies that have at least one LGBT 
founder or member of the management team. The 
fund plans to make between 10 and 15 seed-
stage investments. 

“It’s very active,” says Exton. There 
are a lot of interactions made and a lot of 
introductions made through the commu-
nity. I have already spoken to six or seven 
people within the community because 
people introduce me to others in it.”

London does have an LGBT tech 
group, although it was formed quite 
recently. Called Intertech, it was 
launched in August 2013 and, according 
to one of the co-founders, Tim Macavoy, 
has “a few thousand members” on the 
email list. 

Although the group has run a num-
ber of social events, including one with 
Lesbians Who Tech, Macavoy says it is 
more than a get-together for gay geeks. 
It has run a number of technical sessions 
on things like inclusive design as well as 
“providing advice for start-ups on how to 
draft inclusion policies.”

How much of an impact has Intertech 
made? “I have never heard of it,” says 
Kirk Wylie, founder of OpenGamma, 
an open-source derivatives trading 
platform, who moved to the UK with his 
husband. Briggs said he had never been 
to an event.

So why is London lagging? One reason, 
says Wylie, is that London’s tech gay com-
munity is too small. “I think London has 
critical mass in terms of technologists, 
but I do not think it has it in terms of the 
technology industry.”

“The largest number of software 
engineers in London who are working in 
software work in the financial industry,” he 
says. “If you take a look at other organiza-
tions that target the LGBT community here 
in London, they tend to be more split by the 
underlying industry that they work for.”

Exton: ‘A 
lot of LGBT 

events 
tend to 

have a bias 
towards  

gay guys’

London has a thriving gay 
community, so why is the LGBT tech 
scene so quiet, asks Ben Rooney

Tech’s

Out
Party

The problem, says Wylie, is that the tech 
industry is too new and has grown up in 
a time when open discrimination against 
LGBT people is not socially acceptable.

“There has been a very big societal 
change. I know several other gay entrepre-
neurs and every so often we hang out. We 
coined an affectionate nickname. We were 
all ‘CGOs’ – Chief Gay Officers,” he says.

“Younger tech firms [have been] started 
by people that simply do not remember a 
time where it would have been acceptable 
to be discriminatory against LGBT people.”

But if open discrimination against LGBT 
people is not acceptable, then what need 
for an LGBT group? “It comes down to 
minority experience as opposed to neces-
sarily a discriminatory experience,” says 
Wylie. “The Indian entrepreneurs in Sil-
icon Valley, when they got started there 
was prejudice against them in the tech 
industry. Now it is a very thriving commu-
nity of people that is working in tech that 
happen to have similar experiences.”

For Exton it is about knowing people 
who have been through what you have 
been through. “I think it is just finding 
other people that might have a similar 
experience to you, or have come against 
similar challenges at times. If you’re 
friends with those people when you 
have questions that come up, you have 
people that you can turn to for help.”

There is also, she says, the double 
whammy of being not only a woman in a 
male-dominated environment like tech, 
but a lesbian or bisexual woman. Inter-
tech falls prey to the same problem that 
affects almost any LGBT event. It is made 
up of about 70% men and 30% women. 
That is why in San Francisco Lesbians 

who Tech was started. It seemed 
that when it had the lesbian label, 
suddenly there were three times 
as many women attending.

“For some reason when you 
have an event that is exclusively 
for women, it gets much higher 
attendance. Women start coming 
out of places. You had no idea 
they were there or that there was 
so many women, and so many les-
bians, in tech,” says Exton.

“I do not know if that is just 
making it a better environ-
ment, having speakers who are 
more relevant to women, but I 
would say it is not just in tech. 
I would say generally a lot of 
LGBT events tend to have a bias 
towards gay guys. 

But Exton was not convinced 
that discrimination against LGBT 
entrepreneurs was a thing of the 
past. “I identify as bisexual but 
the fact that I have long, blonde 
hair and I wear dresses and skirts 
and am still attracted to women, 
people have been like, ‘you can’t 
possibly be a lesbian.’”

More seriously, she says, “I 
have had people saying no to 
investments, based on religious 
reasons, because people do not 
agree with my lifestyle choices.”

