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There is a chill wind blowing through the 
tech industry. The sunlit days of limitless 
funding are over and winter is coming. 
So how is it that hardly a month goes by 
without  news of a leading tech venture 
capitalist leaving his or her job to raise 
a new fund in London? How can both of 
these things be true?

There is no doubt that life in the Valley, and 
not just the Valley, is a lot chillier. According 
to a report from PricewaterhouseCoopers and 
the U.S. National Venture Capital Association, 
funding of Silicon Valley start-ups fell 19.5% 
in the first quarter of 2016 compared with the 
same period a year earlier. 

Nor is it just the Valley. The Wall Street  
Journal reported: “Venture-capital invest-
ments in China’s technology startups fell 
28% to $1.8 billion in the first quarter from 
$2.5 billion a year earlier, according to Hong 
Kong-based AVCJ Research. In India, venture 
capital investors in the first quarter of 2015 
pumped $891 million into tech startups. That 
number was off 17% at $736 million for the 
first quarter of this year. And in South Korea, 
venture capital investments fell 37% to $45.8 
million in the first quarter from $72.2 million a 
year earlier.”

Did no one in London get the memo?
Sure, says new fund LocalGlobe’s Ophe-
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lia Brown, who quit Index Ventures to join 
father-and-son team Robin and Saul Klein, the 
winds are blowing, but it’s just not buffeting 
London as badly. “We are not seeing it with 
the severity in the U.S., where you are seeing 
down rounds and companies having issues 
raising follow-on capital.”

For once, it seems, European conserva-
tism may have actually helped. “In Europe, 
fundraising has traditionally been smaller,” 
says Maria Wagner, Investment Director for 
U.S.-based investors Beringea. “Businesses 
have done more with their money than their 
respective businesses in the U.S. That is one 
reason the correction will not be as big as in 
the U.S. — people have been more efficient 
with their money.”

The point is echoed by Laurence Garrett, a 
partner at Highland Capital Partners, Europe. 
“The U.S. has a greater swing to it, both on 
the upswing and on the downswing. One U.S. 
investor in the Valley said to me: ‘we both go 
to the rails, it’s just that our rails are wider 
than in Europe. So when we have the upswing 
we create more unicorns than in Europe.’” 

Some VCs seem not merely sanguine, but 
welcoming of the correction that is coming. 
Balderton’s Daniel Waterhouse is typical. 
“What we’re seeing, which to me is a healthy 
thing, is a bit of a reality check as people 
pause and say, ‘hang on a second, we should 
probably look at the fundamentals a bit more.’

“In the public markets in particular, the ex-
pectation got higher and higher so that some 
companies, even if they deliver good results, 
still disappointed [the market] because the 
implicit belief was that they could do even 
better. The expectation has been baked into 
the valuations that, frankly, are a bit out 
of control.”

So Europe’s parsimony, versus U.S. hubris, 
when it comes to funding rounds (which 
historically, according to Informilo research, 
using data from Dow Jones Venture Source, 
could be anything up to 40% smaller than U.S. 
rounds) may have actually been cruel to be 
kind. But how do VCs explain the pre-Cambri-
an explosion of new funds (see the panel on 
page 4)? 

The reason, say leading VCs, is the differ-
ence in maturity between the Valley and 
London. It is simply Europe growing up, says 
John Rosenberg, general partner for U.S. fund 
TCV, who moved to the UK in 2012 to head 
up their European operation. “What we’re 
seeing in the European technology markets is 
a natural maturation process. It is still behind 
the U.S., but the maturation is occurring.

“It is driven by more and more talent, expe-
rienced talent, continuing to build businesses. 
It is being driven by the fact that there are 
identified successes — real success stories that 
people can point to and say, ‘we can do this.’

“All of that feeds upon itself, which of 
course creates a better environment for the 
early-stage venture.”

Most of these new funds are, by U.S. stand-
ards, at least, minnows. LocalGlobe’s fund is 
£45 million. Andreessen Horowitz’s last fund 
was $1.5 billion. 

Nevertheless there is concern among some 
VCs that while a surge of money into the 
London tech community is welcome, entre-
preneurs have to take care. The tax incentives 
introduced by the Conservative government 
in the enterprise and seed enterprise invest-
ment schemes (EIS and SEIS) have helped 
drive unprecedented interest in the tech 
world, says LocalGlobe’s Brown, but it comes 
at a price.

“We are cautious on EIS and SEIS,”  
she says. “There is a risk 

Daniel 
Waterhouse 
(left) and 
Saul Klein: 
London tech 
investments 
are booming.

of bringing uneducated money into the 
market, especially around valuations, that 
could have a negative effect in the future for 
companies. 

“We have seen crazy stuff. Entrepreneurs 
try to launch at £25 million pre-money.”

While such stories may ring cautionary 
bubble alarms, it is, according to Founders 
Forum’s Brent Hoberman, important not to 
get distracted by the number of funds. 

“Although it’s quite a lot of funds, is not 
actually that much money,” he says. “Look at 
it that way — one of the companies I advise is a 
$16 billion fund. It’s a totally different scale.” 

Alex Macpherson, Head of Ventures 
at Octopus Ventures, agrees. “The asset 
allocations [to venture funds] from some of 
these large pension funds, endowment funds, 
etc., are tiny. They’re tiny compared to what 
these funds are doing elsewhere.” Macpher-
son said the best is yet to come as London 
and European companies start to scale and 
increasingly drive real returns for investors. 
“I am convinced that a lot of the European 
institutions have not yet started to look at this 
asset class. People are waking up to the fact 
that this asset class exists.”

It is also, says Beringea’s Wagner, key not 
to let the current gloomy weather in the 

west distract from the long-term position. 
“People are building businesses for the 
next 10 to 15 years,” she says. “If there is 
a correction in one year, I do not think it 
will affect that inflow of capital, knowl-
edge or people.”

So while VCs seem excited by the 
prospect of more money and more 
funds to feed more start-ups and more 
success, there is some debate about 
where that money is needed most and 
whether or not a “crunch” exists. 

Business Growth Fund’s Simon 

Calver, the ex-CEO of LOVEFILM turned ven-
ture capitalist, is just one who thinks London 
has seed well covered, but wonders if gaps 
exist elsewhere. “It needs it more in the post 
seed — which I think has done really well — so 
Series A and Series B [funding].”

But Calver is bullish on that too. “We are 
beginning to see some of the funds coming 
through with entrepreneurs who have had 
exits, and are now giving things back. That 
can only be good for the whole of the environ-
ment. I think that is slightly more akin to the 
Valley than it would be to the rest of Europe 
and what is going on there.” 

Evidence of a crunch is rather harder to find 
than anecdotes supporting it. One person’s 
crunch (a jilted entrepreneur perhaps) is 
another’s market doing what it is supposed to. 
“For 5,000 companies that will get funded at 
the seed stage,” says Calver, “maybe 1/10 of 
that get funded at the Series A.”

So if there is a crunch, perhaps it says 
more about your company than the market, 
suggests Hoberman. “There is a crunch if you 
haven’t proven enough. But if you have, there 
are a ton of people desperate to find you.”

That, suggests LocalGlobe’s Brown, 
indicates that things are going to change as 
London continues to mature. “My prediction 
is that if we sit here again in a few years, there 
are going to be more funds for Series B and Se-
ries C because people will raise larger funds.” 

In these perhaps constrained times, what 
advice do VCs give to entrepreneurs looking 
to raise funds? It comes back to one thing: the 
days of shooting for growth at all costs are 
over — instead, build profitable companies.

“When there is relatively free capital, or 
when capital is plentiful, it is the right strategy 
for a founder to not go for profit but to hit for 
the stars,” says Hoberman. “But clearly 
when that psychology changes, you 
cannot have that framework. 
Therefore they need to to do 
the really obvious things, like 
watching their cash flow.”

Brown was even more specific. “What does 
it cost me to acquire a customer? What is the 
payback? You have to be thinking about these 
things from the outset. Do my revenues cover 
my fixed costs? 

“A couple of years — even 12 months — ago 
you could have raised a Series A where you 
are paying anything between £10 to £30 to ac-
quire a customer and getting payback in three 
years. I don’t think investors want to fund 
those models today. I think investors want to 
see less than a year payback.” 

Even for growth-stage funds, these kind of 
basic business metrics are crucial. John Rosen-
berg is a general partner at U.S. late-stage 
investors Technology Crossover Ventures and 
heads up their European operations out of 
London. He says though late-stage investing 
means most of the business model risk has 
been taken out of the equation, he still looks 
for one key metric: “The business is profit-
able at the unit level. That does not mean 
the company is profitable, you incur a lot of 
upfront costs — particular marketing — which 
take a long while to pay back. When they are 
profitable at the unit level, that is when you 
can control your own destiny.”

And while it may be on the “Well he would 
say that, wouldn’t he?” list, BGF’s Calver 
cautioned entrepreneurs against going for 
too high a valuation in early-stage funding. “If 
you get too high a valuation too early, it may 
inhibit your ability to get funding later, and 
that restricts you. 

“This is not a sprint. It is a long haul. It took 
us the best part of nine years to get LoveFilm 
to where we did and our exit to Amazon. You 
have to think about capital requirements over 
the longer term as a founder.”

TOP 10 VC INVESTMENT  
DEALS IN 2015 
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NOUVEAU RICHE
New venture funds  
in London include:

83North
A $200 million fund set up in 2015 by  
Greylock Ventures with offices in London and Israel.

Business Growth Fund 
A £200 million fund founded in June 2015 by Harry Briggs, 
a former partner at Balderton Capital, Rory Stirling, a former 
partner at MMC Ventures and Simon Calver, the former 
CEO of LOVEFILM.

Episode 1 
Started by Simon Murdoch, Damien Lane  
and Adrian Lloyd in 2013.

Felix Capital 
Founded in 2015 by Frédéric Court, formerly of Advent 
Venture Partners, along with Les Gabb, also from Advent, 
and Antoine Nussenbaum, who previously worked at Atlas 
Global and ABN Amro.

