
Bottles of brew and bubbly are stowed 
in ice buckets on the expansive terrace 
of the seaside Tel Aviv office of Wix, a 
global web development platform with 
38 million registered users. There is a 
lot to celebrate. The company earlier 
this month filed with U.S. regulators 
to raise up to $100 million in an initial 
public offering.

It is yet another sign that Israeli is 
transitioning from a start-up nation to 
a scale-up nation. Wix’s IPO is one of a 
number in the pipeline. In the belief that 
a select group of Israeli companies has a 
shot to dominate markets globally, tier-one 
venture firms are lining up to fund huge 
new rounds for companies like Outbrain, 
MyHeritage, eToro and Gigya that are 
bulking up rather than selling out. 

The shift to building big is leading some 
Israeli entrepreneurs to start to think like 
Sean Parker in the film The Social Net-
work: a million dollars is no longer cool. 
What’s cool is a billion. And building com-
panies to last.

There is no shortage of entrepreneurs 
in Israel with big dreams. About 1,000 
of them are expected to join some 1,000 
foreign visitors at the DLD Tel Aviv fes-
tival October 15th-17th, which is organ-
ized by DLD founder Steffi Czerny and 
Oscar4B’s Ruthi Koren and Orly Shani; and 
co-chaired by German Publisher Hubert 
Burda, a digital media leader, and Yossi 
Vardi, a highly-regarded, high-profile an-
gel investor and promoter of Israel’s tech 
sector. This year the festival will feature 60 
side events organized by marquee compa-
nies like Facebook, Google and Microsoft.

These U.S. giants want developers to 
build on their platforms. And they are 

on the prowl for the type of innovative 
early-stage companies that Vardi famously 
calls tomato seeds because there is a ton 
of good stuff packed in those little seeds 
but they need an experienced gardener to 
grow properly. The sale of such companies 
have helped create Tel Aviv’s vibrant en-
trepreneurial ecosystem. Their existence 
has lured U.S. tech giants like IBM, Intel, 
Microsoft, Cisco, Google to set up shop in 
Israel which in turn has drawn more locals 
to enter the tech sector, build companies 
or apps, sell them, and then go out and 
do it again.

“The evolution of the ecosystem in Is-
rael is a natural one,” says Israeli serial 
entrepreneur Yaniv Golan, now a general 
partner at lool ventures, a $25 million fund 
created to seed the next generation. “The 
Internet, mobile and media space needed 
a few years to mature, and the local en-
trepreneurs needed in a sense to be told 
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that they can. The external and internal 
criticism on the fast-and-small exits cul-
ture might have also helped. Now, with 
more second- and third-time entrepre-
neurs around to inspire and mentor, and 
several inspiring success stories behind 
us, I expect we will be seeing a series of 
significant exits and IPOs, and perhaps 
even companies built to last.”

While no one questions that the sale of 
Waze, a traffic navigation app, to Google 
for $1 billion earlier this year was a tri-
umph for the founders and an inspiration 
to a whole army of techies in Tel Aviv, the 
challenge for Israel is to build companies 
the size of a Google, not just features.

Wix, which was founded in 2006 by 
brothers Avishai and Nadav Abrahami and 
Gig Kaplan, made a conscious choice to 
not see itself simply as a product. Instead, 
it chose to raise money from Benchmark 
Capital, Bessemer Venture Partners, Man-
grove Capital Partners, Insight Venture 
Partners and DAG Ventures to build a 
big company from Tel Aviv. Wix is going 
public, say its investors, to build a great 
company and become an Israeli icon.

Outbrain, a content discovery platform 
that is installed on more than 100,000 
blogs and websites and serves more than 
14 billion page views each month, has a 
similar goal.

“I think the time is always ripe for com-
panies to build their businesses where 
they can be most competitive from, and 
the time is always ripe for some of them to 
grow and become billion-dollar businesses 
that create and lead markets,” says Yaron 
Galai, co-founder of Outbrain, a seven-
year-old company that originated in Israel 
and has gone on to raise $64 million in 

It may be lonely at the top for now, but more Israeli 
companies are expected to choose to grow their 
businesses to new heights, just like Wix, a global web 
development platform with 38 million registered users 
that uses this fabulous terrace as part of its Tel Aviv 
office space.
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Entrepreneurs and developers come to Campus Tel Aviv to gain new skills and meet Googlers and industry experts.

At the end of 2012, Google opened new 
office space in Electra Tower in Cen-
tral Tel Aviv designed by Switzerland’s 
Camenzind Evolution in collaboration 
with Setter Architects and Studio Yaron 
Tal, featuring an array of creative and 
uniquely themed landscapes, includ-
ing an indoor desert. Covering 8,000 
square meters, the offices are spread 
across seven floors designed around 
themes like Friends & Family, Joy & 
Optimism, Energy & Vitality, Innova-
tion & Hospitality, Dream & Delight, 
and Humor & Fun.

A more fitting name for one of them is 
Blood, Sweat & Tears, or put more simply, 
Entrepreneurship.

When Google opened its new office 
space it debated about what it should do 
with extra square footage. “Yossi Matias 
[Managing Director, Israel R&D Center 
Executive Lead, Campus Tel Aviv and 
Senior Director, Search Google] told me 
there might be available space in the new 
building so how about doing something in-
teresting,” says Eyal Miller, new business 

development principal at Google Israel. 
“We thought about doing an incubator or 
accelerator but then we thought it might 
be nice to do something more scalable and 
more tailored to the ecosystem.”

The result is Campus Tel Aviv, a 
practical one-floor event and com-
munity space aimed at encouraging 
innovation and entrepreneurship in 
the Israeli tech community.

Tel Aviv, the heart of the start-up na-
tion, already has dozens of accelerators 
and incubators. What it needed was a 
hub that would allow participants from 
all of these to meet up for large commu-
nity events, to hack and to learn together. 
Google has given the city exactly that.

Campus Tel Aviv holds regular events 
for members of the Israeli tech scene in 
its 1,500-square-meter community space. 
It offers access to Google staff and other 
industry experts and includes a device lab 
to give developers the chance to try out 
projects on a range of devices.

It also hosts a program unique to Is-
rael called Launchpad — a two-week 

pre-accelerator program for early-stage 
start-ups, run in conjunction with part-
ners including incubators, developer hubs 
and academic institutions. Launchpad 
covers subjects such as user interface, 
product strategy and technology, market-
ing, business development and analytic 
and measurement tools.

“The people behind Campus Tel Aviv 
have done a fantastic job in adding real 

“The people behind Campus 
Tel Aviv have done a fantastic 
job in adding real value to the 
local start-up ecosystem,” 
says Gil Ben-Artzy, co-founder 
of UpWest Labs, one of 
Campus’s partners. “Their 
Bootcamp program is highly 
valuable, the device library is 
in constant use, and the space 
they offer for events is always 
in high demand. It is the 
combination of these three 
unique value propositions that 
make it a strong pillar of the 
local start-up scene.”
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value to the local start-up ecosystem,” 
says Gil Ben-Artzy, co-founder of UpWest 
Labs, one of Campus’s partners. “Their 
Bootcamp program is highly valuable, 
the device library is in constant use, and 
the space they offer for events is always 
in high demand. It is the combination of 
these three unique value propositions 
that make it a strong pillar of the local 
start-up scene.”

UpWest Labs partnered with Google 
Campus because it wanted to work with 
Google in helping to prepare Israeli start-
ups for its Palo Alto-based accelerator 
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Cisco’s Zika Abzuk (front row, far right) who spearheads a new program to integrate religious Jews into the tech 
community in Israel, at the launch event for Kama-Tech at Google campus Tel Aviv.

Hollywood star and tech
investor Ashton Kutcher joins
Moshe Friedman, an 
ultraorthodox Jew turned tech
entrepreneur, at a 
GarageGeeks “Meet The 
Industry Leaders” event.

High-Tech 
Haredim
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Haredi, the most theologically conservative stream of Orthodox Judaism, were included this year at Kinnernet, an annual invitation-only geek fest for Internet professionals 
organized by DLD co-founder Yossi Vardi — an indication that progress is being made in integrating the group into the larger Israeli tech community. Pictured here are some of 
the guests at Kinnernet 2013, including Cicso’s Zika Abzuk (center right in black-and-white blouse). To her left sits Moshe Friedman, who along with Abzuk founded Kama-Tech, 
a new organization formed to help Haredi get jobs in the tech sector.

Members of the GarageGeeks, a group 
of scrappy, beer-drinking Israeli en-
trepreneurs who regularly assemble 
to play Guitar Hero, barbecue meat in 
the abandoned chassis of a wrecked car, 
and tinker with tech, were out in full 
force last May at a “Meet The Indus-
try Leaders” event. On stage were an 
unlikely duo: Ashton Kutcher, the hip, 
rich American movie star, producer 
and tech investor, sporting a baseball 
cap, and Moshe Friedman, a scholarly 
ultra-orthodox Jew turned tech entre-
preneur, wearing a skull cap.

No one in Israel is surprised that 
Kutcher, who is credited with being the 
first to amass one million Twitter follow-
ers, “gets technology” and is now a regular 
fixture on the tech scene. The Two and 
a Half Men star, along with his business 
partner Guy Oseary, Madonna’s Israeli-
born manager, are partners in A-Grade, a 
venture capital firm that has made invest-
ments in over 60 tech start-ups including 
Airbnb and Spotify.

What is raising eyebrows in Israel is 
the recent entry into high tech by Fried-
man and other Haredi, the Israeli term 
for ultra-orthodox Jews.

The Haredim — which make up about 
8% of Israel’s eight million citizens — 
live in a cloistered world foreign to Is-
rael’s secular society. They have strict 
rules about what they can eat, how to 

dress, and how they can interact with 
members of the opposite sex. They en-
joy sweeping draft exemptions although 
military service is mandatory for everyone 
else. The men study religious texts full-
time. Many live in poverty, existing on 
taxpayer-funded handouts, to support 
their families, which commonly include 
eight to ten children.

Bringing the Haredi and their ethos of 
scholarly rigor into the work force could 
be beneficial to tech companies and the 
Israeli economy while at the same time 
easing one of Israeli society’s greatest 
schisms, the cause of a perennial source 
of partisan political discord, says Zika 
Abzuk, a senior manager at Cisco Israel, 
responsible for business development. 

That is where Kama-Tech, the organi-
zation she co-founded, comes in. Kama-
Tech, which was formed two years ago 
and is spearheaded by Abzuk and Fried-
man, seeks to help Haredim get jobs in 
the high-tech sector.

The program emulates another that 
Abzuk initiated and led for Cisco focusing 
on Israeli Arabs, who make up 20% of the 
population but only about one percent of 
the tech work force. (See a related story 
about Cisco on pages 14 and 15.) A coali-
tion of tech companies was formed that 
committed to hiring Arab students and 
graduates. That program was very suc-
cessful and gained the support of Israeli 
President Shimon Peres. Then, says Ab-
zuk, DLD co-chair Yossi Vardi introduced 
her to Friedman and suggested they do 
the same for Haredi men who are study-
ing topics relevant to the tech sector but 
were having a tough time finding jobs.

“We have copied the model with the 
Israeli Arabs and formed a coalition of 
30 high-tech companies who are com-
mitted to hiring ultra-orthodox men and 
are also reaching out to the orthodox to 
help them adapt to the high-tech culture,” 
says Abzuk.

So far, Kama-Tech has helped find 
about 50 Haredi men jobs in the high-tech 
sector, at companies like Cisco, Google 
and Checkpoint.

“We are now looking to expand the 
partnerships and bring the government 
in — we want to make it a national-level 
program that will enable the Haredi men 
to be a core part of the high-tech indus-
try,” she says. 

Torah scholars like Friedman, who 
manages Kama-Tech’s day-to-day opera-
tions, runs his own start-up company, and 

Bringing the haredim and 
their ethos of scholarly rigor 
into the work force could be 
beneficial to tech companies 
and the Israeli economy while 
at the same time easing one 
of Israeli society’s greatest 
schisms, a perennial source of 
partisan political discord, says 
Zika Abzuk, a senior manager 
at Cisco Israel, responsible 
for business development. 
That is where Kama-Tech, the 
organization she co-founded, 
comes in.

Getting tech companies to 
open their minds and their 
doors to this new type of 
recruit is crucial,” says Haredi 
entrepreneur and Kama-Tech 
co-founder Moshe Friedman. 
“We have a very deep concern 
that if the first wave of Haredi 
men who went through all the 
challenges do not end up with 
success stories we will not 
see a second wave.”

because most of them get married very 
young and have families and children to 
support so it’s very hard for them to pro-
vide for their families at the same time.”

Those who manage to meet those 
challenges risk being discouraged — and 
ridiculed by their community — because 
the Israeli secular workforce is not enthu-
siastic about hiring them. “Diversity is not 
valued very highly in Israel and minorities 
such as Haredis or Arabs are having a 
hard time to get hired,” Friedman says.