And then there is a more subtle 
form of discrimination, says Briggs; 
a self-imposed discrimination 
that comes from feeling different 
from the people around you. In 
a blog post he made on leaving 

Balderton, Briggs recounts 
an entry in his 

diary 

from 2009. “There’s the gay ques-
tion. I haven’t told the partners 
yet because I don’t want to make 
them feel they have to keep their 
banter in check; and I feel this 
overwhelming need to ‘fit in.’”

He says, looking back, that 
not raising the issue earlier was 
a mistake. “I did not want to be 
‘Harry the gay VC.’ I just wanted 
to be known for what I have done 
and being an entrepreneur and a 
venture capitalist. I wanted to be 
judged by those things.”

Given the huge strides that 
the LGBT community has made 
in recent years, legalization of 
same-sex marriage for example, 
was there still a need for such 
groups? Organizations like gay 
lobby-group Stonewall have strug-
gled to find a role; would the same 
fate await groups like Intertech?

“I don’t see the need to 
disappear anytime soon,” says 
 Macavoy. “There is a big differ-
ence between having your compa-
ny include equality policies, and 
actually changing the culture.

“When I look at start-ups, they 
can be incredibly homogenous. You 
are working in such a small team. It 
is the kind of place where it is your 
life rather than your 9 to 5 job. They 
can be challenging for minorities.”

Exton agreed. “I think about my 
friends who do not work in tech. 
One will go out for a drink with 
her work colleagues and she still 
gets the questions of like, ‘so how 
do you have sex?’

“And that is why it is nice to 
have networks of people in the 

working world who are the 
same as you.”
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In 1654 Oliver Cromwell set up the Fellowship of Master 
Hackney Carriages by Act of Parliament. This makes the 
licensed taxi trade the oldest regulated public transport 
system in the world.

The first motorized London cab, introduced in 1897, was the 
electrically-powered Bersey, nicknamed the “Hummingbird” 
for being so quiet. They were unreliable and were withdrawn 
in 1900. The first petrol-powered cab in London was a 
French-built Prunel, introduced in 1903.

The name “taxi” is disputed. One claim is that the taximeter 
was invented by the German aristocrat, Baron von Thurn 
und Taxis. The other is that it was invented by the German 
Wilhelm Bruhn in 1891, and that the word comes from the 
German word “taxe” meaning charge or levy.

The iconic London cab shape was set in 1958 with 
the introduction of the Austin FX4, which remained in 
continuous production for 39 years. In 2013 there were 
22,200 licensed London cabs.

It takes about three years for a cabbie to learn “the 
Knowledge,” a test that requires the committing to memory 
every street, road, avenue, place, etc. within a six-mile 
radius of the King Charles I statue at Charing Cross, on the 
south side Trafalgar Square. (Chosen because it is the point 
from which all UK road mileages are measured to and from 
London.)

It has never been the law 
for a London cabbie 
to carry a bale of 
hay in his cab. 

Hailing The  
Knowledge 

Black cabs and red phone boxes. Icons of 
London. But as the phone box was ren-
dered obsolete by technology, do services 
like Uber spell the same fate for the iconic 
cab? Not if London’s 22,000 cabbies have 
anything to do with it.

While most new taxi apps, such as Hailo and 
GetTaxi, have sought to improve the experi-
ence of hailing a cab — registered black cabs 
are the only taxis allowed by law to be hailed 
from the street; other taxis must be booked 
in advance — a new service is trying to extend 
the reach of the black cab.

Maaxi, launched earlier this year, allows 
riders to share a journey. The app connects 
people going in the same direction for shared 
rides, in the same way that Uber allows people 
to share rides with its Uber pool service. 

“There are 100,000 rides a day in black 
cabs,” says CEO Gabriel Campos. “These are 
[taken by] people who need a cab at exactly 
the moment the cab passes. The number of 
people doing that is very limited, and declin-
ing, because younger people are using apps 
so not even walking to the streets, or because 
companies have cut back on using taxis.”