Google Ventures
The London operation is still going after a rather rocky start 
in 2014, with most of the founding team having left. No 
longer a Europe-only fund.

Hoxton Venture Partners 
Founded in 2013 by tech industry  
veterans Hussein Kanji and Rob Kniaz.

InReach Ventures 
Co-founded by Roberto Bonanzinga in 2015,  
a former partner at Balderton Capital.

Keen Venture Partners
A €200 million fund set up in 2014, led by  
Ben Verwaayen, the former CEO of BT and Alcatel Lucent.

LocalGlobe
Early-stage fund co-founded in 2016 by Saul Klein, formerly 
of Index Ventures, and his father Robin Klein, an active 
seed investor.

Mosaic Capital Partners
$140 million fund founded by tech industry veterans  
Toby Coppel, Simon Levene and Mike Chalfen in 2015.

White Star Capital
Founded in 2013 by ex-Facebook executive Christian 
Hernandez and Eric Martineau-Fortin.

The European Union isn’t perfect; 
but it is safe to say that the posi-
tives of being in — and the oppor-
tunities presented by a Digital 
Single Market — are enough for UK 
technology companies to vote to 
remain in the EU in June.

One of the largest benefits of staying 
in is free movement. Many companies 
driven by individual participation, 
such as my own business, Love Home 
Swap, or Hassle.com and BlaBlaCar, 
benefit from being able to freely do 
business in the EU and easily access the 
500 million consumers within Europe.

Access to talent is another reason to 
remain in. Being part of the EU gives 
us the ability to recruit the brightest 
people here and across Europe.

Brexit would bring an inevitable re-
duction of overseas skills, which could 
lead to staff shortages and also remove 
the knowledge and inspiration up-
and-coming British tech start-ups get 
from working day-to-day with Europe-
an business and developer talent.

Outside of the existing benefits you 
also have the potential opportunities 
presented by a European Digital 

Single Market.
The Digital Single Market has been 

identified by the European Commis-
sion as one of its major priorities; 
its ambitious strategy holds many 
benefits for both businesses and 
consumers and could boost EU GDP 
by over £300 billion.

For businesses it will promote 
innovation and create thousands 
of new jobs. For consumers it will 
bring more protections for on-
line shoppers, improvements in 
broadband internet infrastructure 
and cheaper prices through easier 
access to a larger variety of products 
and services.

Finally, the pure shock of leaving 
the EU would be hugely damaging.

According to a recent report 
commissioned by the Confederation 
of British Industry (CBI), a vote to 

leave would have “negative echoes” 
lasting many years and could cost 
the country £100 billion and nearly 
one million jobs. The business lobby 
group’s report said the cost could be 
as much as 5% of GDP and 950,000 
jobs by 2020.

The UK is currently the best place 
in Europe to launch and grow a 
business; leaving the European 
Union will undoubtedly undermine 
the ability of Britain’s entrepreneurs 
to start up, innovate, and grow. That 
will have impact on jobs.

Of course the EU has its drawbacks 
but rather than cutting ourselves off 
from the opportunities it offers, it 
is better to be on the inside helping 
shape the rules of this market, in-
stead of just being subject to them.

Brexit is just simply not worth 
the risk.

Debbie Wosskow is CEO  
of Love Home Swap

People say entrepreneurs are all 
about taking risks. I disagree; it's 
actually about calculated risk. Do-
ing nothing is a risk; if I don't start 
a business or take a job then I am 
pretty sure I won't make any mon-
ey. If I want to expand my business 
then I need to hire staff, which in it-
self is full of risk: will they perform? 
Will they leave in six months’ time? 

Will they stab me in the back and 
try and take over the company (this 
has happened to me)?

So when I think about the EU 
debate I look at the risks of staying 
alongside the risks of an exit along-
side the rewards. Not voting to leave 
is to not do anything; it's to not start a 
business, it's to not take that job, it's to 
say, “no I don't want anything better.”

Our membership of the EU is 
already 'non-standard'; we are not 
part of the Schengen zone, we get a 
huge rebate and lastly of course we 
don't have the Euro. In response to 
any argument of what else we would 
like to change I say we already are 
different and it's just a matter of ne-
gotiation (like the rebate) to get what 
else we want.

What do I want?
I want to continue our free trade 
agreement and control over our 
immigration policy.

Let's talk immigration first — and be-
fore anyone accuses me of racism or 
any other slur that the pro-EU camp 
throws at anyone who would dare to 
think differently, remember I am the 
founder of several companies that 
have a hugely rich, diverse cultural 
makeup — we have staff from every 
part of the world (including the EU).

The world — that's the funny part. 
The pro-EU lobby also throws the 
“small islander” accusation but being 
part of the EU is actually “thinking 
small” and being protectionist. It is 
very hard to recruit from outside 
of the EU and that makes us hugely 
uncompetitive.

Several years back I came across an 
amazing Japanese data scientist. We 
needed someone who knew Japanese 
to help us build new sentiment anal-
ysis in that language, but he was one 
month from being kicked out of the 
country after finishing his Masters. To 

hire him I need to firstly prove that 
I have attempted to find someone 
from within the UK for seven weeks, 
starting with advertising in the Job 
Centre. I’m not sure about you but 
how many Japanese data scientists 
have you seen queuing up at the Job 
Centre recently? 

I want to tap into the world. My 
companies trade all around the world 
but my ability to recruit and be com-
petitive about building a world-class 
workforce is crippled by the EU. And 
for anyone who wants to downplay 
this, your workforce is 100% of your 
business. The thing that makes you 
special is your staff.

I believe an EU exit (along with 
many other advantages) will allow 
us to put in place a new immigration 
policy that allows people in on the 
basis of our needs to build a more 
competitive country.

STAY

GO

Nick Halstead is CEO  
of Cognitive Logic

BREXIT

Should I Stay Or 
Should I Go?

Two leading UK tech entrepreneurs have one last 
attempt to sway undecided voters in the EU referendum

For entrepreneurs who do get it right, all 
of the VCs Informilo spoke to suggested, the 
short-term forecast is a bit choppy, but the 
long-term picture is bright. 

With more money coming into the market, 
more funds, and a sea-change in entrepre-
neurship, there has never been a better time 
to set up a company.

“If you want to start a business this is now 
as good a time as there has ever been in the 
history of business in Europe to raise the capi-
tal,” says Highland Capital’s Garrett.

One cloud that the chill winds have blown in 
was a freezing up of the public markets in the 
U.S. Tech IPOs have dried up, and public-
ly-quoted stocks have been through turbulent 
times. Without IPOs were investors worried 
about exits? Not even slightly. If the public 
markets were troubled, there is no shortage 
of M&A activity, mainly driven by acquisitive 
U.S. tech giants.

“I do think that just given the number of 
U.S. companies, and the amount of cash they 
have on their balance sheets — oftentimes 
more tax efficient to use within Europe — they 
would use their balance sheets and you will 
see the predominance coming from them,” 
says TCV’s Rosenberg.

But it isn’t just the tech giants. Other players 
are starting to move in, lured by the huge 
tickets tech giants are writing. “Big private 

equity has got into the technology game 
recently, again for big, strong, cash-generative 
technology businesses,” he says.

All in all, there is a remarkably upbeat 
tone from these leading London VCs, all of 
whom were confident that, 
short-term blips (such as the 
Brexit vote on June 23rd) and 
adverse winds from the Valley 
aside, London has never 
looked as strong.

According to Octopus’s 
Macpherson this is the 
best of days: “You see the 
opportunity to build a 
really, really big business 
— there are the funds from 
the European investors 
to continue to back those 
businesses to create 
truly global businesses and 
brands. Just go out and 
do it.”
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It was Sir Isaac Newton who said that 
his success was due to “standing on the 
shoulders of giants.” In Eileen Burbidge, 
the doyenne of the London tech scene, 
advisor to the Prime Minister, Fintech En-
voy, ex-advisor to the London Mayor and 
chair of Tech City UK, it was more a case of 
peering over the shoulder of one. 

She studied computer science at the 
University of Illinois at Urbana–Champaign, 
home of the National Center for Super-
computing Applications (NCSA) — a 
place that holds a special affection in 
the heart of any geek as the birthplace 
of the world’s first browser — original-
ly called Mosaic, before it transformed 
into Netscape.

“I was in the lab that [Marc] Andreessen 
was in. He was a year ahead of me,” she says. 
Andreessen went on to found Netscape and is 
now one of the most respected VCs in  
the world. 

“A friend mine took me to this room. ‘We 
are working on something really cool called 
Mosaic.’ I remember poking my head round 
the door, and there was someone working. I 
kind of shrugged and walked away.”

It was perhaps the only time Burbidge failed 
to seize an opportunity.

“I can't take any credit for studying Comput-
er Science,” she confesses. “I was raised by 
Chinese immigrant parents.”

She laughs now at the stereotype, but like all 
stereotypes there is more than a smattering of 

Co-founder of Passion 
Capital Eileen Burbidge 
has fast become the face 
of the London tech scene, 
with a raft of political 
appointments under her 
belt, writes Ben Rooney

The Eye Of 
The Tiger

2007: 
Acts as the London-
based advisor, 
and then full time, 
to Tallinn-based 
Ambient Sound 
Investments.

2011: 
Launches £37.5 
million fund Passion 
Capital with Glaenzer 
and Dighero.

May 2015: 
£45 million Passion 
Capital Fund II 
launches.

July 2015: 
Appointed FinTech 
Envoy by the 
Chancellor of the 
Exchequer, George 
Osborne.

September 2015: 
Appointed Chair, 
Tech City UK.

2005: 
Joins Yahoo 
UK as Director, 
Communication 
Products.

2009: 
Co-founds White Bear 
Yard alongside Stefan 
Glaenzer and  
Robert Dighero.

November 2014:
Appointed tech 
ambassador for the 
London Mayor, Boris 
Johnson. Becomes 
UK citizen.

June 2015: 
Made a Member 
of the Order of the 
British Empire in the 
New Year Honours for 
services to business.

July 2015: 
Appointed to the 
Prime Minister’s 
Business Advisory 
Group.