He learned first hand that it is no easier 
for Haredi entrepreneurs to get fund-
ing when trying to raise a first round for 
his start-up, Clipop, which aims to make 
professional online video editing and 
presentation easy for everyone. “Israel 
has an amazing ecosystem of entrepre-
neurs but if you are not part of the group 
the ecosystem will not support you,” says 
Friedman. “I met with one of the most 
famous VCs in Israel and after one hour 
he told me, ‘Moshe, I will be very frank: 
you have no chance to have any venture 
capitalist invest in you because you are 
Haredi which makes you a higher risk 
because you are different, you look dif-
ferent, you talk differently and we don’t 
know exactly how you think.’” 

Friedman was told he would have a 
better chance if he moved to London or 
New York. “I found that very shocking,” 
says Friedman. “I am part of this nation.”

While it is true that there are some 
cultural integration issues for religious 
people who want to work in secular 
companies, such as access to kosher food, 
Friedman maintains that these issues are 

easily solvable. “Ninety percent of the 
problem is due to prejudices and misun-
derstanding,” he says.

Getting tech companies to open their 
minds and their doors to this new type 
of recruit is crucial, he says. “We have a 
very deep concern that if the first wave 
of Haredi men who went through all the 
challenges do not end up with success 
stories we will not see a second wave.”

Kama-Tech, which has secured a grant 
from the United Jewish Israeli Appeal 
in New York, has hired Nurit Levin Ger-
shoni, who previously worked as an active 
sourcer and international recruiter for 
Google and Cisco, to help smooth the way. 
Part of her job is to prep Haredi men on 
how to use social networks, create a CV, 
and reply to questions in job interviews. 
“Being modest is part of their education 
— they are trained not to talk about them-
selves — so it is a big challenge for them 
to shine during an interview even though 
they are really smart guys,” she says.

Levin Gershoni also tries to get tech 
company HR people to adapt their usual 
procedures to allow for differences. Some 
tech companies will only consider hir-
ing people with a grade point average 
of 90, but a rigid cut doesn’t make sense 
for this community. For example, one 
Haredi candidate with five children and 
no training in math, physics or English 
was able within less than two years to 
catch up on the core curriculum, take 
on a full-time job in a technology unit of 
the Army, enroll in night-time college 
courses, and maintain a GPA of 80. “These 
kind of guys have so much potential,” she 

says. “I emphasize to the companies that 
they did not study like we did — only the 
Bible — but they start at a very young age 
and their ability to do highly-concentrated 
solo study requires a tremendous amount 
of self control. They are trained to learn 
and grasp things by themselves but also to 
study together and collaborate.” These are 
important skills that can be put to good 
use at tech companies, she says.

Ultra-orthodox Jews form an inte-
gral part of many commercial sectors 
everywhere but Israel, points out Avi 
Mayer, an LA-based young Haredi en-
trepreneur, investor and philanthropist, 
who played a role in Kama-Tech’s gen-
esis. At the annual President’s Confer-

ence two years ago, Mayer brought to 
Vardi’s attention the fact that Haredi 
men were trying to get jobs in the tech 
sector but were being rebuffed.

Vardi investigated and found it to be 
true, so when he was later approached by 
Friedman at a DLD Tel Aviv conference 
he got Abzuk involved and Kama-Tech 
was born. Mayer and Shlomo Robert  
Reichmann from Toronto, another busi-
nessman and philanthropist involved in 
Kama-Tech, come from communities 
in North America where Haredis work 
like everyone else and they are trying to 
convince the Israeli Haredi community 
to do the same.

Mayer points out that the situation 
in Israel is an anomaly that came about 
because the government proclaimed that 
Haredi could only be excluded from mili-
tary service if they did not join the work 
force or attend secular universities. But 
that law has been amended, paying the 
way for Haredi to go to work.

Eventually Haredi women may also 
receive aid from Kama-Tech. Thousands 
already work in the tech sector in low-
paying jobs. “We have a lot of women 
who want to work but there are two main 
obstacles,” says Friedman. “The rabbis do 
not let them attend secular universities, 
only special religious colleges and the 
result is that they don’t have prestigious 
diplomas,” he says. What’s more, most 
of them don’t want to work in secular 
companies along with men; they prefer 
to work in women-only companies. “The 
result is that there are a special compa-
nies especially for Haredi women to do 
outsourced software projects where they 
earn very low wages in software sweat-
shops and they become like third-world 
workers,” says Friedman.

To scale Kama-Tech, the government’s 
help will be needed. Friedman says he 
is confident that Cisco’s Abzuk, who is 
secular, can get the job done. “She has a 
big heart and she wants to make Israel 
better and create a more just society,” says 
Friedman. “She has imagination and the 
ability to change things.”

Abzuk says she sees a chance to do 
good in a way that is good for business. 
“Including the Haredi will lead to a better 
society but it is a win-win because it will 
help companies here become more crea-
tive and more innovative,” she says. “The 
tech sector is considered the jewel of the 
Israeli economy and can lead change in 
Israel society,” she says, quoting a secular 
text that is unlikely to be familiar to many 
Haredi. “As Spiderman learned with great 
power comes great responsibility.’”

takes college courses while caring for a 
wife and children, make up the first wave 
of ultra-Orthodox men to enter the tech 
sector. Hence the moniker Kama-Tech, 
a reference to Bava Kama, the Aramaic 
name for the first of a series of three Tal-
mudic tractates.

 Placing Haredi men in high-tech 
companies is easier said then done. Most 
Haredi study in independent school sys-
tems that focus primarily on religion, 
while ignoring math, science and English.

A small but growing number are buck-
ing tradition and risking being shunned 
by their families and communities to sign 
up for intense prep classes that allow 
the most motivated — within a year — to 
catch up on these topics and then enroll 
in universities to pursue engineering and 
computer science degrees.

Some turn out to be brilliant students 

but have trouble attaining the connections 
and grasping the soft skills needed to land 
jobs. Many tech industry jobs go to friends 
that entrepreneurs have met through 
their Army service or through social con-
nections. The majority of Haredi men 
don’t do military service, and don’t use 
tools like LinkedIn and Facebook; some 
don’t know anyone who has ever held a 
paying job in a commercial organization.

“In general, most of the men are not 
working, but in the last few years there 
is a shift in the community and young 
Haredi don’t want anymore to live in pov-
erty and they are going out to universities 
and colleges to acquire education and 
professions but there are a lot of chal-
lenges in front of those young people,” 
says Friedman. “They have problems to 
pursue a higher education because they 
lack core-curriculum studies and also 
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The wealth of data Facebook has drives 
growth, says Tsiddon. “You can see, on a 
day-by-day basis, how it is going. You can 
optimize various content and shift around, 
optimize across geographical sectors. It 
has been a very useful partnership for us.”

Some of Israel’s biggest gaming devel-
opers say partnering with Facebook has 
also played a key role in powering their 
success. Israelis have proved to be quite 
adept at cross-platform development and 
building massively multiplayer games that 
involve solving very complicated prob-
lems. That is because Israel has several 
generations of experts with the specific 
skills needed to succeed in online gaming 
including analytics, personalized cus-
tomer relations management, and real-
time management of games, says Gigi 
Levy-Weiss, formerly CEO of 888 Hold-
ings, an online gaming company that has 
done very well on the Facebook platform. 
He is now an investor in Tel Aviv-based 
gaming success Plarium, another top 
grossing game on the Facebook platform. 
(For more about Plarium see Israel’s Top 
25 hottest start-ups on pages 10 and 11). 

Levy-Weiss also invested in Playtika, 
another of the top five highest-grossing 
games in the EMEA region. Playtika was 
sold to Caesars Interactive Entertainment 
(CIE) in 2011 and is one of several com-
panies that are/will be owned by Caesars 
Acquisition Company. 

According to a recent S1 filing for an 
initial public offering in the U.S. CIE’s 
revenues have been “highly reliant on” 
Playtika and as much as $750 million of 
the value of this share offering could come 
from the Israeli start-up. “I believe that 
Playtika is the company which has in-
spired all the local gaming guys to start 
building games and apps on Facebook 
and on mobile,” says Codorniou.

Levy-Weiss gives credit to the Facebook 
games team and specifically Codorniou and 
Ryan for helping develop the ecosystem 
in Israel. “At the very early stages of the 
development of the industry the team rec-
ognized the potential in Israel and invested 
significantly in helping Israeli companies 
on all fronts. They had — and still have — 
a major role in the creation of the great 
ecosystem that was built here,” he says.

It’s no accident that DLD Tel Aviv Fes-
tival, Israel’s hottest digital conference, 
will this year host what Facebook ex-
pects to be the largest platform devel-
opers’ event it has ever organized on 
non-U.S. soil.

While Facebook developer events at-
tract 250 people in cities like London and 
Paris, more than double that number are 
expected to show up on October 15th for 
FbStart, a satellite event taking place dur-
ing the festival.

Chalk it up to the start-up nation’s 
strong talent pool and growing enthu-
siasm among developers to create social 
games and mobile-only apps. “Everyone 
knows there are amazing developers, 
engineers and designers here. They are 
all looking for global reach — they want 
to be big everywhere and they know that 
if developers in Israel build a web or a 
mobile app on Facebook Platform they 
can rapidly reach 1.2 billion users,” says 
Julien Codorniou, Facebook’s Director of 
Platform Partnerships, EMEA, a sched-
uled speaker at the event.

Five out of the 10 top grossing gaming 
developers on Facebook in the EMEA 
region are Israeli gaming companies (see 
the table for details). “It’s really excep-
tional to see such concentration,” Co-
dorniou says.

What’s more, at the same time that 
Facebook has started to prioritize mo-
bile, Israeli developers are increasingly 
concentrating their efforts on creating 

all kinds of apps on the go. The sale ear-
lier this year of Israeli start-up Waze, a 
mobile-only navigation app, to Google for 
over $1 billion is fueling the frenzy. “All of 
the Israeli developers want to get a piece 
of the mobile market right now,” he says. 

That’s great news for Facebook. In 
less than a year, mobile has gone from 
being zero percent of the giant’s adver-
tising revenues to almost 40%, making 
it an important play for the company 
and its ecosystem.

In recognition of Facebook’s momen-
tum with Israeli mobile developers, Nico-
la Mendelsohn, the new head of Facebook 
EMEA, is making her first official trip 
outside the UK to attend the Tel Aviv de-
velopers’ event. Also present will be Sean 
Ryan, Facebook’s global head of gaming, 
and Ilya Sukhar, the CEO of Parse.

Facebook acquired Parse, a Silicon 
Valley back-end-as-a-service start-up, 
last April as part of a big push to become 
more relevant to mobile developers. It is 
a new revenue stream for Facebook as 
the company is keeping Parse’s freemium 
revenue model.

“Parse is a very strong pillar of our 
new platform strategy, to help develop-
ers build, grow and promote their apps,” 
says Codorniou. “The build part is based 
on Parse — its tools mean developers of 
a mobile-only application don’t need to 
manage the back-end stuff and only have 
to focus on the client app. All of that is 
managed by Parse.”

Since Facebook doesn’t own its 
own mobile operating system like Ap-
ple or Google and it doesn’t make its 
own devices, it needs to appeal to mo-
bile developers in other ways. Parse’s 
technology makes it easier and faster to 
launch mobile apps; Facebook integra-
tion can make apps stickier when users 
add friends; and the company’s Mobile 
App Install Ads helps developers reach 
and acquire new users at scale.

Israeli developers such as GetTaxi, an 
app that helps people connect with car 
services; Lightricks, the company behind 
Facetune, an app that allows people to 
easily touch up photos; and gaming com-
panies Playtika and Deemedya, will speak 
on a panel at the Tel Aviv event about 
their success on the Facebook platform.

Lightricks says Facebook has been 
key to its rocket rise on iOS. “I wouldn’t 
say that Facebook is just about directing 
advertising,” says scheduled speaker Itai 
Tsiddon, Co-Founder and Director of 
Business Development at the Jerusalem-
based start-up. “It is really deeper than 
that. Targeting is the headline, but once 
you break it down it is offering the right 
things for the right consumers, which is 
basically what Facebook lets you do. We 
really try to find people who are inter-

ested in buying our product and with Fa-
cebook, because of all their social graphs, 
you can really identify consumers who 
might be interested. For example, in our 
case people in the fashion and photog-
raphy worlds. Facebook’s exchange be-
tween seller and buyer and amount of 
data lets you get to the right people and 
not waste time bothering people who 
don’t want what you are selling.”

Lightricks was founded in January 
by four computer science PhD students 
and Tsiddon, a lawyer clerking in the 
Israeli Supreme Court. When the com-
pany launched Facetune in March, Apple 
featured it as one of the best new apps, 
driving traction.

“When revenues started coming in we 
toyed around with ways to gain expo-
sure,” says Tsiddon. “We saw that Fa-
cebook mobile app install ads were the 
most effective. We were able to climb very 
high: on the iPhone at one point we were 
the number one paid app in 44 countries 
and number two in the U.S. and the UK.” 
For photo and video apps, Facetune was 
number one in 109 countries. 