Maaxi offers riders the luxury of a black cab 
for about the same amount as a tube ticket: 
a £15 taxi ride, shared among four people all 
going to roughly the same place would cost 
each around £3.50, says Campos.

Others are skeptical. Piers Mummery is CEO 
of BrightMove Media, which fits real-time dig-
ital rooftop screens to black cabs. “The sort of 
people who get taxis tend to be more affluent. 
Most people can expense it so they are not as 
cost-conscious and willing to share a journey.”

Mummery says cabbies instead need to 
use technology to extract more value from 
their vehicles. In return for a quarterly rental 
of £500, cabbies agree to have one of his 

display panels fitted to the vehicle. Ads can 
either be on a loop, or controlled by four 
triggers: location, time, temperature and 
customer data.

“The 
data is 

where clients can provide their own real-time 
data, we can deliver real-time advertising 
to match that,” he says. “One that was a 
great success was Zoopla. We identified the 
number of properties that were for sale or 
rent by postcode area. As the taxi moves from 
postcode to postcode the ads would change 
automatically based on the number of proper-
ties in that area.”

Martin Franks, who has been driving a cab 
since 1987, is attempting to tackle the problem 
himself, with a twist on the current in-taxi 
advertising. His company, Taxicab Screens, 
which he hopes will launch late summer, has 
a tailor-made screen that as well as showing 
customers the usual ads, will, he says, keep 
them watching with a service called ‘Secret 
London.’ “When you get past somewhere that 
is famous and it has some history or trivia, 
facts will pop up on the screen,” he says. 

The first attempt to drag the 300-year-old 
taxi industry into modern times was Hailo, 
an app that allows users to book London cabs 
from a smartphone. The company went from 
hero to zero as far as cabbies were concerned 
when it opened up to rival minicabs.

“Hailo. It is so upsetting,” sighs Franks. 
“They had a brilliant business. They shot 
themselves in the foot. ”

Hailo CMO Gary Bramall defended the 
decision to open up the platform. “Hailo Exec 
was introduced to help service our business 
accounts. It represents a very small percent-
age of our overall share of jobs, yet is critical 
in bringing even more jobs to taxis by winning 
bigger corporate accounts.”

Bramall is confident that the cabs will not go 
the way of the phone box. They have one key 
advantage over Uber — they can slice through 
London’s notorious traffic much faster. 

“Black cabs go in bus lanes, meaning 
they can get passengers to their destination 
much quicker.”

LONDON AS A CYBER CAPITAL

commercial director and a mentor to compa-
nies in the CyLon accelerator. 

The UK’s efforts to become known as a 
cybersecurity hub are starting to bear fruit. 
Paladin Capital Group, a Washington-D.C. 
based private equity firm specialized in 
cybersecurity, has opened a European office 
in London. 

And Lockheed Martin, working in partner-
ship with technology merchant bank Restora-
tion Partners, is creating a Virtual Technology 

Cluster (VTC) in the UK that brings together 
industry, academia and the investment com-
munity. 

The cluster aims to provide small cybertech 
businesses with the opportunity to become 
involved in cybersecurity contracts.

To further raise the profile of UK cyberse-
curity start-ups in the U.S., UK Prime Minister 
David Cameron led a delegation on a trip to 
Washington D.C. earlier this year. 

One of them, RepKnight, which specializes 
in detecting and understanding what is being 
said on the Web through social media, forums 
and RSS feeds, won its first contract with the 
U.S. government.

In other measures the government 
announced funding for a cybersecurity 
‘pre-accelerator’ program to help fast track 
early-stage cybersecurity start-up firms. 
“We envisage approximately £250,000 to 
be initially invested in the development of 
the pre-accelerator in the pilot stage,” says a 
Cabinet Office spokeswoman.

“We are still in the process of working up 
how the pre-accelerator will be delivered. 
The pre-accelerator is not intended to provide 
investments directly to companies but instead 
will help early-stage ideas and start-ups to 
develop the fundamentals they need to go on 
to success and access opportunities to support 
their development.”

“The government is not picking winners,” 
she says. “We are investing in a mechanism to 
further support the UK cybersecurity innova-
tion ecosystem by providing help and support 
to new ideas and early stage cybersecurity 
start-ups.” 