1995: 
Appointed Mar-
ket Development 
Manager at Apple 
Computer. Works 
on the Newton PDA 
as communications 
evangelist.

2004: 
Moves to London to 
work for Skype as 
Director, Product. 
Fired a year later.

1971: 
Born in Chicago. 1993: 

Graduates from 
University of 
Illinois at Urbana-
Champaign with 
Computer Science 
degree from College 
of Engineering.

1993: 
Works for U.S. tele-
coms company GTE 
and GTE Mobilnet

1996-2003: 
Rapid progression 
through a number 
of leading Valley 
firms including 
Sun Microsystems, 
Openwave Systems, 
12 Entrepreneuring, 
Embedded Internet 
Solutions, Inc. and 
PalmSource.

truth. “When I started reading a lot of things 
about the Tiger Mom phenomenon, I didn't 
really see what's so funny about it. Isn’t this 
just what everyone does?”

“My parents had this view that they had 
to work much harder than non-immigrants. 
They impressed the same view upon us as 
kids. ‘You are not going to get the breaks 
when anyone looks at you,’ they would say, 

‘so you have to prove that you 
 belong there.’”

For Burbidge it was her ethnicity, not 
her sex, that made her an outsider. 
“I have had more to prove, and more 
to overcome, looking Chinese, than I 

have for being female. I grew up think-
ing that if I were white, I could do what-

ever I wanted. I thought white girls had it 
easy. It never even occurred to me that white 
girls would say they were disadvantaged.”

She graduated “embarrassingly near the 
bottom” and got a job in a telecoms company 
now part of Verizon. She ended up working 
in San Francisco just as the first dotcom boom 
took off. 

These were great times for Burbidge. “I was 
the cliché. I was the Asian-American girl in the 
Bay area living the dream. I had a 911, which I 
loved, I had a motorcycle. I partially-owned a 
ski place in Utah. Life was good.”

“As a consequence of feeling so happy, 
thinking I was sure I would stay there for the 
rest of my adult life, I realized there was a 
bigger world than Silicon Valley. I thought I 

would do a year or two aboard and that would 
give me a nice sense of perspective. I will 
come back and will be even better.” 

Her plan had been to stay with Palm, but the 
company had no openings in Europe, so in 
2004, Burbidge quit Palm and sunny Califor-
nia for rainy London. Before she left, she was 
talking about her impending departure and 
one one of Palm’s execs said, in a casual aside 
“‘Oh, you should call my friend Danny, he 
might have some investments.’”

‘Danny’ turned out to be Danny Rimer,  
one of the founders of Index Ventures, one  
of Europe’s most successful VC funds. 

“I met Danny and he said, ‘Have you heard 
of a company called “Skype?’”

Burbidge says she loved her brief time at 
Skype even though it was fraught and ended 
with her getting sacked by co-founder Niklas 
Zennström after just a year. But some of the 
contacts she made, especially in Tallinn, 
where Skype’s engineering team was based, 
would help propel her into her new career. 
After Skype was sold to eBay in September 
2005 for $2.6 billion, the four Tallinn-based 
engineers who built Skype wanted help in 
their new entrepreneur-backed investment 
fund, called ASI. “They were in Estonia, they 
hated London. It started with an, ‘Oh could 
you take a look at this business plan?’ Or  
‘This guy is going to be in London, could  
you meet him?’”

“That's how it fell into being on the invest-
ment side.”

The
Passionate          VC

It was also how Burbidge met one of her 
co-founders at Passion Capital, the £37.5 
million fund she was to set up with Stefan 
Glaenzer and Robert Dighero.

ASI made four investments in London; coin-
cidentally three were co-investments  
with Glaenzer.

“One day Stefan says, ‘we need to get lunch 
sometime. We must like similar kind  
of things.’”

So Burbidge went along. “Yes, I was being 
paid by the guys at ASI, but no one was going 
to hire me as a VC. I remember 
thinking I could be this 
 guy’s PA.”

Lunch went rather better than 
that. In late 2009 Burbidge, Glae-
nzer and Dighero (who Glaenzer 
knew from an earlier deal) set up 
White Bear Yard, a co-working 
space in Farringdon, and start-
ed to pull together their plans 
for a VC fund. Passion Capital launched in 
April 2011.

In the five years since the fund’s birth, as  
the London tech scene has exploded, Bur-
bidge has ridden the wave, taking British 
citizenship and picking up a Birthday honor 
gong on the way. 

She was quickly made one of the regular 
advisors at the Downing Street Tech City 
breakfasts, a semi-formal group that helped 
steer the government initiative launched by 
the Prime Minister in 2010.

Perhaps it was these connections forged 
over Cumberland sausages that resulted first 
in visits to White Bear Yard by both the Prime 
Minister and Prince Andrew, to say nothing 
of a smattering of government ministers, 
and then a shower of government pro-bono 
appointments.

The first came in November 2014 when she 
was made tech ambassador for the London 
Mayor, then Boris Johnson. It was followed 
in June 2015 when she got a call from the UK 
Treasury. “The Treasury 
had commissioned a 
report into the UK’s Fin-

tech sector. Among the recommendations was 
to appoint someone to help liaise with the in-
dustry — and feed back into the Treasury and 
policy makers about what the industry could 
use. They asked me if I would do it.” Burbidge 
snapped it up.

Then in July 2015, Burbidge was appointed 
to the Prime Minister's Business Advisory 
Group, a selection of 20 captains of industry. 
“We do a meeting each quarter which the PM 
hosts. The Chancellor comes from time to 
time.” Originally Burbidge was the only tech 

person, until the appointment of 
Jack Ma, founder and executive 

chairman of Alibaba Group.
And as if she didn’t have 

enough to do, in September 
2015, following the appoint-
ment of Joanna Shields as a 

government minister, Burbidge 
was selected to succeed her as 
chair of Tech City UK. 

For someone who is on 
speed dial at both No. 10 and No. 11 Downing 
Street, Burbidge says she has no desire to 
follow Shields into politics. She is more than 
happy to help out as she can, but her passion, 
she says, is Passion. “I want to see London 
produce 100 Skypes.”

“We do what we do as investors not because 
we love investing. We just want to live vicari-
ously through our founders.

So why not stop living vicariously and live 
the dream?

“I am too old,” sighs the 45-year-old. “I 
have too many children. I can’t do a start-up 
anymore.” 

It seems an odd comment given that accord-
ing to Harvard Business Review, the average 
age of an entrepreneur is 40 and people over 
55 are twice as likely as people under 35 to 
launch a high-growth start-up. 

There is more to this than just her age. Per-
haps it is the words of her Chinese immigrant 
parents still ringing in the ears of the young 
Burbidge — the need to be twice as good as 
everyone else because she isn’t going to get 
the breaks.

“I would hold myself up to too 
much pressure. I would not feel right 
about going home to be with my kids 
for dinner from six to eight every 
evening. I couldn’t do it to the level I 

hold myself to.”
The tiger’s heart wrapped 

in a woman’s hide.
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London 
Investment 
Boom
The UK capital continues 
to break records for 
growth and investment 
as tech companies thrive, 
writes Audrey Mandela

By almost any measure, London’s tech 
scene is thriving, and 2015 was another 
record year for investment in London’s 
start-ups and scale-ups. 

As Beauhurst, an online platform that tracks 
thousands of UK high-growth companies, 
notes in its 2015 overview of UK investment, 
and as shown in the heat map and figures on 
the right of the infographic, no other region in 
the UK comes even close to London in terms 
of the number of deals done or the level of 
money committed by investors into start-ups 
or scale-ups.

According to London & Partners research 
based on data from U.S. analysts CB In-
sights, while half of investment came from 
local sources, almost one-third (29%) of all 
deals into London-based tech start-ups and 
scale-ups included funds that came from U.S. 
venture capital firms. 

A number of these investors are now setting 
up London-based funds and operations.

Beauhurst’s research also sees a change in 
the mix of funders: equity crowdfunding is 
now the second most active funder type, far 
ahead of angel networks and private invest-
ment vehicles.

It also uncovered a large number of 
fund-raisings that were not made publicly 
available. According to Beauhurst, there  
were more “unannounced” deals than those 
that were made public; this implies that the 
market for private companies raising equity 
investment is more than twice as large as 
previous estimates.

London also tops the Tech City UK/Nesta 
2016 Tech Nation rankings for levels of digital 
employment, average salary in digital tech 
businesses and growth in GVA (gross value 
added) from the UK’s digital tech industries. 

The city continues to be one of the world’s 
most attractive tech hubs for both entrepre-
neurs and investors.

MONEY

LONDON STILL DOMINATESWHERE IS LONDON TECH MONEY COMING FROM? 
% OF DEALS BASED ON INVESTOR HQ COUNTRY, Q4 2014 - Q3 2015

LONDON IN NUMBERS

Source: BeauhurstSource: Nesta and Tech City

Source: CB Insights

TOP 5 REGIONS FOR  
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TOP  
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DIGITAL GROWTH
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AND INVESTMENT AMOUNT 
OVER TIME

1.  Digital tech businesses  
as % of total businesses

2.  Total output (goods or services) minus 
value of inputs e.g. cost of production, 
taxes, subsidies (Source:ABS/BSD)

3.   Annual Business Survey/Business 
Structure Database (2014)
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SPECIAL FEATURE

London Technology Week is a good time to reflect 
on what has been a transformational 12 months 
for the sector. London pushed aside competitors 
like New York and Tel Aviv to be named the world’s 
second-best city for creating technology giants; 
the capital was again listed as the global capital 
for finance and fintech; and we saw a record year 
of investment, with $2.28 billion raised by London 
start-ups and scale-ups. We are entering this 
celebration of technology as an emerging global 
powerhouse, the capital of European technology 
and a city that is vying with U.S. cities for global 
leadership.
It is hard to believe that this global tech hub grew 
from a few small start-ups located near Old Street 
roundabout, which did not even have fiber optic 
broadband seven years ago. 
In just a few short years London overtook clusters 
that have benefited from decades of government 
and institutional funding. London’s tech success 
has grown from our city’s combination of ambitious 
and creative entrepreneurs with great ideas for 
new business models and world-class finance and 
professional services sectors.
This year has included some challenges, including 
a growing talent gap, our first deceased unicorn 
and the damage to investment and confidence, 
with uncertainty surrounding the outcome of the EU 
referendum. London’s tech successes, however, 
have outnumbered them over the past 12 months.