At the same time that 
Facebook has started to 
prioritize mobile, Israeli 
developers are increasingly 
concentrating their efforts on 
creating all kinds of apps on 
the go. The sale earlier this 
year of Israeli start-up Waze, 
a mobile-only navigation 
app, to Google for over $1 
billion is fueling the frenzy. 
“All of the Israeli developers 
wants to get a piece of the 
mobile market right now,” 
says Julien Codorniou, 
Facebook’s Director of 
Platform Partnerships, EMEA, 
a scheduled speaker at the 
DLD Tel Aviv Festival.

 BY ERIC SYLVERS AND JENNIFER L. SCHENKER

Facebook Woos  
Israeli Developers 

Julien Codorniou, Facebook’s Director of Platform Partnerships

Israeli developers have had great success promoting their games on Facebook. Playtika, the maker of the game featured here, 
has helped spur other Israeli gaming developers to start building games and apps on Facebook and on mobile.

Deemedya, which helps studios and 
independent developers maximize the 
performance of their games across mobile 
and social networks, is another Tel Aviv-
based company that has worked closely 
with Facebook. It says it now has more 
than 75 million downloads on mobile and 
4.5 million users on Facebook; six games 
were featured by Google and Apple and 
two games were in Google’s Editor choice.

“Facebook appointed a great team of 
experts, who are based in London, but 
visit Israel frequently and take us step by 
step on the route to success,” says Doron 
Kagan, head of business development for 
Deemedya and a scheduled speaker at 
the DLD Tel Aviv Facebook event. “The 
social networks as well as the mobile plat-
forms let the non-technical entrepreneurs 
utilize this amazing global platform to 
execute their start-up dreams.

“In the last year we have seen a fast 
consolidation process and you have seen 
Disney, EA (Electronic Arts), and others 
spend tens of millions on marketing their 
games,” says Kagan. “The independent 
developers don’t have the resources to 

do that. Like in all industries, the big guys 
take a long time to get into the game, but 
once they arrive they throw a lot of money 
at it. So now the independent games de-
velopers don’t stand a chance to compete 
with that and that is why they come to us.”

Deemedya helps smaller games de-
velopers compete with the major stu-
dios’ deep pockets by offering insight, 
including what social features to include 
in the game, and ultimately publishing 
and marketing the game on Facebook. 
Deemedya was focused on mobile — but 
not Facebook — until earlier this year 
when a Facebook event in Israel and di-
rect conversations with one of the social 
network’s EMEA executives convinced 
the company to change its plans and adapt 
existing games for Facebook rather than 
just make more generic mobile games.

The first game Deemedya helped 
transition to Facebook, Trial Xtreme 3, 
took several months to adapt and in the 
half year since launch has chalked up 
five million new users. That success was 
facilitated by the fact that Trial Xtreme 
already had 15 million mobile downloads 
before it made its Facebook debut. The 
mobile presence helped the game climb 
the Facebook charts, which in turn helped 
it get new users, who then looked for the 
game on mobile, creating a virtuous circle.

That’s the kind of story that Facebook 
hopes will resonate with the 500-plus de-
velopers gathered in Tel Aviv on October 
15th. “We want developers to figure out 
their mobile strategy and ride that wave 
with us,” says Codorniou.

COMPANY

Playtika

Plarium

diwip

Pacific Interactive 

888

 FIVE OF FACEBOOK’S TOP TEN   
 GROSSING* GAMES DEVELOPERS IN   
 THE EMEA REGION ARE ISRAELI 

FLAGSHIP GAMES

Slotomania, Farkle Pro

Total Domination, Farmandia, 
Pirates: Tides of Fortune, 
Poker Shark, Lockdown, Bug 
Wars, and Fashion City

Best Poker; Best Blackjack; 
Best Bingo; Lucky Dragon 
Slots; Chinese Fortunes Slots

House of Fun

Cleopatra Slots; Bejeweled 
Slots; Zuma Slots

*  In terms of revenue generated on Facebook in the 
last 30 days

Source: Facebook
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Aviv’s tech industry was built by entre-
preneurs who do not fear failure and keep 
trying different ideas until they find suc-
cess. That spirit and Israel’s mandatory 
military service, which gives young people 
exposure to responsibility, state of the art 
technology and fellow entrepreneurs, are 
the two biggest factors in the success of 
Tel Aviv’s ecosystem, she says

Between 2007 and 2011, exits by Tel 
Aviv-based tech companies totaled more 
than $3 billion, with the average exit dur-
ing those five years valued at $43 million, 
according to government figures.

While overall, millennials account for 
more than a third of Tel Aviv’s population, 
in the city’s center that proportion rises to 
half. Tel Aviv officials realize young people 
are the creative class that give the city its 
character and have launched a series of 
initiatives to keep them in the city. These in-
clude Mazeh 9, a community center for the 
21st century focused on services for artists, 
entrepreneurs, apartment renters, young 
professionals, and students, and the Social 
Lab, a municipal government-supported in-

Creating the next Silicon Valley is the 
new Holy Grail for cities around the 
world, but there’s no app for that — yet.

Capital, mentors, education and en-
trepreneurial daring all play a role in 
the elusive ecosystem equation, but this 
year’s Cities Summit Tel Aviv will look 
at a broader thread: millennials. Interna-
tional experts are meeting in Tel Aviv to 
discuss what cities can do to attract, and 
hold on to, the army of youth who are 
founding, pitching, bootstrapping and 
powering start-ups around the world.

The one-day event on October 14th 
is part of the DLD Innovation festival, 
which is expected to attract an estimated 
1,000 foreign visitors. During DLD Tel 
Aviv, Cities Summit founder Hila Oren 
is scheduled to moderate a panel entitled 
“Innovative Cities.”

“Tel Aviv is one of the youngest cities in 
the world — 35% of our population is be-
tween the ages of 18 and 35 — and it is the 
millennials of the city who are the innova-
tors, working day and night to crack the 
innovation code and making the city alive 
and vibrant,” says Oren, who as CEO of Tel 
Aviv Global & Tourism, spearheads efforts 
to raise the city’s international profile.

The give-and-take between cities and 
millennials — a demographic sometimes 
also referred to as Generation Y or the Me 
Generation — will be explored in sessions 
featuring speakers such as Columbia Uni-
versity sociologist Saskia Sassen, an expert 
in globalization and international human mi-
gration; David Sable, the global CEO of ad-
vertising firm Y&R, which last year launched 
Spark Plug, an incubator that introduces 
start-ups to global brands; Donna Williams, 
the chief audience development officer for 
New York’s Metropolitan Museum of Art; 
and Scott Heiferman, CEO and founder of 
Meetup, an online company that encourages 
people to find offline experiences.

Millennials, who now number more 
than 80 million in the U.S. alone, are 
more diverse, educated, mobile, and tech 
savvy than any generation before them. 
About 77% plan to live in urban areas, a 
marked difference from their parents’ 
suburban flight, according to the Brook-
ings Institute. They are constantly con-
nected and thrive on collaboration. They 
are a force, by numbers alone, capable 
of reshaping, rebranding, repopulating, 

Smart Cities: Focus On Millennials

Tel Aviv is one of the 
youngest cities in the world 
– 35% of our population is 
between the ages of 18 and 
35 – and it is the millennials 
of the city who are the 
innovators, working day and 
night to crack the innovation 
code and making the city 
alive and vibrant,” says DLD 
Tel Aviv speaker Hila Oren, 
who as CEO of Tel Aviv Global 
& Tourism, spearheads 
efforts to raise the city’s 
international profile.

Tel Aviv, the center of gravity for 
Israel’s high-tech sector

Hila Oren, CEO of Tel Aviv Global & Tourism, a scheduled speaker at DLD Tel Aviv Cities like Tel Aviv want to attract and retain tech-savvy millennials

Startup 
Genome's 
Global Startup 
Ecosystem Index
(Based on each ecosystem's 
number of start-ups, funding, 
performance, talent support, 
mindset and trendsetting)

ECOSYSTEM          RANKING

Silicon Valley 1

Tel Aviv  2

Los Angeles  3

Seattle  4

New York City  5

Boston  6

London  7

Toronto  8

Vancouver  9

Chicago  10

Paris  11

Sydney  12

Sao Paulo  13

Moscow  14

Berlin  15

Waterloo  16

Singapore  17

Melbourne  18

Bangalore  19

Santiago  20

Source: Startup Genome, 2012

and redefining their cities for decades, 
the City Summit’s organizers say.

Already the new generation of tech 
giants has rejected the suburban busi-
ness parks as companies like Google and 
Facebook base themselves in the hearts 
of cities to be closer to the talent pool.

“Start-ups want to be in the center of 
the action, where the ecosystem is thriving 
and happening,” Oren says. “That is why 
we see start-ups renting expensive real 
estate, in the center of Tel Aviv, just for 
the chance to be close to where everything 
is happening, in the non-stop rhythm.”

Tel Aviv has one the highest densities 
of tech start-ups, ranking number two 
globally after Silicon Valley in Startup 
Genome’s 2012 Startup Ecosystem Index; 
the Israeli city had the second-highest 
output of start-ups anywhere. Tel Aviv 
has more than 1,000 high-tech companies 
— Israeli and foreign — employing more 
than 31,000 people. Just under two-thirds 
of those firms are start-ups.

Tel Aviv’s entrepreneurial spirit goes 
back to when the city was founded in 
1909 and built from the ground up near 
the Port of Jaffa, explains Mira Marcus, 
a spokeswoman for Tel Aviv Global & 
Tourism. Generations later, she says, Tel 

cubator for social entrepreneurs — a sector 
the city hopes can also flourish in Tel Aviv.

The Cities Summit emerged from Tel 
Aviv’s centennial celebrations in 2009 and 
reflects the city’s ambitions to become a 
diverse, global city. But along with that am-
bition comes an acknowledgment that Tel 
Aviv must compete for talent with other 
cities and ecosystems on the world stage.

“We live in a globalized world. If you’re in 
Amsterdam, how do you keep people from 
moving to New York or to London? Cities 
need to reinvent themselves. Cities need to 
become more innovative and that’s exactly 
what this conference is about,” Marcus says.

“Tel Aviv is a very young city and a 
young city has amazing challenges,” she 
adds. “How do you keep the young people 
here so that they don’t leave at the age of 
25 and want to stay here and have their 
kids here? How do you improve educa-
tion? How do you improve work? How 
do improve alternative transportation?”

The Summit’s organizers hope answers 
will emerge as participants share best-in-
class experiences. Marcus suggests Tel 
Aviv can draw inspiration from Donna 
Williams, who has made the Metropoli-
tan Museum of Art more engaging for 
multicultural communities. As growing 
immigration helps make Tel Aviv a more 
global city, its museums will need to be 
more accessible, she adds. 

Likewise, the heads of Tel Aviv tech ac-
celerators can learn from summit speaker 
Grace Sai, CEO and co-founder of The HUB 
Singapore, a community and co-working 
space for entrepreneurs, Marcus says.

“We’re going to have an opportunity 
here to have an amazing discussion about 
how does the economic system in Sin-
gapore work? What do people in accel-
erators there need? What do people in 
accelerators in Tel Aviv need?”

By being attentive to millennials’ chang-
ing needs and evolving demands, cities are 
investing not only in their ecosystems but 
are making themselves more robust for the 
future, the summit’s organizers say.

“Each city has their own challenges 
and each system has their own DNA — 
a start-up in Tel Aviv and a start-up in 

 BY D’ARCY DORAN

THE ENTREPRENEUR PERSONA, TEL AVIV VS. SILICON VALLEY

 TEL AVIV SILICON VALLEY
Age 36.16 34.12
Gender (F/M) 9% / 91% 10% / 90%
Education (dropout vs. master + PhD) 1:2.33 1:2.5
Serial Entrepreneur 47% 56%
Percentage of non-techical founding teams 11% 16%
Working hours per day 9.42 9.95
Percentage of founders who lived in Silicon Valley 13% 100%
Local start-up examples  Mirabilies, Google,
 Babylon,  Apple,
 SunDisk,  Facebook,
 Jajah,  Twitter,
 Fring,  Quora,
Source: Startup Genome, 2012 Waze AirBnb

China are completely different and the 
ecosystems serve them differently,” Oren 
says. “We are excited to learn from other 
leading ecosystems that are coming to 
the summit — such as London and Berlin 
— and we are also excited to gain from 
the experience of evolving ecosystems 
in places such as Korea and Singapore.”
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three billion daily recommendations to over 
300 million monthly visitors on publisher sites 
that include USA Today, TMZ, Time and The 
New York Times. Started by “a bunch of geeks 
[who were in] the Israeli army, passionate 
about the unique problems that can be solved 
with advanced mathematics,” in February the 
company raised another $15 million in funding 
from Pitango VC, Evergreen Venture Partners, 
WGI Group, and TheMarker. This rounds brings 
total funding to $40 million; it will fund more 
employees and new offices in strategic locations.