CONTINUED FROM PAGE 3

ON-DEMAND ECONOMY

Revenge Of 
The Black Cab

Faced with the threat from 
Uber, London’s iconic cabs are 
fighting back, says Ben Rooney

21

Next year the UK government is sponsoring, 
alongside the U.S. Department of Homeland 
Security, an international conference in 
London called The Global Cybersecurity Inno-
vation Summit (GCIS).

The GCIS, which will take place January 
26-27, is coordinated by a U.S. organization 
called Security Innovation Network (SINET) 
and will gather top executives from Fortune 
500 companies, critical infrastructure pro-
viders, policy makers, technology innovators, 
senior government officials and venture 
capitalists.

“There is no reason why we can’t create 
the Davos of cybersecurity in London,” says 
SINET founder and chairman Robert D. Rod-
riguez, a former special agent with the U.S. 
Secret Service.

“One of our goals is to also inform UK family 
offices and other high net worth investors 
who typically make traditional investments 

in real estate, etc. about the tremendous 
and  lucrative investment opportunities in 
the cyber security global marketplace,” says 
Rodriguez. 

“We want to educate this group and tell 
them they are missing out on a major oppor-
tunity to make a lot of money while at the 
same time serving a higher calling with  invest-
ments in innovative solutions that will protect 
our respective critical infrastructures and 
ultimately our national security and economic 
interests.”

London may not yet be on par with the 
U.S. and Israel but the potential for growth is 
there. Rodriguez and other interviewees say 
they see huge opportunities for start-ups in 
the sector. 

“There are so many challenges in cloud 
security, ID management, identification and 
the Internet of Things. The list just goes on 
and on,” he says.

Global Cybersecurity Spend

Identity Access 
Management

Infrastructure 
Protection

Network 
Security 
Equipment

Security 
Services

Consumer 
Security 
Software

Spending on cybersecurity is growing, says 
analysis firm Gartner (figures are in $ million) ConsumerEnterprise

2014

$3,040

$13,331

$8,863

$43,700

$5,293

$3,262

$14,049

$9,376

$47,700

$5,518

$3,523

$14,940

$9,994

$52,163

$5,799

$3,804

$15,808

$10,638

$57,165

$6,063

2015 2016 2017

Source: Gartner (January 2015)

“There is no reason  
why we can’t create  
the Davos of  
cybersecurity in London.”
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GUEST ESSAY

There are three areas that demon-
strate the opportunities in technol-
ogy we in this country should be 
grabbing with both hands: educa-
tion, women and ethics. 

I think we need a new national in-
stitution to lead an ambitious charge 
— to make us the most digital nation 
on the planet.

I don’t say this because I’m a fan of 
institutions. I say this because the val-
ues of the Internet have always been 
a dialog between private companies 
and public bodies. Right now the 
civic, public, non-commercial side of 
the equation needs a boost. 

We’ve been going too slow, too 
incremental. We need to be bolder. 

A new institution could be the 
catalyst we need to shape the world 
we want to live in and Britain’s role 
in that world. Today, we’re letting 
big commercial technology platforms 
shape much of our digital lives, domi-
nating everything from online privacy 
to how we build smart cities. 

It will help us address some of the 
biggest issues we face, but it will 
engage with people in a new, radical 
way. In fact, I probably wouldn’t call 
it an institution at all. This is no nor-
mal public body. It’s time to balance 
the world of dot com, so I say let’s 
create DOT EVERYONE.

Firstly, DOT EVERYONE has to help 
educate all of us, from all walks of 
life, about the Internet. The Internet 
is the organizing principle of our age, 

touching all our lives, every day. As 
the late activist Aaron Swartz put it, 
“It’s not OK not to understand the 
Internet anymore.” 

We need to make sure that those in 
power understand how the Internet 
can help us redefine public services, 
improve the lives of the most vulner-
able and bolster our economy. We 
need politicians and leaders who can 
escape the old assumptions. I’ve seen 
that real change is possible, for exam-
ple, in the creating of the Government 
Digital Service in 2010, which has 
become a recognized world-leader in 
creating digital public services. But 
we need to move much faster. 