FINTECH

Throughout the year, study after study showed 
that London remains the global capital for fintech, 
surpassing the deep pockets of California, 
Singapore’s liberal immigration policy and China’s 
growing number of fintech unicorns. Last year, 
UK Trade & Investment stated that the UK and 
Ireland was the fastest growing region for fintech 
investment — with deal volumes growing at 74% a 
year since 2008, compared with 27% globally and 
13% in Silicon Valley.
The Tech London Advocates FinTech and Scale-ups 
groups will be jointly hosting an event to show how 
this growth can continue, along with their event on 
how B2B start-ups can partner with corporates, as 
London’s fintech start-ups and scale-ups continue 
to grow and scale.

RETAILTECH

Fintech has now been supplemented by the rise of 
e-commerce and retail tech. The UK is the biggest 
e-commerce market in Europe and the third biggest 
in the world. This led me to predict that the UK’s 
next billion-dollar tech company will be in retail 

earlier this year, and I have stuck by this despite the 
collapse of Powa.
The UK has become a world leader in retail 
technology, as Eric Schmidt recently told BBC 
Today in an interview. UK consumers are early 
adopters and this has allowed companies like 
ASOS, AO.com, notonthehighstreet.com and 
Farfetch to grow and bring the lessons they learned 
in the UK’s ultra-competitive market to emerging 
markets and satisfy their growing consumer 
demand. ASOS bucked declining UK clothes 
sales with double-digit growth based on overseas 
sales, Farfetch raised $110 million to expand into 
Asian markets and AO.com continued its push into 
continental Europe.
London has been central to the growth of retail 
tech and e-commerce, matching fashion designers 
with graphic designers with digital leaderships and 
relationships with luxury industries. London Tech 
Week is rivalling London Fashion Week as the two 
events resemble each other more every year in 
terms of impact, size and reputation.

CREATIVETECH

London in particular benefits from being a global 
city, and the city’s creative economy has always 
been driven by immigrants and dreamers, like the 
Saatchi brothers. Adding London’s tech expertise 
has allowed the sector to blossom and reach new 
customers.
The UK’s commitment to creating the Digital Single 
Market across the EU has set the process in motion 
for London to further grow its creative sector, 
already the biggest in Europe. The DSM will reduce 
barriers for digital companies trading across Europe, 
and allow the UK’s powerful media sector access 
to a customer base of 500 million, far bigger than 
that of their competitors in the U.S. Expect excited 
discussion of what this means for reduced delivery 
charges, sharing digital content and levelling the 
playing field with US companies.

DATATECH

This year was a landmark occasion for data 
technology, as London-built AlphaGo beat a human 
champion for the first time in the Chinese game 
Go, which famously has more potential board 
combinations than there are atoms in the universe. 
A Premier League team with a small budget but a 
love of data was able to overcome the odds and  
win the title for the first time in the club’s history.
Datatech is gaining momentum, and we have 
recognized this with the formation of a Tech London 
Advocates DataTech working group, and working 
with Keboola in organizing a data festival and 

hackathon event which will celebrate the usage  
and understanding of data during London 
Technology Week.

DIVERSITY

London has always been a diverse world city, where 
those who work hard can achieve great things, 
regardless of their background. This diversity has 
been a great strength for us, as start-up accelerator 
Wayra claimed London was home to more female 
entrepreneurs than the U.S., and a poll of Tech 
London Advocates revealed that they considered 
London more diverse than San Francisco.
But London tech still has a very long way to go 
when it comes to diversity. That is why Tech London 
Advocates will be working hard throughout London 
Technology Week to promote the need for better 
representation in London tech, and stepping outside 
stereotypes to find more practical ways to help our 
tech sector reflect demographics in the population 
more broadly regardless of gender, ethnicity, sexual 
orientation and ability.
The ‘internationalization’ of London tech will also 
be on display with delegations from China, India, 
Australia, the U.S., Israel and many other countries 
coming to explore London tech’s recent rise and 
how they can play a role in this vibrant growth.   
Tech London Advocates groups like TLA China,  
TLA India, TLA Africa and TLA Australia & NZ all 
have plans to participate during the week.

THE EU REFERENDUM

Although London Technology Week is a positive 
occasion and a time to celebrate our success, this 
year it coincides with an event that is perhaps the 
biggest threat that London’s tech sector has faced 
since its inception. If the UK votes to leave the EU 
on 23 June we will see several years of uncertainty 
and volatility that could cripple our tech economy. 
Start-ups and scale-ups will see funding severely 
curtailed for at least two years, a full funding cycle 
for most. Entrepreneurs will find it very difficult to 
fill positions in areas like software development 
and data science, and the talent gap, already a big 
challenge, will continue to widen.
Recent polling of Tech London Advocates found 
that 87% were in favor of the UK remaining in 
the EU, citing access to talent and “passporting” 
regulation that allows UK fintech companies to trade 
across Europe. Having the UK remain in the EU will 
ensure that the tech talent pipeline will continue 
to support London tech, while access to funding 
and customers across the Digital Single Market will 
enable digital and tech businesses to thrive in the 
years ahead.

DEFINING FINTECH DISRUPTION

Citibank, one of the world’s leading 
financial institutions, recently published a 
report on digital disruption, “How Fintech 
is Forcing Banking to a Tipping Point.” The 
research reveals how the advancement of 
technology has transformed the relationship 
that customers have with their bank and 
their finances. More people are now turning 
to digital options instead of branches, 
opting for online chats, mobile phones and 
Internet banking instead of a customer 
service representative on the high street. 
But the most pressing question it asks us is 
this: when will fintech actually change our 
fundamental banking businesses?
Fintech encompasses many different 
products and services, from peer-to-peer 
lending, to crowdfunding platforms to 
robo-advisers, but what they all have in 
common is a business model that is built 
on the belief that innovation can offer 
better financial services for all customers. 
This doesn’t always mean a fundamental 
change in banking. In many cases it’s the 
enhancement of the customer experience 
and what they need that is the most 
effective disruption. The rise of the digital 
age has offered unparalleled convenience 
thanks to the ubiquity of broadband 
and wireless devices — so much so 
that mobile banking has now overtaken 
branches and the Internet as the most 
popular way to bank.
Research for the UK banking sector trade 
association BBA shows that customers 
used mobile devices to check their current 
accounts 895 million times in 2015, more 
than the 427 million branch interactions. 
By 2020 they predict customers will use 
mobile devices to manage their current 
accounts 2.3 billion times — more than 
Internet, branch and telephone banking 
put together.
Digital disruption has not only increased 
convenience; it has also helped to cut 
costs for consumers, especially for 
services such as international money 
transfers and wealth management. The 
rise of digital banking also promises 
to cut costs of saving, while non-bank 
players in the financial sector such as 
PayPal, Google and Apple are disrupting 
payments and forcing big institutions 
to increase their IT budgets to invest in 
technology that can compete with these 

What To Look Out 
For In London 
Technology Week
London’s tech scene is thriving thanks to ambitious 
entrepreneurs and world-class finance, says Russ Shaw

London Is The 
Fintech Capital
Fintech is transforming the future of finance — 
and London is at the center of the global boom, 
says Lawrence Wintermeyer

Lawrence Wintermeyer 
is CEO at Innovate 
Finance

new players. This level of investment is 
a good thing for consumers, as more 
streamlined and efficient operations can 
free up capital to invest in hopefully better 
financial services.
Blockchain promises to offer greater 
transparency in banking too, with a 
visible ledger that enables a full view of 
transactions and recordings of data. The 
growth of new data analytics firms is 
also helping to flag corruption and illegal 
practices within organizations by using 
quantitative analysis to identify dodgy 
practices such as LIBOR rigging and 
insider trading.
All of these innovations are advancing the 
sector, and fintech is no longer a narrative 
spoken only by start-ups and investors. 
Big banks — like Citi — have realized that 
a major transformation is taking place and 
they, along with other major institutions, 
are looking into new innovations and 
creating their own labs to explore how 
fintech can shape their future.

FINTECH INVESTMENT BOOM

Fintech is booming and investors are 
pouring money into the sector — especially 
in Britain. In 2015, UK VC investment in the 
sector rose by 35% to $901 million, led by 
large funding rounds from Innovate Finance 
members Funding Circle, TransferWise, 
WorldRemit, eToro, RateSetter, Azimo, The 
Currency Cloud, MoneyFarm and Seedrs, 
according to Pitchbook.
There were a total of 72 VC deals done in 
the UK, second only to the U.S., with a total 
of 860 deals done globally at an investment 
of $12.5 billion, up only slightly on the 2014 
VC investment of $12.3 billion. Two of the 
top 20 global VC deals in fintech involved 
UK companies Funding Circle ($150 million) 
and Atom Bank ($125 million). 
$1 billion has been invested in bitcoin and 
blockchain to date with another $1 billion 
is expected to be invested in blockchain in 
the next two years alone.
Trends also indicate more foreign 
investment is expected in UK fintech from 
the U.S. and China.
Much of this investment will also be poured 
into UK-based start-ups — many of which 
are based in London, the undisputed 
capital of fintech.

LONDON THE CENTER OF FINTECH

Although fintech is a global phenomenon, 
with hotspots in America and Asia, 
London is at the heart of the action, with 
thousands of entrepreneurs and start-ups 
from all over the world coming to set up 
and scale up in this city.
Why has London become the global 
place for fintech?