ANY.DO

WWW.ANY.DO
PALO ALTO, CA, U.S.
What it does: Free to-do list app.
Why it’s hot: One of the most popular task-
management apps on the market. Any.do saw 
100,000 downloads in the first 24 hours after 
launch for iOS; Android users downloaded 
half a million in the first 30 days. In June the 
company raised a $3.5 million seed round, after 
having received $1 million in angel funding from 
Innovation Endeavors (Eric Schmidt’s fund), Joe 
Lonsdale, Blumberg Capital, Joe Greenstein and 
others. The company is now rolling out a range of 
standalone apps that complement its management 
apps, starting with a new calendar. It also recently 
linked to Kiip’s reward platform, which gives users 
incentives to complete their to-do lists.

SEEKING ALPHA

WWW.SEEKINGALPHA.COM
NEW YORK, NY, U.S.
What it does: Website for actionable stock 
market opinion and analysis, and vibrant, 
intelligent finance discussion.
Why it’s hot: The only free, online source for over 

3,000 public companies’ quarterly earnings 
call transcripts, including the S&P 500. Named 
the Most Informative Website by Kiplinger’s 
Magazine and has received Forbes’ ‘Best of the 
Web’ Award. More than 1.2 million readers 
among money managers, research analysts, 
investment bankers, and serious individual 
investors. According to Nielsen, a significantly 
higher percentage of SA readers are decision 
makers or “influencers” for the purchase of 
financial services (13.8%) than for any other 
major finance website.

CTERA

WWW.CTERA.COM
PETAH TIKVAH, ISRAEL
What it does: Works with ISPs and Managed 
Service Providers (MSPs) to deliver managed 
cloud-based storage and protection to small 
and medium-sized businesses.
Why it’s hot: Managed storage solutions are 
the next big revenue opportunity for service 
providers. CTERA enables them to create, deploy 
and manage cloud storage services quickly and 
easily. Gartner Group chose CTERA as one of five 
Cool Vendors in Storage Technologies for 2013. 
Backed by Benchmark Capital, Venrock and 
Cisco, it’s considered by some to be a candidate to 
be “the Dropbox for the enterprise.”

LIVEU

WWW.LIVEU.TV
HACKENSACK, NJ, U.S.
What it does: Pioneer of broadcast-quality, 
video-over-cellular solutions that allow live 
video transmission from any location.
Why it’s hot: LiveU’s 3G/4G LTE bonded uplink 
solutions are used by the world’s leading 
broadcasters, news agencies and online media 
in over 60 countries; services have been used for 
the London 2012 Olympics, 2012 US Presidential 
Campaign, 2011 British Royal Wedding, Hurricane 
Irene, Japanese Tsunami, Academy Awards®, 
GRAMMY Awards®, Super Bowl, and many other 
events. In November 2012 the company raised 
$27 million in funding from Lightspeed Venture 
Partners, Canaan Partners, Carmel Ventures and 
Pitango Venture Capital, bringing the total raised 
to date to $50 million. LiveU was also selected as 
one of 2013’s Technology Pioneers by the World 
Economic Forum.

SUPERSONIC ADS

WWW.SUPERSONICADS.COM
SAN FRANCISCO, CA, U.S.
What it does: Advertising monetization for 
social entertainment applications on web and 
mobile.
Why it’s hot: Supersonic runs video, brand 
engagement, and direct response campaigns 
across a network of over 500 leading games, 
publishers, and social networks in 200 
countries. First virtual currency monetization 
platform to focus on the European market; 
has processed more than £50 million worth 
of virtual currencies since 2009. The only 
company in the world that runs both CPA 
and video brand engagement campaigns in 
social games.

FARMIGO

WWW.FARMIGO.COM
BROOKLYN, NEW YORK, U.S.
What it does: Dedicated to creating a healthy 
alternative food system.
Why it’s hot: Farmigo envisions a community-
oriented food system in which people and 
farmers in the same geographic region are 
connected, and everyone has access to fresh-
from-harvest food. Founded by Benzi Ronen, 
formerly with SAP, the company provides 
software and a website for community-
supported agriculture (CSA) groups. It 
currently works with over 300 farms in 25 
states across the U.S.; more than 3,500 CSAs 
use its software to process tens of millions 
of dollars of orders. Farmigo has raised 
$10 million from Benchmark Capital and 
Sherbrooke Capital.

RAVELLO SYSTEMS

WWW.RAVELLOSYSTEMS.COM
PALO ALTO, CA, U.S.
What it does: On-demand development and test 
environments in the cloud.
Why it’s hot: Ravello Systems delivers Software-
as-a-Service that enables customers to use 
the unlimited resources of the public cloud to 
develop and test their on-premises applications. 
The company’s Cloud Application Hypervisor 
allows enterprises to encapsulate their multi-tier 
applications and run them anywhere without 
making any changes. In February Ravello raised 
$26 million from Sequoia Capital, Norwest 
Venture Partners and Bessemer Venture 
Partners. More than 2,000 enterprise users have 
launched 30,000 applications with its services.

PLARIUM

WWW.PLARIUM.COM
HERZLIYA, ISRAEL
What it does: Social gaming.
Why it’s hot: Since its launch in 2009, over 85 
millions players worldwide have come together 
to play Plarium’s games and applications; it has 
more than three million daily players. Plarium 
is Facebook’s second-largest hardcore games 
developer, and is currently expanding into 
the mobile arena. The company’s games are 
available on all major social networks, including 
Facebook, Vkontakte, Odnoklassniki and Mail.
ru. Plarium has since seen revenues double year 
over year since 2009.

FTBPRO

WWW.FTBPRO.COM
LONDON, UK
What it does: User-generated sports content 
platform.
Why it’s hot: FTBpro is the largest fan-generated 
media platform in online football, engaging 
millions of users across destination sites, mobile 
apps and social networks. Its content is created 

by thousands of dedicated contributors from 
around the globe. FTBpro receives 30 million 
page views and over 500 million Facebook and 
Twitter impressions monthly; half its traffic 
comes from mobile. Its mobile app became 
one of the top sports apps downloads when it 
launched in June. In May FTBpro raised $5.8 
million from Israeli investors, Battery Ventures 
and Gemini Israel Ventures.

WIBBITZ

WWW.WIBBITZ.COM
TEL AVIV, ISRAEL
What it does: Text-to-video platform that can 
automatically turn any text-based article, post 
or feed into a short video.
Why it’s hot: More than 20,000 sites have 
generated videos using Wibbitz, which also allows 
publishers to monetize their videos through pre-
roll advertising. In 2012 the company raised a $2.3 
million Series A round headed up by Horizons 
Ventures, Li Ka-shing’s investment fund; previous 
investors Initial Capital and lool Ventures also 
participated. Currently creating 10,000 videos a 
day, Wibbitz is ready to grow along with the rise in 
popularity of online videos.

SIMILARGROUP

WWW.SIMILARGROUP.COM
TEL AVIV, ISRAEL
What it does: Web measurement and 
competitive intelligence.
Why it’s hot: Parent company SimilarGroup helps 
Internet users find and interpret web content. 
In January 2013 it launched SimilarWeb, 
which helps businesses, publishers, marketers 
and analysts benchmark performance against 
competitors, increase web traffic, and discover 
new opportunities to broaden their audiences. 
SimilarWeb estimates website rankings for over 30 
million sites and draws competitive insights from 
a proprietary panel that measures the clickstream 
activity of tens of millions of Internet users around 
the world. In September the company launched a 
paid, Pro version of SimilarWeb. It also announced 
an additional $3.5 million in funding, bring the total 
raised to date to $7 million. Looking to unseat web-
ranking leaders ComScore and Alexa.

MYPERMISSIONS

WWW.MYPERMISSIONS.COM
TEL AVIV, ISRAEL
What it does: Multi-service privacy protection 
over all online services.
Why it’s hot: Offers a suite of security tools to 
protect personal privacy online, including a free 
mobile app for iOS, Android and Kindle Fire, and 
a Web browser plugin that gives users real-time 
alerts whenever a new application connects. 
MyPermissions gives users control over the data 
that apps are able to access. Recently launched 
MyPermissions Trust Certification Program, 
and a Twitter monitoring tool. Raised $1 million 
in seed funding in March from lool Ventures, 
500 Startups (their first Israeli investment), 2B 
Angels, Plus Ventures and others.

OUTBRAIN

WWW.OUTBRAIN.COM
NEW YORK, NY, USA
What it does: Content discovery platform.
Why it’s hot: “Content marketing” — creating and 
sharing content to engage current and potential 
consumer bases — is gaining traction. Outbrain 
is well-positioned for a shift to a greater 
emphasis on content; it’s installed on more than 
100,000 blogs and websites, and serves more 
than 14 billion page views a month, all pointing 
to quality content on its network of publishers. 
American Express, Proctor & Gamble, GE and 
General Mills use it as part of their marketing 
strategy to reach target  udiences

.
WIX

WWW.WIX.COM
TEL AVIV, ISRAEL
What it does: Free publishing platform for 
websites, Facebook pages and mobile sites.
Why it’s hot: Just filed for an IPO on the NYSE, 
where it hopes to raise $100 million. Wix had 
$34.1 million in revenues in the first six months 
of this year and net losses of $10.1 million. It 
claims 14 consecutive quarters of growth. 
The company has more than 37 million users; 
more than 3,000 mobile sites are created 
each day. Last year it launched “FB eStore,” 
which allows companies to take payments, via 
PayPal, directly on their Facebook fan pages. 
This month it launched new tools for mobile 
site design, helping its users take advantage 
of the shift to mobile for day-to-day activities 
and  payments.

MYHERITAGE

WWW.MYHERITAGE.COM
OR YAHUDA, ISRAEL
What it does: Family tree-building software 
and services.
Why it’s hot: Available worldwide, in 38 
languages. Ranked the #2 most popular 
genealogy site by ProGenealogists in 2011 
and the #3 in 2009 and 2010. Has more 
than 75 million members, 27 million family 
trees, and 1.5 billion names in family trees. 
MyHeritage has raised a total of $49 million; 

in 2008 the company raised $15 million 
from Index Ventures and Accel Partners;  
in November 2012, the company raised $25 
million in a round led by Bessemer Venture 
Partners (BVP). MyHeritage has also been on 
the acquisition trail, buying more than nine 
competitors or complementary providers 
in the past six years. The company expects 
revenues to continue growing at year-over-
year rates above 100%.

GIGYA

WWW.GIGYA.COM
PALO ALTO, CA, U.S.
What it does: Offers online businesses social 
infrastructure to integrate social network 
functionality throughout their web properties.
Why it’s hot: Works with more than 650 
enterprises, including 44 of the top 100 websites. 
Gigya reaches 1.5 billion unique users per 
month — nearly two-thirds of the global internet 
population. At yearend 2012 the company nearly 
tripled its sales growth from 2011 and recorded 
its largest quarter ever, with 33% quarter-over-
quarter growth in Q4. In September Gigya raised 
a $25 million funding round, bringing the total 
raised to $70 million in venture funding. Social 
infrastructure has become a requirement for 
online businesses; Gigya’s approach of offering 
everything a site needs to be social puts it in a 
good position for future growth.

SOLAR EDGE

WWW.SOLAREDGE.COM
HOD HASHARON, ISRAEL
What it does: Solar power optimization 
solutions.
Why it’s hot: Maximizes the power generation 
of residential, commercial and large-scale PV 
system installations by up to 25%, for a faster 
return on investment. As of Q2 2013, SolarEdge 
had shipped over two million power optimizers 
to more than 45 countries worldwide.

ETORO

(WWW.ETORO.COM)
TORTOLA, BRITISH VIRGIN ISLANDS
What it does: Social investment network.
Why it’s hot: Three million traders in more than 140 
countries have placed more than 50 million trades 
through eToro’s award-winning OpenBook and 

WebTrader platforms since January 2012. Traders 
can learn from each other, share live trading 
information and use their collective trading power. 
Received Best of Show at FinovateFall for its Social 
Trading Index, which enables traders to create 
their own indices and make them available to the 
eToro investment network. In July eToro added 
fractional stock investment to its platform, enabling 
users to invest in the shares of large brands.

FIVERR 

WWW.FIVERR.COM
BINYAMINA, ISRAEL
What it does: Global online marketplace 
offering tasks and services, usually for $5.
Why it’s hot: As of August the site lists more than 
2,000,000 services available for $5 to $500. It 
says 4,000 new services, across 120 categories, 
are added each day. Recently launched a 
Mission Control dashboard to give “giggers” and 
buyers better access to metrics and analytics. 
Provides a “living marketplace” for micro-
entrepreneurs in more than 200 countries.

VIBER

WWW.VIBER.COM
LIMASSOL, CYPRUS
What it does: Free text, calling, photo messages 
and location-sharing with other Viber users.
Why it’s hot: Founded by American-Israeli 
entrepreneur Talmon Marco, Viber is growing 
fast: it had more than 200 million users in over 
193 countries as of September, up from 100 
million users a year ago. It’s available on a range 
of platforms, and in 10 languages. Disrupting 
mobile operators and the previous generation of 
disruptors, such as Skype.