This crisis of skills and understand-
ing of the power and potential of 
the digital world is not limited to the 
corridors of Whitehall or the board-
rooms of the City. It’s also the case in 
some of our most disadvantaged com-
munities. We must ensure that no 
one is left behind; that the 10 million 
adults who can’t enjoy the benefits of 
being online because they lack basic 
digital skills no longer miss out.

Secondly, DOT EVERYONE must 
put women at the heart of the tech-
nology sector. At the moment, there 
are fewer women in the digital sector 
than there are in Parliament. 

Something that is for everyone 
should be built by everyone. Do you 
think that social media platforms 
would have done more to stop abuse 
if they had more women in senior 

positions? I do. And how about the 
Apple HealthKit that went to market 
without anything to do with peri-
ods? Building an awesome cohort of 
female coders, designers, creators 
would help make us the most digitally 
successful country on the planet and 
give us a real edge. Why not launch 
a national challenge to source the 
best ideas? Why not offer every 
unemployed woman free education 
and training? There are exciting 
projects happening in the UK such as 
#techmums, Stemettes and codebar 
but there need to be more of them, 
with bigger impact, so we foster the 
maximum breadth and depth of 
digital talent. Surely there must be a 
couple of new Ada Lovelaces lurking 
in this land?

Finally, we should aim for a much 
more ambitious global role in unpick-
ing the complex moral and ethical 
issues that the Internet presents. In 
this 800th-year anniversary of Magna 
Carta, the document widely upheld as 
one of the first examples of the rule of 
law, why don’t we establish frame-
works to help navigate the online 
world? For example, what are the 
implications of an Internet embedded 
in your home appliances? Do children 
need online rights? What is an accept-
able use of drones?  

DOT EVERYONE is new — it won’t 
and shouldn’t feel familiar. It’ll be a 
team with many different skills, as 
diverse as I’ve talked about, bursting 

with women and demonstrating to 
the world what the future of technol-
ogy looks like. It will be a place where 
both the private and public sector 
would want to send employees for a 
year because of the invaluable experi-
ence they will get.

DOT EVERYONE will be an inde-
pendent organization. It will have a 
strong mandate from government, 
but also from the public — we will be 
setting its agenda, we will be inform-
ing it and taking part in it. It might 
produce written reports but it would 
also prototype services. It should 
show what is possible when you put 
the Internet at the heart of design. 

DOT EVERYONE should aim to do 
50 significant projects in the next ten 
years. After ten years, we should be 
brutal in assessing if we need it. It 
doesn’t need to last forever; it needs 
to make itself redundant.

We should be making sure that the 
original promises of the Internet — 
openness, transparency, freedom and 
universality — are a protected nation-
al asset, as integral to our soft power 
as Adele, JK Rowling, Shakespeare or 
even Downton Abbey.

In the last century, Britain invented 
the BBC and the NHS. Let’s not have 
a poverty of ambition in this century: 
we should be inventing the definitive 
public institution for our digital age.

This is an edited version of Lane Fox’s 
2015 Dimbleby Lecture.

Make Britain A  
Great Digital Nation

Martha Lane Fox is the Chancellor of 
the Open University and sits as cross-
bench peer in the House of Lords
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Social 
Investing
Is popularity on social 
media an indicator?
You might imagine that how popular a company 
is on social media would have some impact on 
how investors view that company, but evidence 
gained on investment choices made by users 
of eToro, a social investment network which 
has almost four million users in more than 170 
countries, suggests not. 
Using only verified accounts (where possible) 
and collating all of a company’s activity across 
two popular networks shows no correlation.
However, what is striking is how stable the 
top of the chart remains: compared with the 
2014 rankings, only two companies — both 
car makers — entered. The rest remained 
remarkably consistent. 
Two surprise entries were British Land and Las 
Vegas Sands, a casino and resort company. 
Neither have a meaningful social media profile.

Top 20 Companies In Which Etoro Users 
Invested And Their Social Media Activity
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