In short, it is the talent, the diversity, and 
the lure of London as a great city to live 
and work.
Firstly, the talent. In FinTechLondon, we 
have over 66,000 engineers, scientists, 
mathematicians, and designers, 
dedicated to financial services and 
technology, slightly outpacing New York. 
Ranked the No. 1 Financial Services 
center in the world in 2015, London has 
the “Fin” of New York with the “Tech” 
of The Valley and the “Influence” of 
Washington, rolled up into one city. It is a 
15-minute public transport ride from the 
City of London to Westminster or Canary 
Wharf, making all ecosystem participants 
very accessible in a single day.
Diversity is abundant with over 
250 languages spoken in London. 
Representing a wide rage of cultures, 
London is the most diverse capital in the 
world. This makes London an attractive 
hub for investment capital and the tech 
plays looking to enter the European 
market. Increasingly Asian firms are 
expressing an interest in coming to 
London to develop products not just for 
Europe, but for other parts of the world 
such as South America. You can find app 
developers and designers from just about 
everywhere in the world here in London.
In fintech, women play an increasingly 
larger role in our diverse ecosystem with 
8% of our Innovate Finance members 
having female founders or business 
heads, compared with 5% in Europe’s 
top 50 fintech firms. Investors are 
increasingly looking for female talent  
as women often engage in very different 
ways to men, and see opportunities and 
risk in different ways.
Lastly, London is, and has been for 
hundreds of years, a global capital, 
especially as a financial capital. From 
the origins of the global insurance 
market, the bond and currency 
markets, to the stock exchanges, the 
City of London has a proud heritage 
in global financial services. With the 
history of guilds, and promoting capital 
interests, London has a track record 
of collaboration in innovation and 
moneymaking.
Fintech is the future of finance. It’s a 
sector that’s here to stay — and London 
is leading the way.

Russ Shaw is the founder of Tech 
London Advocates
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FUNDING CIRCLE
WWW.FUNDINGCIRCLE.COM

What it does: Enables individuals to lend to small 
businesses.
Why it’s hot: Funding Circle, launched in 2010, is the 
third-largest net lender to small businesses in the UK 
according to the Bank of England. In December 2015 the 
company had facilitated more than £1 billion in loans to 
more than 12,000 small and medium-sized firms in the 
UK, Europe, and the U.S. It expects to process the same 
volume in 2016. In April 2015 it raised $150 million at 
a $1 billion valuation. The company has raised $288 
million from Accel Partners, Index Ventures, Union Square 
Ventures, Ribbit Capital, angels, and new investors DST 
Global, BlackRock, Sands Capital Ventures and Temasek. 
In April 2016 The European Investment Fund and German 
government bank KfW invested in the securitization of 
Funding Circle loans.

TRANSFERWISE
WWW.TRANSFERWISE.COM

What it does: Foreign currency transfer services.
Why it’s hot: TransferWise, founded in 2007, focuses on 
international currency transfers. It claims to keep costs 
down by using the real exchange rate and charging a low 
service fee. Co-founder Taavet Hinrikus calls it “the Skype 
of money transfers.” The company handles $750 million 
in transfers per month, and has sent more than $2 billion 
in total. In 2015 it launched services in the U.S. and 
Australia; this year it added Singapore, Japan, Canada, 
and Mexico. In May TransferWise announced it had raised 
$26 million from Scottish asset manager Baillie Gifford, 
bringing total funding $117 million. The company is now 
valued at $1.1 billion. Other investors include Andreessen 
Horowitz, Peter Thiel’s Valar Ventures, and Richard 
Branson. In the year to March 2015 TransferWise made a 
loss of £11.4 million on revenue of £9.7 million. 

WORLDREMIT
WWW.WORLDREMIT.COM

What it does: International money transfer.
Why it’s hot: WorldRemit enables customers to transfer 
funds from 50 countries to more than 120 destinations 
using smartphones, debit or credit cards, or bank 
transfers. The World Bank estimates that remittances 
to the developing world will reach $459 billion this year. 
In 2015 WorldRemit’s revenue reached £27 million, up 
from £15 million in 2014. In February 2015 the company 
raised $100 million from Technology Crossover Ventures 
at a $500 million valuation. It had raised $40 million from 
Accel Partners in 2014. In February 2016 WorldRemit 
secured a $45 million line of credit from TriplePoint 
Venture Growth and Silicon Valley Bank, bringing total 
funding to close to $193 million. The investment will 
support further geographic expansion, particularly through 
the formation of new alliances. 

DELIVEROO
WWW.DELIVEROO.COM

What it does: Hyper-local premium food delivery service.
Why it’s hot: Deliveroo delivers meals from more than 
5,000 high-quality restaurants around the world that 
generally do not offer delivery. The company also delivers 
customers’ orders itself. Deliveroo is available in 30 UK 
cities and at least 20 cities outside the UK. Most are in 
Europe, but in the last year it added Dubai, Hong Kong, 
Singapore, Melbourne and Sydney. In May 2016 the 
company announced a 460-restaurant deal with Pizza 
Express. In November 2015 the company raised $100 
million in a Series D round, bringing total funding to close 
to $200 million. The round was led by DST Global and 
Greenoaks Capital; existing investors Accel, Hummingbird 
Ventures and Index Ventures also participated. The 
company was founded by former investment banker Will 
Shu and CTO Greg Orlowski in 2013.

BLOCKCHAIN
BLOCKCHAIN.INFO

What it does: Bitcoin wallet and website.
Why it’s hot: Launched in August 2011, Blockchain.
info provides data on recent transactions, statistics and 
resources for developers. The site began as a Blockchain 
explorer intended to make it easier for users to study 
transactions and analyze the bitcoin economy. Blockchain 
Wallet was launched soon after; it’s now the world’s 
most popular Bitcoin wallet. The company also provides 
the most widely used Bitcoin APIs and the most popular 
block explorer and search engine. Over the past two years 
Blockchain has grown from 100,000 users to more than 
3,500,000. In May 2016 the company released the alpha 
version of its Thunder Network; according to the company 
it’s the first usable implementation of the Lightning network 
for off-chain bitcoin payments. Blockchain has raised more 
than $30 million from investors in the U.S. and UK.

QUBIT DIGITAL
WWW.QUBIT.COM

What it does: Customer experience platform.
Why it’s hot: Qubit’s marketing hub integrates analytics, 
segmentation, A/B testing, and web personalization 
with its “Visitor Cloud” to help its customers understand 
visitors in detail. Founded in 2010, Qubit processes more 
than 2.5 billion customer events online every day. Its 300 
clients include TOPSHOP, Uniqlo, John Lewis, bebe, Jimmy 
Choo and Staples. The company claims growth of 100% 
per year, and is on track to be cashflow breakeven in the 
next year, with an annual revenue run-rate of $100 million 
on the horizon. In February Qubit closed $40 million in 
Series C funding (total raised is $76 million). Goldman 
Sachs led the round, and was joined by new investor 
Sapphire Ventures (the investment arm of SAP) and 
existing investors Salesforce Ventures and Accel Partners. 
Balderton Capital is also an investor.

CARWOW
WWW.CARWOW.CO.UK

What it does: New car marketplace.
Why it’s hot: Carwow helps consumers find the best price 
for a new car. Users enter details of the car they’d like 
to buy; carwow sends the requirement to its network of 
more than 1,500 dealers, then presents users with the 
five best offers. Since its launch in 2010 more than £600 
million worth of cars have been bought via carwow, saving 
consumers £61 million (or an average of £3,600 per car. 
In January the company raised £12.5 million in a Series B 
round led by Accel Partners. Previous investors Balderton 
Capital, Samos Investments and Episode 1 Ventures also 
participated. The funds will support growth of the platform 
and marketing to raise awareness of the brand. Total 
funding is now £18.4 million. Carwow is currently a UK-
only service; it says it has no international expansion plans 
for this year.

ADBRAIN
WWW.ADBRAIN.COM

What it does: Cross-device digital advertising platform.
Why it’s hot: Adbrain’s customer ID mapping platform 
enables marketers to target and measure an individual 
consumer across different devices, channels and 
platforms. Customers are high-profile agencies and 
trading desks, including Omnicom Media Group and M&C 
Saatchi Mobile. In February 2016 the company raised 
$7.5 million from existing investors Octopus Investments 
and Notion Capital as well as new investor Cisco 
Investment. Following a $1.5 million seed investment 
in June 2013, and $7.5 million round in March 2014, 
total funding is now $16.5 million. The latest investment 
will support further expansion in the U.S., Europe, and 
the Asia-Pacific region, as well as recruitment of staff in 
product development, marketing and sales. The company 
has offices in San Francisco, New York and London.

CALASTONE
WWW.CALASTONE.COM

What it does: Transaction network for the fund industry.
Why it’s hot: Calastone’s mission is to make markets 
friction-free by connecting trading partners through a 
global fund transaction network. Launched in 2007, the 
company claims its automated service has enabled the 
fund industry to reduce the cost of electronic transactions 
by over 60%. It has more than 1,000 clients in 29 
countries and territories and handles more than 4.3 
million fund messages each month. Calastone has offices 
in London, Luxembourg, Hong Kong and Sydney with more 
than 9,700 active trading connections. In September 
2013 the company raised $18 million for international 
expansion from Accel Partners and Octopus Investments. 
Total funding is close to $23 million. Calastone is ranked 
in The Sunday Times Hiscox Tech Track 100 and is one of 
the Tech City’s Future Fifty companies.

CURVE
WWW.IMAGINECURVE.COM

What it does: Payment card.
Why it’s hot: Founded in 2015, Curve enables users 
to combine all of their debit and credit cards into one 
physical payment card to unlock multiple benefits, 
combine reward points, and “make your money 
work harder for you.” Users can see and manage all 
transactions in one place. Curve is a MasterCard prepaid 
card that can be used around the world, without roaming 
fees. The card currently supports 15 different currencies. 
Curve is free to use, with an initial one-off cost of £35, It 
soft-launched in February with a limited run of 10,000 
cards aimed at freelancers and small-business owners; 
it’s initially available on iOS across Europe. In December 
2015 the company raised a $2 million seed round from 
angel investors, including Taavet Hinrikus, co-founder of 
TransferWise.