PANAYA

WWW.PANAYA.COM
MENLO PARK, CA, U.S.
What it does: Cloud-based solution to make 
ERP systems easy to install, use, upgrade, and 
maintain.
Why it’s hot: Panaya’s software-as-a-service helps 
companies that use SAP or Oracle to reduce 70% 
of their upgrade and testing risk and effort. Used 
by over 800 A-list customers in more than 54 
countries. Management team are all seasoned 
professionals with 15+ years experience in the 
tech sector. In January Panaya raised $16 Million 
in Series D funding from existing investors, led by 
Battery Ventures. The money will be used to fund 
Panaya’s aggressive growth strategy. 

PAYONEER

WWW.PAYONEER.COM
NEW YORK, NY, U.S.
What it does: Enables easy and safe global 
payments.
Why it’s hot: Operational since 2005, profitable, 
and well-funded. Payoneer has served thousands 
of companies and more than one million payees 
around the world. Processes more than $500 
million in yearly payments. Ranked 34 on 
Deloitte’s Technology 2012 Fast 500 in North 
America, Payoneer grew 4,751% from 2007 to 2011

.
KENSHOO

WWW.KENSHOO.COM
TEL AVIV, ISRAEL
What it does: Digital marketing software focused 
on search marketing and online advertising.
Why it’s hot: $25 billion+ in annual client sales 
revenue is directed through Kenshoo, which has 
campaigns running in more than 190 countries 
with clients including Expedia, Facebook, 
Hitwise, Omnicom, Travelocity, and Zappos 
(46% of Fortune 50 companies are users). 
Kenshoo has 1.2+ million active campaigns for 
local, national, and global businesses; 3+ billion 
keywords are managed through the platform. 
Backed by Sequoia Capital and Arts Alliance, the 
company is a market leader with a solid position 
in a growth market.

MATOMY

WWW.MATOMY.COM
TEL AVIV, ISRAEL
What it does: Performance-based marketing 
solutions.
Why it’s hot: Offers publishers and advertisers a 
complete range of performance-based marketing 
solutions on web, mobile and social platforms. 
Matomy serves 40 billion impressions per month 
for 500 of the world’s leading advertisers across 
10,000 publishers in 85 countries. 2013 revenue is 
expected to reach around $200 million, up from 
$120 million in 2012; the company is profitable. 
Expected to go public in London later this year; it 
may seek to raise $100 million.

TABOOLA

WWW.TABOOLA.COM
NEW YORK, NY, U.S.
What it does: Content distribution and 
monetization platform.
Why it’s hot: Taboola is a leading content 
distribution and discovery platform, serving 

LATE STAGE

EARLY STAGE

UNDER THE RADAR

ISRAEL’S TOP 25  
HOTTEST START-UPS 

To identity the most promising Israeli Internet companies Informilo 
asked angel investors and VCs focused on Israel to nominate and vote 
on companies outside of their own portfolios. Some of the companies 
have moved their headquarters to the U.S. but all on the list have 
Israeli roots. Some are well known, others are below the radar but 
unlikely to stay there for long. Below find our picks for the Top 25.
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Israel’s Makers 
Movement:  
The Intersection of 
Art And Technology

In Robotic Drums, by Jonathan Rubin, Liat Segal & Assaf Talmudi, 18 Darbuka drums and 36 robotic arms are 
controlled via wireless communication. Drum music is composed and played at a music sequencer on an iPad.

Israeli artist Eyal Gever 
uses proprietary 3D 
physical simulation 
technologies to develop 
computational models 
for physical simulation, 
computer animation and 
geometric modeling. 
Combining applied 
mathematics, computer 
science and engineering 
his work attempts to 
capture and freeze 
catastrophic situations 
as cathartic experiences. 
This work is called 
Collisions | Truck vs Truck 
Side Crash.

The Originals Factory by Liat Segal & Assaf Talmudi, is a work in progress fusing together and questioning digital, 
mechanic and plastic approaches to art, abstraction and originality. It is basically a DIY robot, built and programmed 
to create landscape paintings in the style of American abstract expressionism.

Oil Waterfall sculpture created by Eyal Gever

 BY JENNIFER L. SCHENKER

GarageGeeks, a group of seasoned Is-
raeli tech entrepreneurs, regularly get 
together at a crumbling building in Ho-
lon, south of Tel Aviv, to build things, 
including a headless robot that can play 
Guitar Hero.

Rafael Mizrahi, CEO of Feng-GUI, 
an artificial intelligence service which 
empowers designers and advertisers to 
effectively analyze attention and attrac-
tion, fits right in. “I like to hack musical 
instruments, games and gadgets, and re-
assemble them while adding a new twist 
or experience factor,” says Mizrahi. “I 
will take part in creating anything that 
inspires and elevate people’s mind and 
spirit. It can be a beautiful visual repre-
sentation of data, a mash-up of sounds 
and tribal rhythm or even a funny crea-
tion of a machine that does absolutely 
nothing valuable.”

He and other members of the tech 
community eagerly look forward to Kin-
nernet, an annual invitation-only geek 
fest organized by DLD Tel Aviv co-chair 
Yossi Vardi, where they can compare cool 
gadgets and collaborate on building flying 
machines and all manners of contraptions. 
Then they go back to their day jobs.

But for some what started out as a hob-
by has become their life’s passion: now, 
instead of working full-time in technol-
ogy jobs, they are using state-of-the-art 
technology to create art. Members of the 
maker’s movement will gather at a satel-
lite event organized during the DLD Tel 
Aviv Festival October 15th to 17th.

The Tel Aviv makers community in-
cludes Liat Segal, who left a job at Micro-
soft Innovation Labs to become a full-time 
artist. As an undergraduate at Tel Aviv 
University she studied computational 
biology and machine learning, mathemat-
ics, computer science and biology, as well 
as economics, psychology, history and 
the arts. Her graduate research was in 
the field of bioinformatics and machine 
learning and included understanding as-
pects of the mechanism by which gene 
regulation occurs.

Now she is putting all of that learning 
into her art. Segal runs Sweet Tech Studio, 
a Tel Aviv business that focuses on “mak-

ing interactive projects, hardware, soft-
ware and mechanics; making connections 
between low and high tech, physical and 
virtual media, art and people.” The name 
of the studio comes from a quote from 
J. Robert Oppenheimer, who is known 
as the ‘father of the atomic bomb,’ who 
once quipped “If you see something that is 
technically sweet, you go ahead and do it.”

For Segal, the breakthrough came when 
she was asked to teach a class on machine 
learning at a school of art and design. “I 
did not know how to speak to artists and 
designers — they speak a different language 
than what I was used to but it opened things 
for me. I like taking something from one 
discipline and using it in another.”

Projects she has been involved in in-
clude designing an interactive bus station 
for PepsiMax and building a robot that 
paints on a large canvas in response to hu-
man voices and musical instruments that 
surround it. (See the photos for other ex-
amples of art projects she is involved in.)

Eyal Gever, another regular Kinner-
net attendee, is a kindred spirit. He too 
started out in the tech sector. A former 
paratrooper in the Israeli army, Gever 
spent two years at Jerusalem’s Bezalel 
Academy of Art and Design, before be-
coming a tech entrepreneur in the 1990s. 
He co-founded a company called Zapa, 
specializing in the creation of multimedia 
communications for corporate clients 
including News Corp, Apple, IBM and 
Mattel. John Sculley, former chief ex-
ecutive officer of Apple and president of 
Pepsi, spotted Mr. Gever in Red Herring 
magazine, invited him to New York and 
agreed to become the start-up’s chairman. 
But the company’s early promise fizzled 
after the dotcom crash and so he turned 
his attention back to art. Rapid proto-
typing and 3D printing allow Gever to 
combine his passions for computer code 
and art. Now, drawing on ideas from 3D 
graphics, applied mathematics, computer 
science, and engineering, he spends his 
time making 3D simulations, sculptural 
moments and digital prints.

 “Combining applied mathematics, 
computer science, and engineering, my 
work captures and freezes catastrophic 

Blast Sphere by Eyal Gever

The GarageGeeks have developed a Guitar Hero-playing 
robot, which they call “Guitar Heronoid.” Guitar Heronoid 
is a headless mannequin that can capture video output 
from the Guitar Hereo game frame-by-frame to determine 
the notes to be played; Guitar Heronoids then moves its 
robotic hands and plays along.

situations as cathartic experiences,” 
says Gever.  “My ongoing body of works 
examines the relationship between the 
simulated events that I create and their 
physical manifestation. These sublime 
moments are born out of simulations and 
translated as art.”

Each simulation that Gever creates is 
animated and a few frames are fabricated 

and materialized into physical sculp-
tures, built layer by layer using Objet’s 
ultra-thin-layer, high-resolution three-
dimensional printing systems and poly-
mer jetting technology to print ultra-thin 
16-micron layers and achieve extremely 
accurate, smooth, and highly-detailed 3D 
sculptures. Physically these works exist 
in three states. The first is the 3D simu-

lation of the event presented as video. 
The second is the sculptural pieces of a 
particular moment Gever chooses during 
the event, which are later 3D printed by 
digital fabrication techniques and then 
painted using traditional automotive 
methods to achieve a high-gloss indus-
trial finish. The third incarnation of the 
work is a series of multilayer glass prints 
made using a glass digital printer system.

For the past seven months Gever has 
been developing, with a third-party tech-
nical group, his own 3D printers to enable 
him to print very large sculptures in a 
much more economical way in his studio.

But as with all art, it is not about what 
underpins it but what inspires it. “I am in-
fluenced by the destructive impact within 

our environment,” he says. “Uncontrol-
lable power, unpredictability and cata-
clysmic extremes are the sources for my 
work. They inspire, fascinate and remind 
me of the constant fragility and beauty 
of human life. Beauty can come from the 
strangest of places, in the most horrific 
events. My art addresses these notions of 
destruction and beauty, the collisions of 
opposites, fear and attraction, seduction 
and betrayal, from the most tender bru-
talities to the most devastating sensitivi-
ties. I oscillate between these opposites.” 

Like Segal, for Gever oscillating be-
tween the art and tech worlds is natural, 
because, as he sees it, these two seem-
ingly distinct disciplines are interlinked 
more than ever, with technology being a 
fundamental force in the development 
and evolution of art.

Web Site: www.eyalgever.com
Image copyright © 2013 Eyal Gever
All Rights Reserved 
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Cisco’s announcement in June that it 
will invest $15 million in Israeli venture 
capital funds — one targeted at secu-
rity technologies, an area of strategic 
interest to Cisco, the other focused on 
supporting the integration of Israelis 
and Arabs — is yet another example of 
how the U.S. tech giant is playing a key 
role in shaping both Israel’s economy 
and its society. 

Israel has proved particularly success-
ful at attracting big U.S. tech giants: IBM 
has had a presence in the country since 
1949 and has opened its biggest by far 
R&D labs outside the U.S. and companies 
like Microsoft, Intel and more recently 
Google and eBay have set up operations 
in the start-up nation. All have helped 
spur the ecosystem by acquiring start-ups.

Cisco is no exception. In March it 
purchased Intucell, a maker of self-op-
timizing network software, and last year 

Cisco’s 
Israel Bet

While fueling the start-up 
ecosystem and upgrading 
infrastructure aids Israel’s 
economic growth, through 
its other investments and the 
creation of new programs 
to include Israeli Arabs and 
ultra-orthodox Jews in the 
tech sector, Cisco is helping 
change the very fabric of 
Israeli society and building 
bridges between Israelis and 
Palestinians.

When Cisco began its 
initiatives in the West Bank, 
the ICT sector’s contribution 
to the Palestinian GDP was 
less than 1%.  With its help 
and that of others in the sector 
that figure is now over 6% 
and, according to a Cisco 
white paper, “Palestine is now 
on the brink of becoming a 
high tech global hotspot.

 BY JENNIFER L. SCHENKER

Zika Abzuk, a senior manager at Cisco Israel, responsible 
for business development, who is credited with initiating 
and leading programs for Cisco in the Palestinian 
territories and for working to integrate Arab Israelis and 
Haredi into Israel’s tech sector workforce.

Employees at work in the Ramallah headquarters of EXALT Technologies, a company which creates mobile and 
web applications for large multinationals, including Cisco and Hewlett-Packard.

it snapped up NDS, which specializes in 
next-generation video services software, 
for $5 billion. The latest acquisitions bring 
the number of Israeli start-ups acquired 
by Cisco since 1999 to 11. (See the table for 
more details about the acquired compa-
nies.)  And the company is on the prowl 
for more, in areas such as core network-
ing infrastructure, cloud infrastructure, 
wireless infrastructure and software, and 
cloud-based software and services related 
to network management.

But Cisco’s involvement with Israel 
goes well beyond buying start-ups. It em-
ploys some 2,000 people in Israel and 
during his June visit Cisco CEO John 
Chambers announced three new initia-
tives: research and development focused 
on cyber security; the creation of security 
consulting services; and the launch of a 
pilot training program on information 
security. Cisco Israel, which is headed by 

Israeli Tech Companies Purchased by Cisco

Company Company expertise Year  
Purchased

Purchase 
Price

Intucell Mobile infrastructure / Self-optimizing 
networks

2013 $475 million

NDS* Set-top boxes 2012 $5 billion

Sheer Networks** Network management 2005 $97 million in 
cash and as-
sumed options

Riverhead Security technology 2004 $39 million

Actona Wide-area file services software 2004 $82 million

P-Cube IP service control platforms 2004 $200 million 
in cash and 
options

Pentacom Optical networking 2000 $118 million

Infogear Information appliances and software 2000 $301 million

Seagull Semiconductor*** Terabit performance router technology 2000 $19 million

HyNEX ATM specialist 2000 $127 million

Class Data Systems Policy-based network management 
software

1998 $50 million

*Sheer was headquartered in California at the time of the acquisition but its roots were in Israel.
**Although technically headquartered in London NDS was founded in Israel.
***Cisco acquired Seagull’s Israel-based core development team

Boaz Moaz, is also involved in a project 
led by Sweden’s ViaEuropa to build a na-
tionwide high-speed fiber optic network, 
helping make Israel become the first end-
to-end digital nation.

And it doesn’t stop there. While fueling 
the start-up ecosystem and upgrading in-
frastructure aids Israel’s economic growth, 
through its other investments and the 
creation of new programs to include Is-
raeli Arabs and ultra-orthodox Jews in 
the tech sector, Cisco is helping change the 
very fabric of Israeli society and building 
bridges between Israelis and Palestinians.

Economic integration of disenfran-
chised groups is good for business and 
for society, says Zika Abzuk, a senior 
manager at Cisco Israel responsible for 
business development. She is credited 
with initiating and leading programs for 
Cisco in the Palestinian territories and 
for working to integrate Arab Israelis and 
Haredi into Israel’s tech sector workforce. 
(See the story about high-tech Haredim 
on pages 4 and 5.)

Cisco first invested in Israel through 
two dedicated Israeli funds set up by pres-
tigious Silicon Valley venture firm Se-
quoia, investing half the money in Sequoia 
1 and Sequoia 2, then moved to make more 
than 20 direct equity investments of its 
own. But now that the VC sector in Israel 
has matured Cisco is interested in putting 
its funds to work in different ways. “The 
investment in funds that John Chambers 
alluded to in June is a commitment to a 
regional fund dedicated to connecting 
Israeli technology and innovation with 
that in the broader Middle East in order 
to foster and leverage Arab and Jewish 
entrepreneurship,” Yoav Samet, Cisco’s 
San Jose, California-based senior direc-
tor for corporate development, said in an 
interview with Informilo.

The new fund builds on work that 
Cisco started five years ago to help make 
the Palestinian territories into a new 
high-tech hub. Chambers took a trip to 
Ramallah in 2008 to see Palestinian Au-
thority president Mahmoud Abbas and 
followed up by jump-starting growth in 
Palestine’s ICT sector with an invest-
ment of $15 million. In addition to its own 
direct investments, Cisco brought other 

Growth Capital Fund, which provides 
private equity growth capital investments 
and management support to small and 
medium enterprises in Palestine.

When Cisco began its initiatives in the 
West Bank, the ICT sector’s contribution 

to the Palestinian GDP was less than 1%. 
With its help and that of others in the 
sector that figure is now over 6% and, ac-
cording to a Cisco white paper “Palestine 
is now on the brink of becoming a high 
tech global hotspot.”

All of this success was achieved 
through what on the surface seems an 
unlikely partner and program champion 
for the Palestinians: Israelis working at 
Cisco Israel. “Beyond economic success, 
this partnership has also generated im-
mense social benefit, forging new pro-
fessional relationships between Israelis 
and Palestinians,” concludes a case study 
commissioned by Cisco.

That’s promising not just for the tech 
sector in the Palestinian territories but 
also potentially for Israeli-Palestinian 
relationships, a dividend with potentially 
bigger payoff and bigger impact than any 
of Cisco’s traditional investments.

Cisco has purchased more start-ups in Israel than in any other country outside the U.S.

high-tech firms into the region to invest 
in Palestinian firms as well as prompting 
the launch of new funding vehicles. Cisco 
and its high-tech partners, together with 
organizations including the European In-
vestment bank (EIB), pumped more than 
$78 million into the Palestinian high-tech 
sector in the last few years.

 “We started with outsourcing and 
helped a few companies to connect with 
Cisco,” says Abzuk. “This was very suc-
cessful so then we went to Microsoft and 
Google and HP and shared our success 
stories and also encouraged them to 
outsource. We ended up writing a sort 
of cookbook for outsourcing to the Pal-
estinians.”

Cisco’s investments in outsourcing 
services, training and support were fol-
lowed by additional multimillion-dollar 
investments in capital funding. In 2008, 
there were no active investment funds 
in Palestine but as of March 2012, Cisco 
invested $11 million in a combination of 
venture and growth capital funds. That 
included a $5 million investment in Sad-
ara, the first venture capital fund focused 
on the ICT sector in Palestine and a $6 
million commitment to the Palestine 

Yadin Kaufmann and Saed Nashef, the two founders of venture capital firm Sadara Ventures, which received 
backing from Cisco to invest in start-ups in the Palestinian territories.
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CONTINUED FROM PAGE 03

NIV KANTOR

Next-Up: 3D 
Printable Robots
A decade ago when Limor Schweitzer 
went looking for investors to back his 
plan to develop small humanoid robots 
that would perform kung-fu moves and 
transform video games into reality ven-
ture capitalists weren’t interested, so 
he developed the technology with his 
own resources.

“One response I got back in 2004 
from potential investors was, ‘we don’t 
do time machines, flying cars or robots,’” 
says Schweitzer, a scheduled speaker at 
DLD Tel Aviv.

Flash forward ten years and RoboSavvy, 
the UK-headquartered company Sch-
weitzer founded in 2004, is proving the fu-
ture is here. The company is making a name 
for itself with a small prototype humanoid 
dancing robot named Fonzie. In addition 
to robotic equipment for the hobby, educa-
tion and research markets, RoboSavvy has 
a three-year-old, rapidly-growing division 
that makes products that enable 3D print-
ing. Now Schweitzer is meshing the two 
halves of the company’s business to come 
up with a 3D-printable robot.

“The idea of a 3D-printable robot is to 
reduce the costs in fabrication and main-
tenance of the robot and democratize 
the architecture for a humanoid robot,” 
says Schweitzer. The plan is to take ad-
vanced robotics away from MIT and the 

 BY ERIC SYLVERS

“The idea of a 3D-printable 
robot is to reduce the 
costs in fabrication and 
maintenance of the robot and 
democratize the architecture 
for a humanoid robot,” 
says RoboSavvy CEO Limor 
Schweitzer. “The plan is to 
take advanced robotics away 
from MIT and the labs that 
have all the money and bring 
it to the younger generations, 
to schools and to developing 
countries where it would not 
be possible due to cost.”

RoboSavvy founder Limor Schweitzer with the 
company’s meter-tall Humanoid Robot, which uses 
the latest robotics technology (ROS, Embedded 
Computer, Vision with Depth and Kinematic cameras).

RoboSavvy has a rapidly-growing division that makes products that enable 3D printing. Now the company is 
meshing the two halves of the company’s business to come up with a 3D-printable robot.

although low-end models can cost as lit-
tle as ¤2,000. He says the RoboSavvy 3D 
printer will be designed for professional 
use in offices, such as architecture firms.

As passionate as he is about robotics, 
Schweitzer is a realist and says we will not 
soon have a humanoid robot bringing us 
our drinks while we lounge on the terrace.

“Cost is an important factor,” says 
Schweitzer. “As you increase the size of 
a robot the cost goes up exponentially 
because it has to sustain its own weight. 
They can be dangerous due to their size 
and weight, power and experimental na-
ture. For ¤25,000 you might be able to 
[have a robot that brings you a drink on 
demand], but I wouldn’t necessarily sell 
it to you unless you are a hobbyist or a 
researcher because it wouldn’t be a stable 
system like a washing machine. You can 
definitely get a robot to do some cool stuff, 
but it would be cheaper to hire a low-cost 
employee who could do it for you.”

And in the meantime?
 “There are no practical uses for hu-

manoid robots,” says Schweitzer. “To be 
financially sustainable the robot has to 
either be for education or entertainment.”

RoboSavvy continues to experiment 
on the entertainment front and recently 
developed a small robot that can interact 

with humans by gleaning information 
from Facebook. The robot asks the person 
to become his friend on Facebook after 
which he plays music the person likes and 
makes comments based on information 
in the profile. It can be as innocuous as a 
complimentary remark about the city you 
live in or as personal as: “I’m sorry you are 
no longer in a relationship, but you’re invit-
ed to a party at my place on Friday night.”

 If RoboSavvy’s proof-of-concept 
models can be turned into commercial 
hits Schweitzer could yet prove wrong 
the investors who turned him down a 
decade ago.

for more than 15 years, is after inventive 
ways to keep costs down such as using 
fishing wire instead of gears. He says the 
total cost of the material to produce a 
small humanoid robot through 3D print-
ing would be about $1,000.

At its R&D facilities in Lisbon, Por-
tugal, where Schweitzer now lives, Ro-
boSavvy is developing what it says will be 
the first acrobatic 3D-printable humanoid 
robot, which along with Fonzie the danc-
ing robot will be presented at DLD Tel 
Aviv. The company is also working on 
creating the most advanced one-meter-
tall humanoid robot that will be used 
for research.

“We wanted to see how far we could 
go in getting a humanoid robot to mimic 
human movements,” Schweitzer says of 
Fonzie, the dancing robot. It was basi-
cally a proof of concept. Fonzie’s success 
has gotten Schweitzer invited to more 
than a dozen events around the world in 
the past year, proving the point, he says, 
that entertainment is a very important 

part of robotics. “For robots to do useful 
stuff, that is a different subject, that is 
a bit further out, at least for humanoid 
robots,” he says.

Revenue at the robotics division has 
grown about 50% a year for the past 
decade, boosting the company’s total 
annual revenue to more than £2.5 mil-
lion. Revenue at the 3D printing business 
is growing faster, representing a poten-
tially bigger opportunity, says Schweitzer, 
who in 2004 sold XACCT, a company he 
founded in 1998 that developed software 
for telecom operators. 

In order to further leverage its suc-
cess in 3D printing, RoboSavvy is devel-
oping an industrial-grade 3D printer it 
plans to have on the market by the end 
of the year. Schweitzer says it will prob-
ably cost about ¤6,000, making it more 
accessible than traditional 3D printers, 

labs that have all the money and bring it 
to the younger generations, to schools and 
to developing countries where it would 
not be possible due to cost.”

While the structural parts can be print-
ed, electronics and the motors have to be 
acquired. Schweitzer, who lived in Israel 

Campus Tel Aviv hosts Campus for Moms, a baby-
friendly start-up school run by Google in partnership 
with Yazamiyot, a networking group for Israeli women 
entrepreneurs. Courses include sessions led by 
successful entrepreneurs, investors and technology 
experts on topics such as finance, legal and 
presentation skills, and tech knowledge, like cloud 
computing. Google arranged mattresses, bean bags 
and diaper-changing facilities so that the moms could 
take care of their young ones during the sessions. 
Four babies were born during the first program and 
one new mother returned less than a week after 
giving birth. 

program. By offering its start-ups an early 
focus on UI/UX, marketing foundations 
and pitch practices Google was able to 
give start-ups in UpWest Labs’ program 
a head start, and further refine their prod-
ucts and businesses, says Ben-Artzy.

Pretty much all of its start-ups have 
participated in the Google Campus Boot-
camp prior to coming to UpWest Labs, 
attended an event in Google Campus, 
and/or spent time in the Google space 
in meetings or networking opportuni-
ties, he says.

One of them, Veed.Me, a video produc-
tion marketplace that connects businesses 
that need videos with filmmakers, used 
the free Campus venue to organize a large 
event for businesses and film makers. 
“That really helped us,” says Yoav Hor-
nung, Veed.Me’s co-founder and CEO. He 
says his start-up’s time on Campus was 
not just productive but lucrative, since 
Campus Tel Aviv ended up being an early 
adopter of its services. 

“What is really interesting is getting a 
lot of Googly help,” says Liat Aaronson, 
executive director of the Zell Entre-
preneurship Program Interdisciplinary 
Center (IDC) Herzliya, another of the 
Google Campus partners. “We came in 
with Zell and I spent a week on campus 
myself. For the first group it was during 
the middle of the year and it was a won-
derful thing for them — sitting together 
all day with people from Google coming 
down the elevator, giving them ad hoc 
office hours and lectures — the students 
were thrilled by it.”

Serendipity also plays a role — and with 
the mixing comes a bit of magic. Start-ups 
being cultivated in different incubators 
don’t necessarily rub shoulders with 
each other or with a wider group of Tel 
Aviv’s more experienced entrepreneurs. 
Aaronson describes how one of Zell’s 
budding young entrepreneurs ended up 
being mentored for months by Lior Sion, 
the former chief technology officer of 
GetTaxi, one of Tel Aviv’s better-known 
start-ups, just because the two ended up 
sitting at the same table at Campus Tel 
Aviv one day.