GROWTH
PROMISING
BELOW THE RADAR

Top
Twenty
Five

London’s established 
successful tech companies 
include Shazam, Wonga, 
Mind Candy, Songkick and 
Alfresco. Informilo polled 
some of the most active 
venture capital in London 
to come up with a list of the 
current hot crop of start-
ups, including many below 
the radar. Nominations are 
vetted by the group and 
only those companies that 
get votes by non-investors 
make it on to the list.

CONTINUED ON PAGE 14
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PRODIGY FINANCE
WWW.PRODIGYFINANCE.COM

What it does: Loans for business school students.
Why it’s hot: Prodigy Finance’s platform offers loans to 
international postgraduate students attending leading 
business schools. Although some 60% of graduate 
students require funding, most banks won’t provide loans 
for study in other countries. Prodigy Finance was started 
by three INSEAD MBA graduates who experienced the 
difficulties of financing an international MBA. Since 2007, 
the company has processed over $140 million to fund 
more than 4,000 students of 112 nationalities, with a 
repayment rate in excess of 99%. In August 2015 it raised 
more than $100 million in loan capital ($87.5 million) 
and equity ($12.5 million) from Credit Suisse, Balderton 
Capital, and institutional and private investors, for further 
platform development and marketing. Prodigy Finance 
plans to expand into Asia this year.

FESTICKET
WWW.FESTICKET.COM

What it does: Festival booking services
Why it’s hot: Festicket packages festival tickets with 
travel, accommodation and add-ons. The company 
launched in 2012 after its three co-founders tried to 
organize a trip to Coachella, but found the planning 
painful. Since then Festicket has grown to be one of 
Europe’s largest music festival websites, with more 
than one million members and monthly traffic of over 
1.3 million views. In 2014 the company received $2.7 
million in Series A funding, from Wellington Partners 
and PROfounders Capital. Previous investors Windcrest 
Partners, Playfair Capital, and Jacques-Antoine Granjon 
(founder of vente-privee.com), also participated. The 
company raised a $680,000 seed round in March 2013. 
In 2015, Arthur Kosten, co-founder of Booking.com, 
invested an undisclosed sum.

DARKTRACE
WWW.DARKTRACE.COM

What it does: Cyber security.
Why it’s hot: Founded in 2013, Darktrace’s Enterprise 
Immune System technology detects and responds to 
threats in complex environments in real time; it’s powered 
by machine learning and mathematics developed 
by specialists from the University of Cambridge. The 
company has more than 1,000 deployments around the 
world, across a wide variety of industries. Clients include 
PWC, Prudential, Toyota, Zappos and BT. In February it 
announced that year-on-year bookings growth was 510%, 
with revenue growth of 450%. In April 2016 Darktrace won 
a Queen’s Award for Enterprise. The company has raised a 
total of $40 million from Invoke Capital, Summit Partners, 
Talis Capital, Hoxton Ventures and angels, and is rumored 
to be in the process of raising another round that would 
value it at $400 million.

REDSIFT
WWW.REDSIFT.IO

What it does: Big data for individuals.
Why it’s hot: Redsift calls itself a Platform as a Service for 
your data. It has created a new kind of app, called a Sift, 
which it describes as “an always-on digital agent that can 
stream data from your silos and can present the things 
you need to know back to you.” The company wants to 
give users “a whole new class of insights” from their data, 
starting with email, “because it is a personal data-store 
that contains troves of interesting data but is usually 
inaccessible because mail apps don’t provide a data 
computation layer.” Redsift is starting as an open platform 
to enable users to create their own Sifts for their own data. 
Founder and CEO Rahul Powar envisioned and created the 
first Shazam iPhone App; Randal Pinto, co-founder and 
COO, led Shazam’s program management during its rapid 
expansion years.

MONDO
WWW.GETMONDO.CO.UK

What it does: Mobile challenger bank.
Why it’s hot: Mondo is “trying to build the best bank on 
the planet.” While the company waits to receive a full 
banking license, which should happen later this year, it’s 
offering limited-edition Mondo MasterCard prepaid debit 
cards. The company claims starting this way will allow it 
to test features with real users. In March Mondo raised 
£1 million in 96 seconds in an equity crowd-funding 
campaign on Crowdcube, offering a stake in the business 
and the opportunity to bypass the 30,000-person waiting 
list for its services. While 8,500 individuals registered 
interest in investing, in the end 1,861 put in an average of 
£542. Mondo also received £5 million in investment from 
Passion Capital, which invested £2 million in June 2015. 
The round valued Mondo at £30 million. Mondo hopes to 
have 100,000 cards rolled out by the end of the year.

REVOLUT
WWW.REVOLUT.COM

What it does: International money transfer app.
Why it’s hot: Launched in 2015, Revolut allows users 
to exchange currencies with no (or low) fees and at 
interbank rates, and to send money through SMS, email, 
social networks or WhatsApp. It also provides a multi-
currency card that can be used everywhere MasterCard 
is accepted, and in ATMs abroad. A 2% fee is applied 
each month in which the user withdraws more than £500; 
additional fees apply to dollar transactions. Revolut has 
ambitions to compete with PayPal as a low-cost payments 
platform. The company has close to 200,000 customers. 
Revolut has raised a total of $4.8 million in two rounds; 
investors include Index Ventures, Balderton Capital, 
Seedcamp, Point Nine, Venrex and several angels. 
The company is said to be in the process of raising an 
additional $10 million now.

JUKEDECK
WWW.JUKEDECK.COM

What it does: AI-created music.
Why it’s hot: Jukedeck has created a system that uses 
artificial intelligence to compose music. Its service 
enables users to create their own music tracks to use in 
videos, games or other content. Each track is unique and 
royalty-free (for individual users creating no more than 
five tracks a month; Jukedeck charges higher fees for 
professional use). Jukedeck so far has more than 20,000 
users who have created over 200,000 pieces of music. 
Notable users so far include Google Developers and the 
Natural History Museum. Jukedeck has raised a total of 
£2.5 million in three rounds from Cambridge Innovation 
Capital, Backed VC, Playfair Capital, Parkwalk Advisors 
and Cambridge Enterprise. Jukedeck won the £30,000 
top prize at the 2015 TechCrunch Disrupt competition as 
well as Pitch @ Palace 3.0 in 2015.

F6S
WWW.F6S.COM

What it does: Global start-up community.
Why it’s hot: F6S, founded by ex-TechStars UK MD Jon 
Bradford, provides a platform for founders and start-ups. 
It claims that each day thousands of start-ups apply to 
accelerators, pitch to investment funds, post or apply 
for jobs, and get free deals through its site. (The F6S 
name comes from shortening the six letters between 
the “f” and “s” in “founders.”) There are more than 1.2 
million founders and start-ups on the platform. In March 
F6S launched an invitation-only elite tier of membership 
— the Alpha Card. The new VIP service will offer each 
founder up to $1 million of benefits, such as Rackspace 
hosting, access to co-working spaces, and free flights. 
Two thousand founders have been chosen so far, with 
another 18,000 planned. The company has received an 
undisclosed amount of funding in a seed round.

SIGNAL MEDIA
SIGNAL.UK.COM

What it does: Media monitoring services.
Why it’s hot: Signal is a market intelligence, media 
monitoring and information discovery platform. By 
scouring over 75,000 news outlets, 3.5 million blogs and 
100 social networks, Signal’s machine learning enables 
individuals and businesses to access, analyze and 
monitor real-time information. Clients include The Centre 
for Policy Studies, Twitter, the British Transport Police and 
Jamie Oliver Ltd. Signal has raised a total of $3.2 million in 
seed funding. In March 2015 it raised a $1.8 million seed 
round led by Frontline Ventures. Other investors include 
Samos Investments; Reed Ventures and angels, including 
Better Capital’s Jon Moulton. In October 2015, Gorkana 
founder Alex Northcott invested £350,000 in a second 
funding round, which raised a total of £890,000. 

MONESE
WWW.MONESE.COM

What it does: Mobile bank account.
Why it’s hot: Monese calls itself “the current account for 
mobile people.” When it launched in September 2015 it 
was the first mobile-only banking service in the UK. The 
company enables users from across Europe to open a 
UK-based mobile banking account in minutes, without 
credit checks or residency restrictions. The company 
performs identity checks online, using social media and 
facial recognition, among other things, and requires users 
to have a registered address in the EU. Users can hold 
funds in different currencies; international money transfer 
services are also provided at the same rates as those 
offered by TransferWise. Monese recently switched from 
transaction fees to a £4.95 monthly subscription model. 
The company now has tens of thousands of users. In May 
2015 it raised $1.8 million from Seedcamp and angels.

EPORTA
WWW.EPORTA.COM

What it does: B2B home furnishings marketplace.
Why it’s hot: eporta is a trade-only interiors sourcing 
platform that allows verified architects, interior designers 
and other professionals to discover product designers and 
furniture and furnishing suppliers globally. The furniture 
and home furnishings industry is characterized by global 
sourcing and complex, often paper-based, administration. 
eporta seeks to streamline the ordering process. Buyers 
can use the platform to negotiate trade discounts with 
suppliers directly, get quotes, and manage orders. 
The company was founded in 2014 by Aneeqa Khan, 
previously head of strategy at Zoopla. The company works 
with more than 700 brands in 40 different countries; 
partners include Content by Terence Conran, Cassina, 
Poltrona Frau, Tom Dixon and Jake Dyson. Investors 
include LocalGlobe, Guy Hands and Ed Wray.

PROPERTY PARTNER
PROPERTYPARTNER.CO

What it does: Property crowd-funding.
Why it’s hot: Launched in January 2015, Property Partner 
allows anyone to invest in property to rent, for as little as 
£50. Its 7,600 investors receive a share of rental income 
and of any upside if the property is sold. The company 
charges 2% of the purchase price and 12.5% of rental 
income. So far, a total of £33,284,141 has been invested 
in 229 properties. In April 2015 Property Partner raised 
£5.2 million from Index Ventures and existing investors 
Octopus Ventures and Seedcamp. This was followed by 
£12.9 million round led by Octopus in March of this year. 
Index and Dawn Capital also invested. Property Partner 
has also secured a £3 million venture debt facility from 
Silicon Valley Bank. It has raised £22.5 million thusfar. 
The funds will be used for international expansion and to 
create a product for institutional investors.