An event space large enough to hold 
100-200 people for non-profit events 
helps fill a real need, says Aaronson. “This 
was something that was missing in Tel 
Aviv. Nothing fancy but super cool and 
very well located. You sign up, book your 
own space, bring your own food, they are 
very liberal and open about it.”

Among those who have taken ad-
vantage of Campus Tel Aviv is a group 
called Campus for Moms, a baby-friendly 
start-up school for new mothers, run by 
Google in partnership with Yazamiyot, 
a networking group for Israeli women 
entrepreneurs. The courses include ses-
sions led by successful entrepreneurs, 
investors, technology experts and others 
and cover topics such as cloud comput-
ing and tips on finance, legal issues and 
presentation skills.

At the end of the first program held 
on Campus the women presented their 
initiatives to venture capital funds and the 
course speakers. Two of the women-led 

start-ups later joined the Campus Tel Aviv 
Launchpad intensive week-long boot-
camp for entrepreneurs, and one elected 
to visit Campus London to meet with UK-
based entrepreneurs.

The opening of Campus Tel Aviv came 
nine months after the launch of Campus 
London and is part of Google’s efforts to 
foster entrepreneurship and innovation 
globally through a program called Google 
for Entrepreneurs.

Campus Tel Aviv is serving as a magnet 
not just for entrepreneurs but for local 
and foreign politicians. Israeli Prime 
Minister Benjamin Netanyahu opened 
Campus Tel Aviv, President Shimon Peres 
spent a morning there to meet some of the 
start-ups who’ve been a part of Campus, 
and mayors, government ministers and 
representatives from countries such as 
Denmark, Japan, Chile and Korea regu-
larly stop by during tours of Tel Aviv, 
which is ranked just behind Silicon Valley 
as a top destination to start up a company.

Since its launch last December Cam-
pus Tel Aviv has been co-managed by 
Miller — who earlier in his Google career 
helped digitize the Yad Vashem archives 
and Dead Sea Scrolls — and Amir Shevat, 
Google Israel’s developer relations man-
ager. In early 2014, Shevat will be moving 
to Mountain View, California to manage 
Google’s global start-up outreach, helping 
start-ups around the world launch and 
run successful businesses over Google 
developer platforms and open source 
platforms, and to provide an interface 
for start-ups to reach out and provide 

feedback to Google’s product teams. 
Shevat’s promotion is in large part rec-

ognition of the ambition and success of 
Campus Tel Aviv to date. “The feedback 
has been amazing, communities are get-
ting formed, start-ups are becoming suc-
cessful, there is an acknowledgement that 
we are accelerating the market, he says. 

The new Launchpad program has 
worked so well in Israel that on October 
7th Googlers from Tel Aviv traveled to 
Athens to introduce a similar program 
in Greece. If it works well there, the 
Launchpad program launched in Tel 
Aviv could end up expanding across the 
globe. “That is the Google way,” says 
Miller. And most would agree a pretty 
good result from nine months’ use of a 
little extra office space.
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but they have potential and Tmura lets 
them give a bit of their upside potential.”

Take the case of XtremIO, which 
makes digital storage systems. When 
EMC acquired XtremIO in May for $430 
million, Tmura made about $450,000 
selling shares donated to the organiza-
tion back in 2009. Ehud Rokach, CEO 
and co-founder of XtremIO, says it 
would have been tough to make such 
a big donation in a more conventional 
manner; he and the other shareholders 
are “thrilled by the outcome.”

“It was a very easy decision for the 
founders of the company as well as the 
shareholders (venture capital investors) to 
make such a donation,” says Rokach. “I’m 
personally proud of being part of such a big 
donation for such a good cause.”

Kaufmann says it is human nature to 
view stock slightly differently than cash 
and that part of the beauty of Tmura’s 
model is that nobody knows what the op-
tions or shares will be worth, but people 
are willing to take a chance.

While there is no minimum dona-
tion, it is usually between 0.5% and 1% 
of outstanding shares (Tmura requests 
that the donation be equal to or greater 
than the number of options that would 
be granted to a senior engineer). In the 
case of a donation of actual stock, the 
request is that it be valued at $50,000 
using the share price at the time of the 
most recent investment. In some cases 
companies have made a second donation 
of shares to minimize Tmura’s dilution 
following later financing rounds.

Giving entrepreneurs a way to donate 
to charity when they and their compa-
nies are cash-strapped might even ben-
efit the companies themselves.

 “I believe being involved in philan-
thropy helps companies with recruit-
ment, motivation and retention of good 
employees,” says Kaufmann.

Some donors are happy to let Tmura 
allocate the funds to the youth-related 
charities it supports while others want to 
pick the charity themselves, something 
Tmura allows. Still others ask for help 
finding a suitable organization active in 
a specific area. Up to 10% of the money 
raised in an exit can be used to cover 
Tmura’s costs including overhead and 
fund raising efforts.

Tmura works not only with companies 
based in Israel, but also with those that 
“have their heart in Israel,” as Kaufmann 
puts it. That might include, for exam-
ple, a company founded by Israelis, but 
based in the United States. Kaufmann 
says he would like to start an organiza-
tion similar to Tmura in the Palestin-
ian territories. Both of the Palestinian 
start-ups backed by Sadara — Yamsafer, 
a hotel and event online booking site, 
and Souktel, which offers mobile phone 
services — have committed to allocating 
a small part of their shares to charity.

With such a seemingly successful 
business plan it is reasonable to think 
Tmura might soon have competition 
but Baruch Lipner, executive director of 
Tmura and the organization’s only em-
ployee, says he is not worried about that.

“We are already very well connected 
with the investor community in Israel, 
including with VCs, micro-funds, incu-
bators and angel investors so one could 
view that I suppose as a barrier to en-
try,” says Lipner. “We run on a very lean 
budget so it would be difficult to justify 
a second organization on the basis of 
cutting costs. Also, as we allow equity 
donors the option to allocate funds from 
a successful exit to a project of their 
choice, I can’t really see a reason that 
people wouldn’t want to work with our 
existing platform.”

The Israeli founders of Waze and the 
company’s investors were not the only 
ones to benefit when Google earlier 
this year acquired the smartphone 
navigation app for about $1 billion. 

Some of Israel’s most disadvantaged 
kids also reaped rewards, thanks to 
Tmura, which for the past decade has 
offered high-tech entrepreneurs the 
opportunity to donate their start-up’s 
shares or stock options — as Waze did 
two years ago — with the eventual pro-
ceeds going to charity.

 In most cases, when the donation is 
made it is all but worthless, but following 
an initial public offering, acquisition by 
another company, or the sale of the do-
nated stock on the market it can bring in 
hundreds of thousands and sometimes even 
millions of dollars for Tmura and the chari-
ties it supports. More than 300 donations 
have been made since Tmura launched 
in 2002 with almost 50 payouts. The sale 
of the stake in Waze netted Tmura $1.5 
million, its biggest ever, and brought its 
total donations to more than $9 million. 
(Tmura is the Hebrew word for change or 
metamorphosis and also means value for 
money. It is an anagram of the word “tru-
ma,” which means donation in Hebrew.)

Tmura taps into a trend that has 
seen tech entrepreneurs start to think 

about their legacies and how they can 
give back even before they make it big. 
An app or a tech tool that rates a huge 
valuation today may disappear in a few 
years but making the difference in the 
lives of disadvantaged people will have 
a lasting impact.

Money and stock are not the only ways 
to give back. For example, members of 
the London tech community came to-
gether under the umbrella of Techbikers, 
a group started by Eze Vidra, Google’s 
Campus London Manager, and Benjamin 
Southworth, deputy CEO of the Tech 
City Investment Organisation, to help 
children in need by supporting a charity 
called Room to Read.

In September 2012, 40 tech entrepre-
neurs, venture capitalists and executives 
cycled more than 200 miles from Paris to 
London to raise $47,000 to build two schools 
and a library in Nepal. This year the group 
repeated the journey, raising funds Room 
to Read will use to help build 16 libraries.

The idea is that tech entrepreneurs 
don’t need to wait to have the wealth of 
a Bill Gates to contribute. When a start-
up launches, cash and time are almost 
always tight. And when there is an IPO 

or other type of sale the thoughts of mak-
ing significant donations can easily get 
forgotten amid the hoopla of the success-
ful exit. That is where Tmura comes in.

“Around 1999 or 2000 I started hear-
ing a lot of complaints in the media and 
elsewhere that the high-tech community 
and venture capital were cut off from the 
rest of society,” says Yadin Kaufmann, 
founder of Tmura. “The wealth of Isra-
el’s high-tech community wasn’t making 
it to the rest of society and I wanted to 
do something about that.”

Kaufmann, who also co-founded, with 
Saed Nashef, Sadara Ventures, the first 
fund targeting investments in Palestin-
ian technology companies, got the initial 
inspiration for Tmura from Entrepre-
neurs’ Foundation of SVCF, a Silicon 
Valley-based not-for-profit 501(c)(3) 
public charity that is now part of Silicon 
Valley Community Foundation.

“I didn’t want to reinvent the wheel,” 
says Kaufmann. “I had heard of some-
thing started in Silicon Valley that relied 
on equity donations to support charities 
and it seemed to be the ideal way to get 
high-tech companies involved. Early-
stage start-ups don’t have much cash, 

 In addition to offering computer literacy courses, Machshava Tova teaches kids how to refurbish computers. (And 
please add a photo credit: Maya Baumel-Birger)

Krembo Wings connects special needs children and young adults with able-bodied youth to build the foundations 
for a future generation that is tolerant and understanding of people with disabilities.

Tmura supports Machshava Tova, which works to reduce Israel’s digital gap by 10% by the year 2020 (currently 
27% of the country’s residents lack basic computer access). MT takes its “mobile computer lab” to poorer 
neighborhoods where children may not have computers in their homes.

Tmura’s contributions help Krembo Wings to provide weekly social activities for over 550 young people with mental 
or physical disabilities.

“Around 1999 or 2000 
I started hearing a lot of 
complaints in the media and 
elsewhere that the high-tech 
community and venture 
capital were cut off from 
the rest of society,” says 
Yadin Kaufmann, founder of 
Tmura. “The wealth of Israel’s 
high-tech community wasn’t 
making it to the rest of  
society and I wanted to do 
something about that.”

Israel’s Geeks 
Give Back

 BY ERIC SYLVERS

MAYA BAUMEL-BIRGER
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Budding Tech Stars 
Head To Tel Aviv
Entrepreneurs from the Emerald Isle And Elsewhere Look 
To The Start-Up Nation for Inspiration And Opportunities 

 BY JENNIFER L. SCHENKER

WHO’S COMING: IRISH ENTREPRENEURS AT DLD TEL AVIV

Datahug Unlocks the hidden network that exists 
within every company. Datahug builds up 
a dynamic database of company-wide 
connections and uses an analytics engine 
to show who knows who.

Connor Murphy CEO

Scurri Intelligent delivery solutions for e-
commerce. Scurri gives customers power-
ful data and analytics, a unified tracking 
system and returns management so 
they can better manage their customers’ 
experience.

Rory O’Connor CEO

FoneSense Fonesense uses advertising jingles on 
smartphones to build brand recognition in 
desired demographics; it pays the smart-
phone owner a fee every time the phone 
rings and the jingle is used.

Christian Ryder CEO

Viddyad Enables users to create video ads in 
minutes.

Grainne Barron CEO

Gotcha Ninjas A social learning platform for primary 
schools to encourage positive behavior 
in the classroom, motivate students, and 
engage with parents.

Fionnuala Healy CTO

Trustev Real time, online identity verification using 
unique social fingerprinting technology.

Pat Phelan CEO

Pat Phelan, CEO and founder of Ire-
land’s Trustev, which specializes in real-
time, online identity verification using 
unique social fingerprinting technology, 
has racked up his share of awards in 
the past year.

In July Trustev, which aims to help 
online retailers sell globally by making 
certain they are dealing with real human 
beings by using a multi-layered approach 
to fraud detection, was named Microsoft 
Ireland’s Start-Up Partner of the Year. In 
June the company won the top Tech All 
Stars Award, an EU-wide search to find Eu-
rope’s best young start-up company. Phelan 
was personally congratulated by European 
Commission President Neelie Kroes. The 
Tech All Stars contest is organized by the 
European Commission in partnership with 
Liberty Global Ventures and Amazon Web 
Services as part of Startup Europe, an EU 
program to encourage tech start-ups to start 
and stay in Europe.

Phelan, one of the Emerald Isle’s best-
known serial entrepreneurs, says he isn’t 
planning on moving Trustev out of Ire-
land anytime soon. But he believes that 
deepening connections with Israeli entre-
preneurs can benefit both ecosystems and 
be a useful well of talent for his company.

That is why Phelan also applied for — 
and won — a spot in Start Tel Aviv, a com-
petition that encouraged entrepreneurs 
from different countries to compete for 

the opportunity to learn from the start-up 
ecosystem in Israel during the DLD Tel 
Aviv festival, October 14th to 17th. Trustev 
was the winner; Irish start-ups Gotcha 
Ninjas, FoneSense and Scurri were final-
ists. All four plus two others — Datahug 
and Vidyyad — are traveling to Tel Aviv 
to attend the festival. (See the table for 
more information on the Irish start-ups.) 