LENDINVEST
WWW.LENDINVEST.COM

What it does: Online mortgage platform.
Why it’s hot: Since LendInvest launched in 2013, 
investors on its platform — which includes individuals 
and institutions — have lent more than £640 million to 
hundreds of borrowers to finance 2,300 new and rebuilt 
homes worth over £1 billion. The company is now Europe’s 
largest marketplace platform for property and represents 
10% of the short-term mortgage market in the UK. In the 
12 months to March 2015 LendInvest generated £15 
million in revenue and £3.1 million in profit. The average 
rate of return to lenders is 7.22%. In March LendInvest 
raised £17 million from Atomico in a Series B round. It had 
previously received £22 million in investment from Beijing 
Kunlun, a Chinese technology firm. Total funding is more 
than £200 million.

TALENT RANK
WWW.TALENTRANK.CO

What it does: Training and talent assessment.
Why it’s hot: Talent Rank’s mission is to level the playing 
field for all job candidates, regardless of educational 
advantage — founder Arjun Hassard  says he would 
like to help the under-represented to get into elite jobs, 
especially in consulting, tech and finance. The company’s 
online learning and development environment immerses 
job candidates in interactive games and challenges to 
help them learn and prepare for real-world experiences. 
Data from these challenges also enables companies 
to assess the candidates’ skills and judgment. Talent 
Rank won the Mass Challenge Silver Award in 2015, and 
participated in Accenture’s Fintech Innovation Lab in Q1 
2016. The company has received an undisclosed equity 
investment from Microsoft Ventures; other funding thusfar 
has come from family and friends.

ONFIDO
WWW.ONFIDO.COM

What it does: Online background checks
Why it’s hot: Onfido’s Identity & Document Verification 
service enables companies to run a variety of types 
of background checks, including criminal records, 
employment and education history, and negative publicity, 
to verify workers’ identities and other information. The 
service is powered by machine learning, and seeks to 
replace manual and paper-based checks. Founded in 
2012, it currently can perform checks in 132 countries 
across hundreds of databases and information sources. 
In February 2015 OnFido raised $4.5 million in a Series A 
funding round led by Wellington Partners. Angel investors, 
including Michael Arrington, Brent Hoberman, and Nicolas 
Brusson, also participated. In April of this year Idinvest 
Partners, Wellington Partners, and CrunchFund injected a 
further $25 million for international expansion.

Top

25
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REFUGEE CRISIS

London-based Techfugees is bringing  
international NGOs and tech communities  
together to help tackle the world’s appalling 
refugee crisis, writes Ben Rooney.

FIVE START-UPS 
HELPING TO SOLVE THE 
REFUGEE CRISIS

MESHPOINT 

Open source Wi-Fi router for crisis situations. This 
project emerged from a need to set up reliable 
internet hotspots in transit camps for Syrian refu-
gees in eastern Croatia. We enable refugees to get 
information and aid workers to coordinate actions. 
We have connected over half a million people with 
their friends and families in Croatia.

www.meshpoint.me

HELLOHUB

Hello Hubs give some of the world's poorest 
children a chance to learn digitally, irrespective 
of the availability or quality of formal schooling. 
Hello Hubs are solar-powered, rugged, outdoor 
internet kiosks, equipped with two large touch 
screens, cameras and audio equipment. Most 
importantly though, Hello Hubs are loaded with 
educational software.

projecthelloworld.org/hubs

ACTION EMPLOI RÉFUGIÉS

We want to have established ourselves as the 
platform of reference for refugees seeking employ-
ment in France. We will be developing our work in 
other parts of the world and are currently develop-
ing partnerships in the UK, Brazil, Jordan and Italy 
to deliver a similar service in these countries.

www.facebook.com/ActionEmploiRefugies/?-
fref=ts

MEDSHR

MedShr is a professional, closed network that 
allows healthcare professionals to upload and 
share clinical case-based information. Deals 
with doctors.net, Health Education England and 
Haymarket will accelerate engagement across the 
117 countries in which MedShr already has an 
active presence.

www.medshr.com

GETACROSS

GetAcross helps refugees freely communicate 
across language barriers, thanks to over-the-phone 
volunteer interpreters. The GetAcross app quickly 
connects users with a remote bilingual speaker or 
experienced interpreter who is available to help, 
at no cost.

app.getacross.org

No one could doubt Mike Butcher’s pas-
sion. The larger-than-life editor-at-large for 
 TechCrunch is not a man to hide his feelings. 

Some of that same passion for Europe’s 
start-up community is now being channeled 
in an altogether different, and arguably more 
life-changing, direction. 

Butcher is the founder of, and key driver 
behind, Techfugees, the response by the 
world’s tech community to one of the worst 
human-created tragedies in modern times — 
the migration of millions of Syrians.

London-based Techfugees burst onto the 
scene in September 2015 with a modest Face-
book page, and Butcher sending out some 20 
emails to people from his capacious contacts 
book late on a Sunday evening.

“In the morning I had about 50 replies; the 
next day I had about 150 replies. The next af-
ter that was about 400,” he said. “By the end 
of the week, we had 1,000 members.”

The Facebook group now has over 4,000 
members. Trawling through the group is to 
make a virtual global journey of concerned, 
active, volunteers. But this isn’t yet another 
first-world “slactivism” campaign, when you 
care enough to like a Facebook page, but do 
little more than that. 

Nor is it, he is quick to assure, simply “a lot 
of geeks who are going to solve the refugee 
crisis with an app.” Which isn’t to say that that 
wasn’t Butcher’s first thought.

“I thought we must be able to put an app in 
the hands of refugees that could help them,” 
he said. “It turns out I was wrong.” Sitting in 
London, the problems look deceptively simple. 
Viewed from the Syrian-Lebanese border, life 
is several orders of magnitude more complex. 

So while many refugees do have smart-
phones, according to Butcher, who recently 

returned from a UNICEF trip to Lebanon’s 
Beqaa Valley to see for himself first hand the 
conditions in the “unofficial” refugee camps 
that have erupted across the beleaguered 
Middle Eastern country, refugees “use smart 
phones for text messaging, making calls and 
very importantly WhatsApp. There are thou-
sands of WhatsApp groups which refugees 
were using — and still using to this day — to 
find out information on smugglers, people 
traffickers and the like. Anything to escape the 
disaster that is Syria. WhatsApp turns out to 
be the potential app store for refugees.”

It is this kind of insider knowledge that Tech-
fugees wants to promulgate to the engaged, 
but undirected, global tech community. 

Rather than thinking it can solve the world’s 
problems with code, Techfugees sees its role 
as a clearinghouse where global innovation 
meets NGOs. “NGOs are always underfund-
ed. Their innovation department very often 
comprises no more than one person stuck in 
the basement office. 

“Techfugees can be the bridge between the 
NGOs — who have the expertise and informa-
tion — and the technology community who 
do not understand the problems intimately 
enough and will often go off half-cocked and 
think we can solve it with an app.

“As one UNICEF official said to me, ‘We 
don’t need unicorns, we need tech-support.’”

Butcher is seeking technologies that scale 
in the way that today’s companies do, and aid 
agencies don’t.

“We need to come up with ideas that 
have that ability that technology has to scale 
solutions. You cannot scale chucking food and 
tents out of the back of a Hercules transport.”

There have been some early successes. The 
first Hackathon produced G-Cycle, a company 

that recycles smartphones to be distributed 
to refugees. Another company is working on 
health problems for female refugees. Another 
is plotting data about people smugglers into 
a geolocation service. It’s not hard-core tech, 
but no one had done it before.

“Perhaps you can get to the point where you 
have enough data to get pattern recognition 
about smugglers’ operations, etc. Then it 
might be a way of tackling the problem.”

Techfugees is going through exactly the 
same pain as the start-ups that Butcher 
reports on in his day job. Overwhelmed by the 
global response to his cri de coeur, it was clear 
that Techfugees was going to need someone to 
manage it. Butcher found the ideal person. 

Named as one of Forbes “30 under 30,” the 
French-born Joséphine Goube has taken on a 
lot of the day-to-day management of Techfu-
gees as the not-for-profit’s COO.

“She really understands the space, she's 
incredibly dynamic and driven and she’s got 
fantastic contacts,” enthused Butcher. “And 
since we are seeing ourselves as this bridge be-
tween the NGO world and the tech world she's 
absolutely 100% ideally placed. She really 
understands both.”

Part of her work is co-ordinating the events 
and learnings from 18 “chapters” — the latest 
to open is in New York City — that literally span 
the globe. Butcher is keen that the lessons 
learned in one part of world could be applied 
to another. 

“We started with something of a Hackpad, 
which is like an emergency Wikipedia which 
has lots of data. We encourage all our chapters 
whenever they do hackathons or are engaged 
with NGOs to look at that before they do the 
hackathon and they realize that we've already 
done this before.

Tech Support,  
Not Unicorns

+259% 
Increase in asylum applications to 
the EU by Syrian nationals between 
2014 and 2015

362,775
The number of first-time asylum 
applicants from Syria in 2015

13.5m
number of Syria’s 22 million 
population in need of humanitarian 
assistance

6m
number of SYRIAN  
children requiring assistance

1,015,078 
refugee arrivals in  
Europe by sea in 2016

35%
Percentage of refugees  
who are children

3,771
Refugees estimated to 
have perished crossing the 
Mediterranean in 2015

But if you want to taste the almost mission-
ary zeal with which Butcher has embraced 
this 21st century scourge, ask him about 
his trip to the refugee camps of the Beqaa 
Valley. His demeanor changes. No longer the 
world-weary journalist, he becomes a pas-
sionate spokesperson for the deprived.

“These camps are smelly, and dirty. People 
do their best to try and keep things clean, but 
if it rains it gets completely muddy underfoot, 
there is no proper sanitation, they are desper-
ate places,” he said.