They are among the estimated 1,000 
foreign visitors and 1,000 local entrepre-
neurs expected at the festival this year, 
which is organized by DLD founder Steffi 
Czerny and Oscar4B’s Ruthi Koren and 
Orly Shani; and co-chaired by German 
Publisher Hubert Burda, a digital media 
leader, and Yossi Vardi, a highly-regard-
ed, high-profile angel investor and pro-
moter of Israel’s tech sector.

Companies from Ireland were invited 
to compete in the Start Tel Aviv inter-
national start-up competition alongside 
those from the UK, Germany, Denmark, 
France, Italy, Spain, Lithuania, India, 
China, Korea, Mexico and Colombia. The 
prize was a paid trip for 13 start-up found-
ers from around the world, to participate 
— along with Israeli entrepreneurs — in 
lectures, workshops and meetings with 
leading Israeli investors, developers, de-
signers, artists and scientists.

“Security technology practically origi-
nated in Israel so I am going there to 
look for data scientists,” says Trustev’s 

Fionnuala Healy from Gotcha Ninjas, an Irish cloud-based start-up focused on interactive education, won a coveted 
spot in Start Tel Aviv, a competition that encouraged entrepreneurs from different countries to compete for the 
opportunity to learn from the start-up ecosystem in Israel during the DLD Tel Aviv festival, October 14th to 17th. She 
and five other Irish entrepreneurs will interact with Israeli start-ups and those from other countries that competed in 
the contest, including Lithuania, Russia and the UK.  

Phelan. “I’ve got meetings lined up and 
am hoping to do some hires.”

The local leg of the competition in Ire-
land was organized by the Ireland Israel 
Business Network, a not-for-profit bilat-
eral business organization launched last 
year. “Through running the start-up com-
petition our organization was contacted 
directly by Yossi Vardi who suggested we 
get a larger delegation together to go to 
DLD Tel Aviv festival,” says Clyde Hutch-
inson, who heads up the Ireland Israel 
Business Network. Hutchinson liked the 
idea. “There are lots of start-up events in 
Dublin and Israel is mentioned at every 
one of them,” he says. “We need to learn 
from them, we should collaborate with 
them, we should try to get some of that 
start-up spirit,” so, he says, “we decided 
to bring a group of companies over there 
and witness the ecosystem first hand.”

Enterprise Ireland, the Irish govern-
ment’s innovation and trade development 
agency, which works with Ireland-based 
companies to make them more innova-
tive, more competitive and more effective 
when they enter into new global markets, 
is partnering with the Ireland Israel Busi-
ness Network to bring the group of Irish 
start-ups to Tel Aviv. An Irish Innovation 
Showcase is scheduled at the Festival and 
a networking event planned with the Irish 
Ambassador to Israel. 

The Tel Aviv trip is just one of a num-

ber of activities taking place to strengthen 
ties with the start-up nation. More than 
30 Israeli start-ups are expected to come 
to Ireland for Web Summit, a global Inter-
net conference in Dublin October 30th-
31st. They will be given the red carpet 
treatment by Irish government officials 
and meetings will be set up to encourage 
contact with local start-ups.

“There is a lot of opportunity for col-
laboration,” says David Scanlon, Devel-
opment Adviser, Overseas Entrepre-
neurship, at Enterprise Ireland, who is 
scheduled to be in Israel for the DLD 
Tel Aviv festival. “Israel has remarkable 
capacity for innovation built over many 
decades — we can marry that innova-
tion with what is happening in Ireland 
— there is a lot of stuff going on here in 
gaming, payments and security as well 
as around medical devices and life sci-
ences. There is an opportunity for Is-
raeli companies to take advantage of the 
sales capability and the expertise that 
we have built up here in Ireland. There 
are opportunities for joint ventures and 
shared collaboration around R&D. The 
Jewish Diaspora is large but there is also 
something like 60 million direct Irish de-
scendants living around the world. There 
are huge markets and huge networks we 
could capitalize on together.”

For Israeli start-ups, Google’s purchase 
of Waze, a mobile-only traffic navigation 
app, for just over $1 billion, removed any 
doubt that going mobile pays.

Indeed, a whole new generation of Is-
raeli start-ups is now starting to generate 
significant traffic and revenues from mo-
bile, says Julien Codorniou, Facebook’s 
Director of Platform Partnerships, EMEA.

Playtika and Deemedya, Israeli social 
gaming companies that are among Face-
book’s highest-grossing partners in the 
EMEA region, are both leading the way 
in the transition from online to mobile 
gaming. (See the Facebook story on pages 
6 and 7 for more details.)

eToro, an Israeli social investment 
network with over three million traders 
in more than 140 countries, is another 
Israeli company that’s riding the mobile 
wave (see the cover story on pages one, 
22 and 23, and Informilo’s Top 25 hottest 
start-ups on pages 10 and 11).

While it’s still comparatively early days 
for share trading on mobile devices, usage 
is increasing rapidly around the world, 
and eToro is no exception. (Please see 
the infographic.) The company reports 
solid growth in the use of mobile devices 
among its investing community, with 
growth in usage up 30% since the begin-
ning of the year. 

This is consistent with a study released 
by the Board of Governors of the Federal 
Reserve in March 2013, which says that 
the ubiquity of mobile phones is chang-
ing the way consumers access financial 
services in the U.S.:
•  28% of all mobile phone owners had 

used mobile banking in the 12 months 
to November 2012, up from 21% in De-
cember 2011;

•  48% of smartphone owners had used 
mobile banking in the previous 12 
months, up from 42% in December 2011;

•  10% of those mobile phone users not 
using mobile banking thought that 
they would probably use it within the 
next 12 months.
In a June 2013 report research firm 

Gartner Group forecast that worldwide 
mobile transaction values will reach 
$235.4 billion this year, up 44% from 
2012. Gartner expects to see 245.2 mil-
lion worldwide mobile payment users by 
the end of this year, up from 200.8 million.

Gaming is even more advanced: accord-
ing to Flurry Analytics, more than 80% of 
the $10 billion generated last year by mobile 
applications was from games, and 76 of 
the top 100 grossing iOS apps were games.

There’s little doubt that the use of 
mobile devices will only increase as us-
ers demand anytime, anywhere access 
to services like banking and finance, as 
well as games. And no doubt that more 
Israeli start-ups will seek ways to emulate 
Waze and ride the mobile wave.

ETORO’S ACTIVE 
USER BASE 
WHICH TRADE 
VIA MOBILE 
DEVICES

NUMBER OF USERS: 
ANDROID VS IOS

ETORO’S MOBILE 
USER BASE IN 2012

GROWTH IN MOBILE USAGE  
SINCE THE BEGINNING OF 2013

TOP LOCATIONS FOR USERS OF 
ETORO ON MOBILE DEVICES

IOS

BEFORE AFTER

ANDROID

11%
65% 35%

JULY 
2013

JAN 
2013 X2

GERMANYMIDDLE EASTITALYFRANCE
UK
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30%

Going Mobile
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Outbrain’s two founders, Yaron Galai (on the left) and 
Ori Lahav (on the right)

venture capital from GlenRock, Gemini, 
Lightspeed, Carmel, Index Ventures and 
Rhodium. “Not all businesses can become 
that, and for those, regardless of geogra-
phy, it might be right to sell. The media 
might like the story of ‘too many compa-
nies here sell too early,’ but the only ones 
qualified to make that judgment are the 
founders and shareholders of the start-
ups. I’ve seen no indication whatsoever 
that Israeli entrepreneurs systematically 
tend to sell earlier than their counterparts 
anywhere else in the world.”

That said, Outbrain, which has an 
estimated 400 million monthly unique 
viewers and whose technology is installed 
on over 100,000 sites globally, including 
more than 300 premium publishers, in-
cluding CNN, Fox News, Hearst, Rolling 
Stone, US Weekly and Fast Company, has 
no intentions of selling early.

“We’ve set out to build a long-term 
sustainable business, which we hope 
will continue being the leader in content 

MyHeritage CEO Gilad Japhet

Top ten exits of tech companies with roots in Israel, 2012

Company Name Sector Sub Sector Deal Amount ($m) Deal Type Acquired by/ Merged 
With

Acquiring Company’s 
Country

NDS Communications Broadcast 5000 Acquired Cisco Systems United States

Retalix IT & Enterprise 
Software

Enterprise 
Applications

800 Acquired NCR United States

Objet Miscellaneous 
Technologies

Industrial 
Technologies

634 Merged Stratasys United States & Israel

XtremIO IT & Enterprise 
Software

Enterprise 
Infrastructure

450 Acquired EMC Corp. United States

Amobee Communications Mobile Applications 340 Acquired SingTel Singapore

Oridion Life Sciences Medical Devices 310 Acquired Covidien United States

superDimension Life Sciences Medical Devices 300 Acquired Covidien United States

AeroScout Communications Wireless Applications 240 Acquired Stanley Black & 
Decker

United States

RADVision Communications NGN & Convergence 230 Acquired Avaya United States

Source: IVC Research Center

“The evolution of the 
ecosystem in Israel is a 
natural one,” says Israeli 
serial entrepreneur Yaniv 
Golan, now a general 
partner at lool ventures, a 
$25 million fund created to 
seed the next generation. 
“The Internet, mobile and 
media space needed a few 
years to mature, and the 
local entrepreneurs needed 
in a sense to be told that 
they can. The external and 
internal criticism on the 
fast-and-small exits culture 
might have also helped. 
Now, with more second- and 
third-time entrepreneurs 
around to inspire and 
mentor, and several inspiring 
success stories behind us, 
I expect we will be seeing 
a series of significant exits 
and IPOs, and perhaps even 
companies built to last.”
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who have pumped $49 million into My-
Heritage, a Israeli growth company (see 
the Top 25 list on pages 10 and 11) spe-
cializing in family tree-building software 
and services. In 2008 the company raised 
$15 million from Index Ventures and Ac-
cel Partners and in November 2012, the 
company raised $25 million in a round 
led by Bessemer Venture Partners. In 
an interesting reversal of the usual roles, 
the Israeli company has gobbled up nine 
competitors or complementary providers 
in the last six years — including Geni, a 
U.S. genealogy start-up created by Yam-
mer Founder David O. Sacks.

Today MyHeritage has more than 75 
million members, 27 million family trees, 
and 1.5 billion names in family trees.The 
company expects revenues to continue 
growing at year-over-year rates above 
100%. “Our CEO’s vision is to build a sus-
tainable big company,” says Ori Soen, My-
Heritage’s chief marketing officer. “While 
we have no immediate plans the idea is to 
go public one day. We plan to be an inde-
pendent public company and keep every-
thing, including the management in Israel.”

That may not have been possible five 
to ten years ago, when Israel’s high-tech 
industry was still relatively immature. 
“People here now have gathered a lot of 
experience along the way,” says Soen. He 
spent a number of years living and work-
ing in Silicon Valley and has a successful 
track record in the mobile, web, enter-
prise and VoIP spaces. “People with the 
right kind of experience who know how 
to execute can be found in Israel today,” 
says Soen. “That talent finally exists here.”

The combination of talent and cash 
might just be enough to help Israel, which 
is considered the hottest VC market 
outside of Silicon Valley, produce more 
billion-dollar babies. Until the Waze ac-
quisition by Google there had not been 
any billion-dollar companies built on 
Israeli soil since Checkpoint and Amdocs. 

Why has it taken so long for the next 
generation? The theory is that just as 
Israeli VCs were learning how to ac-
celerate and globalize Israeli high-tech 
companies the bubble burst. The VC 
funds were still relatively young and did 
not have the background and confidence 
that comes from having been through 
several cycles successfully. That created 
a lot of exit pressure on Israeli funds and 
the first young wave of entrepreneurs, 
who were too inexperienced to reject 
acquisition offers. The combination of 
a lack of accumulated experience on the 

VC side coupled with entrepreneurs not 
yet ready to go for the long haul held the 
market back.

But now Israelis who have been ex-
posed to working at big tech companies 
and/or have built and sold their own start-
ups for the second, third or even fourth 
time, want to leave a lasting impact and 
they are finding funding both in Israel and 
from big, deep-pocketed U.S. VCs willing 
to support bigger companies.

If they succeed in their quest to build 
world-beating companies out of Israel 
the start-up nation is likely to gain an 
even more prominent position on the 
tech sector’s global innovation heat map 
and an even greater number of people 
will be making the trek to the DLD Tel 
Aviv festival.

discovery for many years to come,” says 
Galai. “We’ve had absolutely no pressure 
to sell the business so far because our 
shareholders believe that being part of a 
sustainable market leader in a category 
that we created will likely present them 
with the best long-term opportunities.”

The same could be said for investors 

Employees at Wix, which has just filed for an IPO, partying on the terrace of their Tel Aviv office,  
which offers an ocean view.