“But you have to remember that these peo-
ple are humans exactly like you and me. They 
may speak a different language, they may 
have a different culture, they may dress dif-
ferently, but they are exactly the same as us. 
They have the same dreams. Their kids have 
the same dreams. They want to go to school. 
Parents want their kids to go to school. The 
parents want to support their families.

“There was this one charity working with 
children in the camp. The children were given 
a digital camera and once a week these kids 
get together and print out their pictures and 
they stick it up on the board. That is their 
newspaper. They are getting to tell the story 
of their lives, and they are using technology 
to do that. It is transformational to these 
children.

“Let's get their work online. Let's get their 
story out there.

“The thing about being a refugee is that you 
really are at the absolute end of the human 
experience. You have lost literally everything 
— you've even lost your own country. It is the 
absolute extremity of human experience.

“This is the 21st century. We, the tech com-
munity, have to bring our skills to this. We 
cannot allow this to go on.”

Sources: UNHCR, Eurostat

Mike Butcher (below) is 
better known as a leading 
European tech journalist, 
but his leadership has seen 
Techfugees taken up around 
the world.
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GUEST ESSAY

As a number of U.S. companies see 
their valuations downgraded, it’s 
easy to assume that European tech 
— with its shorter track record than 
the U.S., and its historic issues with 
scarcity of funding — will suffer 
from any instability in the Valley. 

This would of course be a worrying 
prospect, should European investors 
shy away and fail to fund London’s 
thriving digital economy, just as 
we’ve graduated to the giddy heights 
of a world-leading technology hub.

Thankfully, we can be reassured by 
the data, which shows that Europe is 
marching to the beat of its own drum, 
and is less vulnerable to the impact 
from a U.S. tech correction than it 
was back in the 1990s during the last 
‘dot.com collapse.’ 

Here in London, and across Eu-
rope’s blossoming tech hubs — from 
the gaming stronghold of Helsinki to 
the FoodTech champions of Berlin 
— we have laid the foundations for a 
strong, and independent, investment 
cycle of our own. 

London has produced 10 tech 
companies with valuations of over $1 
billion since 2003, such as Farfetch, 
Funding Circle and TransferWise — in-
cluding five ‘unicorns’ in 2015 alone. 

Our capital city is Europe’s largest 
developer hub, with over 71,000 pro-
fessional developers compared with 
just over 83,000 in San Francisco. 

According to data from AngelList 
and Meetup.com, we organized more 
than 4,000 tech meetups last year, 
we can boast over 2,000 active angel 
investors and we are able to draw by 

far the largest share of rounds and to-
tal capital in Europe. Our ecosystem 
is built on a robust pipeline of talent, 
mentors, angel investors, local VCs, 
incubators, accelerators and active 
communities. 

London-based companies are 
transforming a wide range of sectors, 
from retail to ticketing, and we have 
earned ourselves a reputation as fin-
tech pioneers in the process. So while 
Silicon Valley is indeed undergoing a 
chill, London is growing, energetical-
ly, confidently, and independently of 
the U.S.

A good way to measure the health 
of business ecosystems is by looking 
at Series A rounds. A steady pipeline 
of promising companies that are  
able to attract funding from an early 
stage is vital for the success of any 
tech nology hub.

Series A investments have only real-
ly taken off in Europe since 2014, and 
the number of our businesses that 
are thriving in this pipeline is rising 
each quarter. 2015 was a record year 
for Europe — investment in Series 
A rounds was up 12% from the year 
before and in the first few months of 
this year, A rounds are up 38% year-
over-year (versus 19% up in the U.S.). 
In London, we’ve seen a significant 
ramp up in Series A rounds over time, 
from 33 deals closed in 2012 to 58 in 
2015. Whereas data from CB Insights 
shows that the absolute number of 
these early funding rounds in the U.S. 
peaked in 2014 (2015 was down from 
2014 by 4%). 

So in London we’re in a fortunate 

position to learn from the successes 
of American tech, while understand-
ing, and looking to avoid, the issues 
that it now faces. We must focus on 
the stability and consistency that we 
see in venture capitalist funding here, 
and dodge the peaks and troughs 
experienced in U.S. markets over the 
last few years. 

According to CB Insights, $100+ 
million exits — when start-ups are 
acquired by larger firms or IPO — 
started to ramp in the U.S. from 2011 
onwards, reaching an eight-year high 
of 122 exits in 2014, but then declining 
again in 2015 to 83. In Europe, the 
ramp in $100+ million exits only real-
ly kicked in from 2014 (18 exits), and 
reached a new high of 26 exits  
in 2015.

What’s more, 2015 marked a new 
high in $100M+ exits in London specif-
ically. CB Insights tracked 16 deals in 
2015, compared with seven in 2014 
and four in 2013. We have also seen 
three of these exits in Q1 2016. 

Despite these contrasting pictures 
of health, it would be foolish to as-
sume that the famous entrepreneurial 
spirit of Silicon Valley is cooling, 
while European start-ups have the 
luxury of unlimited capital. 

Here in Europe, we’re still ham-
pered by a late-stage funding gap, 
alongside more stringent regulations 
on data protection and the free flow 
of information. And yet, according 
to CB Insights, the UK has already 
attracted $1.3 billion of investment 
this year across 181 rounds, while 
investment pace in the Nordics is 

currently four times faster than just 
two years ago.

So instead we are seeing much-
hyped U.S tech companies having 
their valuations slashed, and their 
financial woes splashed across the 
front covers of international news 
publications, alongside gloomy fore-
casts for the Valley. 

And they have the numbers to 
back it up. CB Insights has created a 
Downround Tracker on companies 
that have raised money or exited at 
valuations lower than their earlier 
investment rounds. This is currently 
populated by companies from the 
U.S. (83% of the list) but the trend 
could of course spread to Europe and 
to London. For now, the data shows 
that we are faring well, with both 
private and listed companies. 

So as we can see above, a more 
informed way to look at whether or 
not Europe’s — and by extension Lon-
don’s — thriving tech scene will suffer 
the same fate as the U.S.’s current 
downturn is to remember that Silicon 
Valley has been leading the way for a 
decade, while London has only begun 
to showcase its firepower over the last 
three years. 

Our challenge now is to ensure that 
we are strong enough to withstand 
any pressure in the near future — and 
London’s current trajectory looks 
positive.  With the opportunity to 
learn from the U.S’s mistakes, we can 
continue to foster innovation and 
celebrate our successes here in Lon-
don, without the fear of an imminent 
European correction.

The Beat Of A 
Different Drummer

Mattias Ljungman is the co-founder 
of London VC firm Atomico
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London  
For Fintech

A competitive market and informed  
regulation make London the ideal  
base for fintech, says eToro’s co-founder

If you are going to launch a fintech product in Europe, you 
need to be in London. That’s the simple message coming 
from Ronen Assia, Founder and Chief Product Officer for 
eToro, a social trading network that allows people to trade 
currencies, commodities, indices, ETFs and stocks online.

According to Assia, the UK’s financial watchdog, the Financial 
Conduct Authority [FCA] is the first among equals of European 
watchdogs. “The FCA is the authority that all other European 
regulators look up to,” he says. “From a regulatory point of 
view, it makes much more sense to be based in London than 
elsewhere in Europe.”

Although London is an expensive city, according to Assia, the 
benefits outweigh the costs. “Israel is the Start-Up Nation. We 
have lots of entrepreneurs, but we don’t have a huge amount 
of financial experience in the country; we are too small. That’s 
why we needed to be in London.”

But it isn’t just the financial know-how of the UK capital 
city that attracted eToro, which had first set up an office in 
Cyprus, giving it access to European markets while being just 
a 20-minute flight from Israel. “Once we got to a certain size, 

it was obvious that we couldn’t be based only in Cyprus. We 
needed marketing, compliance, PR, sales and marketing. You 
just couldn’t do this in Cyprus. 

“Everyone knows about London’s strengths in these areas.”
And there is just the simple fact of the UK’s location. “We 

have users in more than 140 different countries worldwide,” he 
said. “The UK is one of our top markets.”

One key factor, says Assia, was the level of political support 
that the UK government gives start-ups and in particular 
fintech. “We see the seriousness with which the government 
takes this. When Boris Johnson [then London Mayor] visited 
Israel, we were invited to attend. The UK government is very 
supportive. Even simple things like Level39 [the fintech acceler-
ator based in London Docklands] was great for us.”

Assia did ring one note of caution. While very happy with the 
kind of people and skills eToro has been able to hire, he did say 
they hadn’t yet looked to hire engineers in the city. He was un-
sure how successful that would be. “There is a lot of competi-
tion in London, there are a lot of fintech initiatives going on. But 
maybe that’s just a sign of a healthy competitive landscape.”

Assia: Other European  
regulators look up to London 
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Where Business Meets Innovation

Corporate investments in 
mobile payment and IoT 
start-ups are soaring, writes 
Jennifer L. Schenker
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Coders who worked at Rovio, the Finn-
ish company behind Angry Birds, and at 
computer graphics firm Futuremark left 
in 2009 to form Rightware to help mobile 
companies improve their user interfaces.

Then Audi came along. It was looking for a 
way to remain competitive in the emerging 
world of connected cars and asked for help in 
creating a virtual cockpit.

Rightware seized the opportunity and 
eventually pivoted to focus primarily on the 
auto industry. Today Audi and 15 other auto 
manufacturers are using Rightware’s Kanzi 
software to create their user interfaces. The 
seven-year-old Finnish start-up says it expects 
its technology to be used in more than 25 
million cars by 2022.

Rightware is just one example of how young 
companies are working with big corporates 
in sectors that until recently would not even 
think about doing business with start-ups. 
More than 1,000 large companies now have 
corporate venture arms, according to GVC 
Analytics, a nearly 80% increase over 2011, 
and that number continues to grow.

So it is no surprise that keynote speakers 
at Mobile World Congress include senior ex-
ecutives from Ford and General Electric and 
that corporate venturing will take center stage 
at 4YFN, a separate conference focused on 
innovation in the mobile space taking place 

Old Goliaths 
Embrace New 
Start-Up Davids
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